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Bessarab A. Augmented Reality Technologies as a New Trend in the Culture of Reading
Forming

The article deals with the augmented reality technology as a new trend in the culture of reading
forming as in the case of the «Devar» publishing house, which uses social and communication tech-
nologies in the formation of interest in its products.

There are the following sections on the web site of the «Devar» publishing house: «About us»,
«Internet shop», «About Devar books», «Media about us», «How to become a partner», «Contacts».
In a video published on the main page of the web site its employees tell about the brand, technology
and products of the publishing house. The Internet shop offers a product search by age and sex.
There is a possibility to create a «Personal account» after going through the authorization process. All
publications are available in the quick view mode and divided into categories: «Alive fairytales», «Alive
colouring books», «Finish the drawing and make it alive», «Alive ABC», «Drive», «Animal world»,
«Alive pictures», «Alive exercise books».

The publishing house actively participates in international book fairs and forums and tells about it
on its page on the «VKontakte» social network. For example, products made by means of the aug-
mented reality were presented at the «Frankfurter Buchmesse» Book Fair in Frankfurt am Main (Ger-
many), the XVII International Non/fiction Book Fair in Moscow (Russia).

The publishing house participates in the events that form the interest in books made by means of
the latest technologies. So, for example, at the «Augmented reality in book publishing» conference
(Moscow, 2015) the «Laboratory 24» company delegates made «Augmented reality in education» and
«Augmented reality in children’s literature» reports.

The staff of the «Devar» publishing house understand the role of media in the formation of interest
in their products, as it evidenced by the notification about the publication of articles in the print media,
television pieces, publications on Internet portals about the publishing house, as well as about the
augmented reality technology, its benefits and features of usage in the education of children.

The publishing house has its own channel on youtube.com where the videos demonstrating how
the augmented reality technology works are published, as well as video reviews from the consumers
are uploaded.

Key words: the «Devar» publishing house, augmented reality, culture of reading, web site,
AR technologies.

http://www.forbes.ru/forbes/issue/2016-08/325331-ozhivlenie-bumagi.
http://www.cs.unc.edu/~azuma/ARpresence.pdf.
http://devar.ru/o_kompanii/.
http://instamam.ru/index.php/-


: , 2016 .,  4 (28)

9

 316.22-316.77

. . 

. :  « »

, , -
 –  « »

. 
.  ( ) -

.1
: , , , , -

, .

. 
, , , 

, , -
-

.
, , , -

,  ( . , . -
, . , . , . , . , . .). -

-
, , , ,

, 
.

. , 
, , 

,  –  XIX . –  « »
[1, . 132].  « »
[2, . 19]  « , , -

,  – -
» [3, . 30–31].

, , -
. , 

. , , , -
, , ,  « -

», . -
 [4,

. 36].
,  « » 

 « ». . :
«… » [5, . 103], , 

, , -
: « , 

, , , , , 
» [5, . 165].

.  «  –  – »  « -
»: « , 

, » [6, . 277].
, . , , 

, ,  « » -
, 

. ,  – -
 [6, . 277].

, 
. , : «

. 
, -

» [7, . 147].
-

, , . ., 

© . ., 2016



ISSN 2219-8741. 

10

. 
 « » ( , ) , , «

, » [6, . 279]; «
, »

[8, . 195].
. , , , 

, , -
 [8, . 118].

-
. .  « -

» [6, . 281],  « » -
.

, 
-

, ,
 ( . , . , . , . .), -

, -
.

. ,  ( ) 
 ( : , -

, ) , 
, , .

. : « -

,  ( -
, ) » [9, . 5].

 « -
, , -

-
» [9, . 7]. -

, , , -
, -

, .
, 

, -
. -

: «  – -
 “ ”, , 

-
.  “ ” -

» [9,
. 8].

. 
 –  « » 

. -
.

. 
. -

, , . , 
.

 1946 .  ( ),
, -

, -
, . . -

 (1957–1960),  1970 .
,  [10].

. , , -
, -

, .  « » -
 –

, . : -
: 

, , -
: « , -

, , . 



: , 2016 .,  4 (28)

11

, , -
» [11]. , , « »,

», . 
: «  « », -

.  –
, -

» [11, . 13].
.  « » – « », « -

», , , , ,
 – -

: « , 
. , , 

: , , . , -
 – , , , 

, -
, » [12, . 3]; « -
. « , »» [12, . 8].

.  [6, . 295] . , -
 «  – » – , 

, 
. -

,  – . ,
. : «  – . , -

» [ .  6, . 292].
. : « , 

, , , 
, , 

. ,  –  – . -
. -

. »
[12, . 3]. , , , .  «  – 

» -
, , , -

, -
. 

 / -
, : «

 –  – , –
, . , -

, , , 
, , – , , , , -

, ,  « » -
 – , , : , -

. « » – » [12, . 4].
. -

 – , , « ,
, , ,

, » [12, . 4], , 
,  « -

»: « -
, . 
: , ? , , , , 
, , » [12, . 5]. 

, 
,  « »  « »,  « , ,

, ,
, -

, , ,
» [12, . 6]. , -

 « » « », 
 «

» [12, . 8]  « » «
» [12, . 8].

. , -
,  « -

, , » [12, . 10].



ISSN 2219-8741. 

12

 « , » .  «
, …», , , ,

, ,  « , , 
», , , 

, «  – » [13, . 73].

: « , , -
, 

» [13, . 73]. , 
,  « », « », , -

, , , : «
, , , ,

, : , -
, !» [13, . 75]; « , ,  « -

», , , »
[13, . 77].

.  « »: , -
, , ,  « » -
, .

, 
, -

.  50- . . : « , , 
, , , ». 

, , ,
 « , , -

, ?» [13,
. 76]. ,  « »,

», « », « », 
-

, : «
, , -

,  –  –  –  – ,
 – 

, » [13, . 75]. 
, . , , ,

 “ ”, 
, 

, 
, 

» [13, . 78]. , , 
: « ! – !» [13, . 78].
 « »  « », -

 « », , -
, , -

; «Ex-Oriente lux – , , , -
, » [14, . 113]. 

 ( ), 
, , 

 – , 
, ). , -
, . , , 
, « », ,  «

» [14, . 115].
IV. 

, . , , 
, ,

» . -
, , , -

, .
 « -

» , 
.

1. .  / . . –  : , 1997. – 190 .
2. .  « » / .  // 

. – 1997. –  6. – . 10–19.



: , 2016 .,  4 (28)

13

3. .  / . , . . –  : [ . .], 1997. –
124 .

4. .  / .  //
. – 2005. –  1. – . 34–43.

5. .  : . .  III–
IV  :  2 . / . . –  : , 2008. – . 1. – 376 .

6. .  :  /
. . –  : . , 2010. – 416 .

7. .  / . . – 3- ., . –  : -
, 2006. – 341 .

8. .  « » 
. / .  // . . – , 2004. – . 12. – . 186–203.

9. .  : . . ... .  :
19.00.07 / .  ; . . . . . . – , 1999. – 37 .

10. .  [
] / . . – : http://www.istpravda.com.ua/articles/2012/01/20/69565/.

11. .  / .  // . – ,
1954. – . 11. – . 11–86. –  (V ). – . – . 10–14.

12. .  –  / .  // -
. – , 1955. – . – . 3–10.

13. . ,  / .  // . – , 1957. – -
 IV. – . 1–2 (150–151). – . – . 73–78.

14. .  / .  // . – , 1959. – -
. 6 (12). – . – . 112–120.

 25.05.2016.

. . . :  « »
, ,

 – 
» . 

.  ( ) 
.

: , , , , 
, .

Kovpak V. Axiogenesis Journalism J. Stetsko: Representation of the Meaning of «God»
History of the Ukrainian diaspora in all periods recorded waves of immigration, argues that pervasive

theological, religious connection integrate diverse ideological, political, spiritual paradigm Ukrainian
communities abroad with their specific semantic content into a single value-oriented body.

For a long time the unifying force of society was religious idea, and in the new historical conditions - in
the late XIX century - this feature has adopted a national idea, which at the state-level political acts as a
spiritual and national factor, reflection of national consciousness, complex emotions, social and
philosophical superstructure that reflects the aspirations of the people grasp its mission - to become
autocratic engine of historical progress. And the relevance of issues outlined increases the dominant media
thought that the mode of war our nation rallied and began to revive symbolic and symbolic value, and that
the Russian antithesis only activates the idea of national independence.

Thus, «the spiritual» is an essential characteristic of value orientations of the Ukrainian nation and
developed around the concept of «God». Researchers consider religion as part of national history, and
therefore a significant information-communication channel as journalism, interpreted in the light of the idea
of faith as a component of the social system. C. Andrusiv concept of «Ukraine-freedom-God» refers to the
triad of «national cosmo-psychological and logos». When political manifestations Ukrainian state were
reduced to the minimum possible, the Church kept the moral imperatives of value, performed
natsioob'yednuvalnu function and give the last chance to self-expression.

As a public figure, politician, writer J. Stetsko in journalistic discourse is considering the idea of fighting
the Christian and national slogans during princes, Cossack era, the era of Shevchenko, the continuity
emphasizes the preservation of Christianity as a state-religion, in the context of Stalin and Brezhnev poured
deep spiritual degradation religious spirit in the songs of of Ukrainian Insurgent army underground poetry,
articles spokesmen of the national liberation movement.

Thus J. Stetsko laid important sacred code, the meaning of the then press, which embodies the hope
that especially needed information space abroad, and Ukrainian on the mainland, «poisoned» the ideology
of atheism. His journalism is a significant component of not only Ukrainian Diaspora, but also national
journalism in general, producing semantic landmarks, returns to the religious and national mentality, the
idea is the guardian of the nation.

Key words: axiogenesis, meaning the nation idea, religious nationalism, diaspora media discourse,
semiotic and symbolic interpretation.

http://www.istpravda.com.ua/articles/2012/01/20/69565/.
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Ryzhko . Special Features f The Disclosure f the Plagiarism Topic in The Feature Films
Plagiarism is an interdisciplinary problem, which is naturally mostly studied in law and in the context of

academic integrity. Our interest in the features disclosure of the outlined phenomenon within feature films is
based on the fact that cinema is an important component of the social polylogue on plagiarism in context of
social and communicative discourse. We have analyzed how the theme of plagiarism reveals in the films and
what potential messages this subject generates within viewers, which is the main guideline – valuable,
didactic, perverse, nihilistic, etc., placed in the films, that shows the problem of plagiarism. All films connected
with the topic can be divided into two groups: 1) where the topic of plagiarism is central; 2) where the topic of
plagiarism is in the background, as a reason to tell a different story, for example, about spies in leading
echelons of government or ethical problems in advocate environment. In addition, they can be grouped by:
1) the type of the main character: a) a plagiarist (The Words, Un home idéal, Morvern Callar, A Murder of
Crows); b) a victim of the plagiarism (Big Fat Liar); c) a tandem – a plagiarist + a «voluntary» victim (Big
Eyes); d) a migrant worker (as a variant – a migrant worker – a rebel) – a ghost writer – «a literary slave» or
«a ghost of the pen» (Roman de gare, The Ghost Writer); 2) the scope of committed plagiarism: a) literature;
b) art; c) cinema; d) science; e) journalism; 3) the type of plagiarism: a) an appropriation of the authorship (a
direct intentional plagiarism; a publication of works (including pictures or drawings) created by another
person); b) an appropriation of the idea registered materially. The most frequent motives of plagiarism are:
1) love (a desire to impress a beloved woman); 2) ambitions + love (a desire to become famous as a writer
and thus to win the love); 3) commercialism (a desire to receive benefits for any price). The main model of the
plot of the story: an overwhelming desire – a saving godsend – an appropriation (a theft) – a prosperity (fame,
money, women) – a disclosure of the secret – a retribution.

Key words: plagiarism, types of plagiarism, academic integrity, feature film.
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Sibiriakova O. Contemporary Sociological Research in the Context of the Modeling of
Multiplicative Processes in the Information Space

The relevance of the work due to the fact that lately the media is characterized by a steady and
indisputable interest of researchers that is measured not only in quantity-the huge number of
publications but also qualitatively. This is reflected in the works of different research schools and
directions. Theoretical investigations of the role of mass media in shaping public opinion increasingly
reflected the growing diversification of research paradigms, the focus of which are the various aspects
of communication processes in society. The study of the topic is arming humanity broader and deeper
understanding of society. The author deals with modern social studies modeling of multiplicative
processes in the information space. Sessoli described approach to modeling of multimedia processes.
The article considers economic model of interaction between media and audience. Illuminated the
interaction of media and audience in the multivariate model. Based on the analysis of works on the
theory of communication, to the conclusion that the interaction between the audience and the media is
that the needs of the audience transformirovalsya under the influence of the media. Cultural and social
importance of the covered issues is reduced due to the fact that channels of communication are
limiting in the essential times of the experts, reduce the number of persons who are admitted to the
discussion. The result of this communication is that many programs and articles based on immediate
podajte analysis of events outside the historical context. They ignore previous events and do not
consider it necessary to trace their development. It is predetermined that the material to return, no one
will. On the other hand, analysts invited by the media, make predictions: political, economic and others
- for which they bear no responsibility. The author came to the conclusion that the modern approach to
the interaction between media and the audience involves the interaction of the following participants of
the communicative process: the state, political parties and associations, businesses in the face of
advertisers, media and expert community. The media constantly transformirovalsya under the
influence of all participants in the communication process and acquire a form and content that will
interest potential audience, since it is the interests of the audience, ultimately depends on the
economic efficiency of the media.

Key words: case study, design, media, audience.
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Kholod A. Postulates of Social Engineering (or the Specifics of the Formation of the
Concepts of Social Engineering, Social Communications and Communication Technologies in
the Works of G. Pocheptsov, V. Rizun and A. Kholod)

Studying the problem is that there is now a palpable problem of formation of the methodological
foundations of the study of processes of social communications in Ukraine (and the world too). Said
problem is based on the different views of representatives of the Kyiv School of Social Communication

http://www.academia.edu/15281389
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G. Pocheptsova and V. Rizun that entails different interpretations, the interpretation and spray
formation of a unified conceptual methodological approach to the study of processes of social
communications.

The aim of the study is to find similarities and differences in conceptual approaches mentioned
researchers to study social engineering processes in the «Social Communication» scientific branch,
the wording of its own concepts and postulates of social engineering.

Methods: a description that helps to fix the significant details of the three concepts mentioned
researchers; analogy method by which established the similarities and differences of these concepts;
method of analysis and synthesis, respectively, which allowed the understanding of social engineering
to divide into its constituent parts and to connect to the selected part of the analysis in a single system;
method of generalization as to establish the general properties and characteristics of social
engineering; analogy method, which provided an opportunity to find similar and distinctive features in
the representations of three scientists of social communication in the scientific field of «social
communication».

Results of the study
The author detailed the basic concept of social engineering researchers G. Pocheptsova and

V. Rizun and offered his vision of social engineering. According to the results of the comparative
analysis formulated the postulates of social engineering, which would take the axioms and be guided
by them in carrying out further research experts in social engineering, social communications and
communication technologies.

Conclusions: The results of the study made it possible to state that the social engineering concept,
proposed by G. Pocheptsova, V. Rizun and A. Kholod, have more in common and have the
opportunity to be united in the postulates of social engineering.

Key words: social engineering, social communications, G. Pocheptsov V. Rizun, A. Kholod, social
engineering postulates.
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 – «Wizz Air Kyiv City Marathon 2016». 

100  « » 
(http://tsn.ua/glamur/lida-taran-i-komanda-zirok-probigli-zaradi-hvorih-ditey-distanciyu-pid-holodnoyu-
zlivoyu-783735.html).

,  « ». , , -
,  «1+1 »  « » 

(http://1plus1.ua/tsn/novyny/veduci-11-peredali-obladnanna-dla-stucnoi-ventilacii-legen-i-monitoringu-
pacientiv).

 « » ,
 « », , 

 (http://1plus1.ua/tsn/novyny/lidia-taran-dopomoze-vtiliti-carivni-mrii-ditej-
z-ohmatditu). ,  « », 

.
.  «

1+1» , , ,
 « » (http://tsn.ua/-

glamur/ruslan-senichkin-rizikuyuchi-zhittyam-ryatuvav-kotenya-na-derevi-798978.html). -
,  «Facebook». 

, , :  « » -
; .

.  «1+1»  « », -
. 

 (https://1plus1.ua/tsn/novyny/maricka-
padalko-zacaruvala-svoim-obrazom-v-ukrainskomu-vbranni-foto).

2. , .
, , 

.  «1+1» -
, , , 

, .
 ( , , -

).  « , »,  20-
«1+1», , -

. ,  « .ua»
(http://1plus1.ua/tsn/novyny/ti-so-vrazaut-tur-mistami-ukraini-do-20-ricca-tsn-startuvav-u-mariupoli).

http://tsn.ua/glamur/lida-taran-i-komanda-zirok-probigli-zaradi-hvorih-ditey-distanciyu-pid-holodnoyu-
http://1plus1.ua/tsn/novyny/veduci-11-peredali-obladnanna-dla-stucnoi-ventilacii-legen-i-monitoringu-
http://1plus1.ua/tsn/novyny/lidia-taran-dopomoze-vtiliti-carivni-mrii-ditej-
http://tsn.ua/-
https://1plus1.ua/tsn/novyny/maricka-
http://1plus1.ua/tsn/novyny/ti-so-vrazaut-tur-mistami-ukraini-do-20-ricca-tsn-startuvav-u-mariupoli).
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 25-  (http://1plus1.ua/25-nezaleznih-rokiv/novyny/rovesniki-ukraini-akimi-taran-
vitvicka-i-padalko-buli-u-25-arhivni-foto).

. » – -
 «Viva»  « », 

 (http://1plus1.ua/snidanok-z-1-
1/video/veduca-tsn-solomia-vitvicka-razom-iz-geroami-ato-prezentue-proekt-peremozci).

.
 «1+1» -

 (http://1plus1.ua/25-nezaleznih-rokiv/novyny/rolik-kanalu-11-zciniv-furor-u-socmerezah). 
25-  «1+1» , 

,  « ».
, -

.
»  ( , 

, , , , , -
),  «

» (http://1plus1.ua/novyny/veduchi-ta-zhurnalisti-tsn-zvernulis-do-nayvplivovishih-svitovih-lideriv).
: -

 « » ; -
; , 

.
3. .

, , -
.

.  « . » ,
 #

,  « » 
 « », , . -

, , , -
 (http://tsn.ua/glamur/alla-mazur-zaprosila-ditey-z-likaren-na-blagodiyniy-pereglyad-

multfilmu-u-poshukah-dori-693107.html).
. , 

,  « » (http://1plus1.ua/-
novyny/anatolij-anatolic-gorbunov-i-senickin-citatimut-ditaci-kazki).

.  «7  7  7 », -
,  «1+1» 

 « ».
. , 

«1+1» . 
 « »,  – 

»,  –  « » -
 « » .

4. – , . -
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. 
, . ,  «1+1» 

: «94 . »  « ». , 
. -

 « » . 
 « », , 

. -
 «  1+1» (http://tsn.ua/glamur/senichkin-i-pidlisna-stali-spivavtorami-novoyi-apetitnoyi-

knigi-snidanki-v-sadu-604397.html). , 
 «  1+1»,  «100 », 

 (http://tsn.ua/books/oleksandr-avramenko-100-ekcpres-urokiv-ukrayinskoyi-790524.html).
5. , , , -

.  «1+1» -
, , , -

.
.  #  – -

 «1+1 »,  « », « » 
«Yakaboo». , , , 

. ,  « . » 

http://1plus1.ua/25-nezaleznih-rokiv/novyny/rovesniki-ukraini-akimi-taran-
http://1plus1.ua/snidanok-z-1-
http://1plus1.ua/25-nezaleznih-rokiv/novyny/rolik-kanalu-11-zciniv-furor-u-socmerezah).
http://1plus1.ua/novyny/veduchi-ta-zhurnalisti-tsn-zvernulis-do-nayvplivovishih-svitovih-lideriv).
http://tsn.ua/glamur/alla-mazur-zaprosila-ditey-z-likaren-na-blagodiyniy-pereglyad-
http://1plus1.ua/-
http://tsn.ua/glamur/senichkin-i-pidlisna-stali-spivavtorami-novoyi-apetitnoyi-
http://tsn.ua/books/oleksandr-avramenko-100-ekcpres-urokiv-ukrayinskoyi-790524.html).
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 ( )  «AdPro». 
, , , , 

 (http://1plus1.ua/novyny/do-akciyi-slova-
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http://1plus1.ua/snidanok-vyhidnij/novyny/so-pocitati-na-vihidnih-ulubleni-knizki-valentini-hamajko).
http://1plus1.ua/novyny/do-akciyi-slova-
http://1plus1.ua/tsn/novyny/ak-carivni-veduci-tsn-pozuvali-dla-dla-zurnalu-viva-foto-ta-video).
http://1plus1.ua/tsn/novyny/ulia-borisko-ziznalasa-comu-unikae-publicnosti);
http://1plus1.ua/tsn/novyny/veduca-tsn-lidia-taran-svatkue-
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Bondarenko T. News anchor’s activity promo: forming audiences’ perception
The article examines the promo technology as one of the practices that form media audiences’

perception. The promo technology is referred to news anchor’s personal activities, views, attitudes that
are continuously displayed to the audience. Because «1+1» media channel actively operates a promo
technology, the characteristics of this channel were studied, systematized and generalized. The
thorough analysis of the online materials on the media sites that applied the hashtag # presenters
(news anchors) enabled to classify the main promo practices of informing audiences about news
anchors’ multifaceted activities forming the audience’s perception, including but not limited to:
1) charitable activity (fundraising for treatment of children with life-threatening diseases, support for
hospitals, care for the animals, charity photo sessions); 2) public work, public presentation of personal
patriotic views (launching and implementing various projects, promo campaigns, shooting promo
videos, advocating active citizenship, drawing the international community’s attention to the events in
Ukraine, visits and information support of socially important public events); 3) creative activity in other
areas (dubbing cartoons and charity shows, reading stories to children, promotion of Ukrainian
literature, starring in serials and films); 4) publishing activity (publication of books written by journalists
of the channel); 5) cooperation with well-known organizations, companies, media partners, social
networks activity (implementation of joint project initiatives, cooperating with other media platforms
presenting personal views as leading opinion experts, publishing news anchors’ interviews, stories
about their activities in the media partners, photo sessions for popular magazines, having private
pages on social networking sites); 6) stories about news anchors’ private lives.

Key words: media audience, technologies of forming audience’s perception, on-air promotion and
off-air promotion, information personification, news anchor (broadcaster), forming audience’s
perception.
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Hirina T. The social Role of Radio During the Armed Conflict in Eastern Ukraine: Current
State and Prospects of Transformation

In the article the potential of radio in covering the military conflict in Ukraine. Determined that the
most characteristic Ukrainian radio is entertainment, social, psychological, cultural, artistic, patriotic
(ideological and propaganda), historical, informational and analytical projects that demonstrate that the
possibility of broadcasting do similar transferring closer to the listener not only at home, but and in the
trenches or in the adaptation after participating in hostilities.

A monitor 246 of Ukrainian radio (including satellite 29, 5 – Internet radio station 9 – Ukrainian radio
stations in the world and 203 regional radio stations). Following the review stated the availability of specialized
radio programs on military subjects only 47 of them. However it is safe to say that the potential of radio
species that addressed military has not expired, because there is not only the construction of places of
collision, but also leisure and entertainment projects for people whose fate is united with the army. The study
made it possible to witness the gradual orientation of the radio for entertainment, social, psychological,
cultural, artistic, patriotic (ideological and propaganda), historical, informational and analytical projects that
demonstrate that the possibility of broadcasting do similar transferring closer to the listener not only at home
but also in the trenches or in the adaptation after participating in hostilities. There are few full-fledged
programs, unlike the subject headings that contain messages about events from the area of ATO broadcast
Ukrainian radio stations abroad (which we analyzed 9) on our opinion may indicate geographically remote,
and therefore physical inability to obtain unique information journalist from inside. The opposite trend shows a
segment of public broadcasting.

The author notes the lack of attention to the subject radioorhanizatsiy ATO, and focuses on the
potential for radio resettlement and posrazhdalyh because of the military conflict in eastern Ukraine
and Crimea in the postwar period.

Key words: konlikt military, broadcasting, social adaptation, the type of radio program.
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Goyan V., Ishchenko . Television in the scientific works of Ukrainian scientists (based on
Thesis 1980–2016)

The article presents the main areas of study of the history, theory and television practice. Analyzed
doctoral and PhD thesis of the Ukrainian scientists in the period from 1980 to 2016. Summarized the
content of scientific works and the main research results. Thesis on the problems of TV cover not only
journalism but also political, cultural, linguistic, philosophical, scientific research aspects of art. The
object of the article is the candidate’s and doctoral thesis on the problems of television, covering the
period from 1980 to 2016, a description of the main aspects and merits a brief transfer studies.
Material research are Phd and doctoral thesis on diverse aspects of issues channels.

In the article organize dissertations on thematic and chronological parameters. Studies on the
problems of television variety, but many aspects of television themes are not illuminated, or those that
require new thinking by scientists. Since the 1980s of last century, a growing number of dissertations
Philological focus on specialty «Journalism». So, along with art history, cultural studies areas of
television as an art form traditionally multifaceted and original, and declared itself a trend study of
television as one of the components of the system of mass communication. Achievement of scientific
school of journalism and mass communication theory is to develop the scientific concept of
development journalism in Ukraine and a common conceptual and terminological system. In this
context, journalism, especially television, is seen as a subject specialty, the scope of creative activity,
scientific direction and universities that train professional personnel for the mass media, are centers of
education, science and creativity. In total, since 1980 to 2016 made dozens of quality journalism
research studies on various aspects of television. These theses create academic background history,
theory and practice of Ukrainian television as a form of mass media and the arts, while promising point
for further scientific studies subject.

Key words: journalism, television, theory and history of social communication, theory and history
of journalism, Phd thesis, doctoral thesis.
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Gresko O. Citizen Component of the Modern Foreign Broadcasting of Ukraine
The history and prospects of Ukrainian foreign broadcasting are considered; the Law «About the

system of foreign broadcasting of Ukraine» is analyzed; short-term and long-term tools of international
media communications are determined in the article.

Ukrainian system of mass media for a quarter-century of independence Ukraine formed and
developed as an integral component of the European media landscape. Priorities of foreign
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broadcasting of Ukraine at the present stage is to spread the truth about the events in Ukraine through
the prism of the interests of official Kyiv; fill the information vacuum of Ukraine in the world.

Multimedia platform UA TV was organized in 2015 to broadcast to worldwide foreign audiences,
primarily to Ukrainian diaspora and Russian-speaking viewers who are interested in obtaining up-to-
date information about Ukraine. Viewers can watch daily more than forty TV newscasts in Ukrainian
and Russian languages with the English-language subtitles, programs on current developments in
Ukraine (in the East and Crimea), as well as expanded coverage in Ukrainian, Russian, English,
German, Spanish and other languages.

Despite the diversity of ownership in the world foreign broadcasting has public (state) funding. New
communication technologies in the XXI century and citizen journalism changes principles of
organization and functioning of foreign broadcasting. Consumers’ online activity could be used as an
efficient tool of sharing information worldwide. Thus, citizen journalism is one of the components of
media strategy of foreign broadcasting of Ukraine suggested in this article.

Key words: citizen journalism, foreign broadcasting of Ukraine, intercultural communication,
multimedia platform, stereotype.
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Komina . Modern Media Space as a Medium Forming Activity of Ukrainian Media
Consumers

Modern society is on the way of process of social transformation. It is distributed in two parts. One
part is promote the traditional values of mental being established over the years. The other one
creates a new reality, using various tools of design. The media is one of those tools that we look from
the perspective of applied social communication technologies.

It always has shaped and cultivated the values of popular culture, asking sample values inculcated
stereotypes of behavior and thinking. This complex multi-machine changes the way its influence on
the consumer, according to the information needs of the latter and hidden challenges inherent to
individual media products.

Media users are very active in their responding according to the changes happening around.
Through the media can shape their social activity. Modern media is social, or, as they are called

the newest. They are largely different from old-style media system and contribute to the consolidation
of society, through its transformation. Interference new media and contemporary society,
unfortunately, is not sufficiently understood as a process of socialization through the media.

In this period of social transformation when the human’s mentality and values are changing, the
problem of media influence on the minds of particular importance. Modification of modern media
contributes to the rapid development of new methods and techniques to influence the formation of
social activity of citizens. With the advent of each new type of media it is necessary to explore the
potential of its impact on society.

Key words: media space applications social communication technologys, media tools, Internet.
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Kostiuk V., Zozul’ T. The Functioning o Information Genres o te Pages o The Zaporizhia
Regional Editions

The specificity of information genres is studied in the article which based on the analysis of the
scientific literature. This topic is relevant because the right choice of genre, the requirements of every
genre influences on reporting, coverage of fact and the perception of the information by society.

Regional edition newspaper «Zaporizhia Sich» is chosen as the object of study. Four issues of the
newspaper during the period from March 24 to March 31, 2016 were selected for analysis. The
objective is to study the functioning of modern information genres on the pages of the zaporizhia
regional editions (for example, the newspaper «Zaporizhia Sich»).

In view of the purpose such problems should resolved: to analyze the information materials of the
newspaper «Zaporizhia Sich» and find out the specifics of their functioning on the pages of this
edition; to distinguish and characterize the most common genres in the newspaper «Zaporizhia Sich».
Much attention was paid to the fact that the task becomes more difficult because of transformation of
genres, the purely information genres transformed into analytic, but with the appearance of the
Internet media type of the classic genre are changing every day. Also in the article the concept and
main characteristics of note, interview and report are submitted.

The conclusions about the quality and quantity of the information materials in the newspaper
«Zaporizhia Sich» were generalized and systematized. It is considered about necessary to continue
the application of the scientific research the functioning of information genres in regional print media
by increasing the level of empirical and theoretical knowledge.

Key words: genres, information genres, note, report, interviews, newspaper «Zaporizhia Sich».
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Makarchuk . ontingent of Subscribers of the Magazine “Narod” (Galicia in the Austro-
Hungary, 1890-1895)

The first issue of the journal “Narod” (The People), which existed a very long time as for the party
publications – five and a half years, was produced in January 1890. The “Narod” was public-political
and scientific-popular journal. Ivan Franko became the responsible editor, and Mychailo Pavlyk was
the publisher. From the first issue of the journal the editorial office declared its main task – to prepare
the establishment of the Democratic Party, the main function of which was conducting work among the
villagers and the workers. In early October 1890 in Lviv at the first congress of progressive
intelligentsia it was decided to create the Ruthenia-Ukrainian Radical Party and transform the journal
“Narod” into its official organ.

The subscription would have become one of the main distribution methods of the “Narod”, because
the subscription as a distribution method of periodicals had several advantages. It is convenient for the
reader that during the subscription period a signed edition is delivered to him and after paying for the
subscription, he is exempted from further costs during the whole period of subscription. Concerning
the editors, the subscription is convenient because they receive the certain sum of money at once,
which gives the greater guaranteed part of the edition fees. It is clear that the editors seek to ensure
as many subscribers as possible, which assures the defined part of its audience during the whole
period of subscription. The “Narod” gambled on the readership. The latter was too divided
ideologically, especially into the so-called “old” and “new” radicals.

Despite the interest in the publication, which was expressed by the subscribers from Russia,
Bulgaria, Switzerland, the United States, other provinces of the Austro-Hungarian, the amount of
readers since 1892 was constantly narrowing.

Positioning “Narod“ as the party organ (“RURP”), despite the fact that the party itself had a very
narrow social and public base is considered to be one of the reasons for the financial collapse. The
other reason for the failure is the editors and publishers inability to combine the audience, which was
too wide and was consisted of Galician villagers, professional politicians (the deputies of the Vienna
and the Galician Sejms, political emigrants from Russia, etc.), students, intelligentsia, priests etc.
However, there were also some successful finds of the Editorial Board: special subscription conditions
for the villagers, promotional activities to attract new signatories, and so on. These points can be
considered by the modern Ukrainian editions, which are intended for a broader audience.

Key words: Ruthenia-Ukrainian radical party, the party press, democratic press in Eastern Galicia
late nineteenth century, publishing Franko, publishing M. Pavlik, Drahomanov role in the formation of
an independent Ukrainian press.
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Nesterenko O. The Conceptual Scope of Terms for the Nomination of the New Media
Formats

The article examines the notion spheres related to terms that define the modern multimedia format.
To achieve the abovementioned goal, certain objectives were realized, that is the current theoretical
developments in modern forms of journalistic texts were studied, the conceptual definitions for the new
media format were improved.

Outlines the minimum corpus of lexemes to create terminological «portrait» of the latest media
formats: longread, multimedia story, online storytelling, etc.; terminological synonymy in the field of
multimedia journalism is traced: multimedia longread, snowfall, digital storytelling. To present full
characteristics of the latest multimedia formats the researcher´s attention is also focused on other
similar concepts: multimedia article, longform, landingread, transmedia storytelling. Foreign and
domestic experience been involved, new media facts are analyzed.

It was noted that the expediency of forming large virtual texts diluted with various inserts – with
videos, interactive pictures, quotes, photos etc. – is motivated by the need for thorough study of the
problem and full immersion of the reader in the story. Minimalistic interface on longreads is intended
not to distract readers from the publication. At the same time this format increases the time visitors
spend on the website, thus adds to its reputation.

The emphasis is on the fact that the current information development and consumption causes the
modern audiences to require explanatory journalism to tell about complex events and phenomena in
an accessible format, visualizing this information with multimedia elements, special design and many
more.

It is concluded that the concepts of «multimedia story» and «longread» are interpreted as varieties
of the media text. Online storytelling is interpreted as the process of creating the media text in a cross-
platform environment, paying respect to an algorithm and a tool. Prospects for the further scientific
research is seen in the practical aspect which requires creating new media products as well as in the
theoretical aspect which necessitates the study of online storytelling markers.

Key words: multimedia story, landing, longread, longform, online storytelling, transmedia
storytelling, format.
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Semen N. olitical Specifics of Russian Journalism
The paper considers political journalism as one of the most dynamic, ambitious and demanded

journalism fields. Society management function of mass media enables the authorities to influence
public opinion. Thus both government bodies and public regulate the function. The authors draw a
conclusion that political journalism has an impact on all spheres of society. Consequently, a political
journalist bears an immense social responsibility for his professional activities.

The scientific article describes political journalism as a special branch of professional activity. The
study provides review of the problems of this sector in the market, as well as analysis of the tasks and
responsibilities of political journalists in different political circumstances

The article presents an attempt to regard political journalism as a special sphere of modern jour-
nalism together with the approaches used to cover political events in the context of objectiveness.
Also the article touches upon the question of factors affecting the style and manner of presentation of
the material to the audience by the political observer.

The author investigates as politics and journalism interact. This problem has theoretical as well as
practical meaning. The questions of mutual influence of mass media and politics institutions, the
printed press contribution in the political life of society and other issues are extremely interesting at the
present stage of society development. The globalization processes and the increasingly active pene-
tration of informational technologies in an organization and in the social life functioning manifold the
relevance of complex study interrelated communicative spheres.

The author analyzes journalism role in the course of democratic transformations in Russia, consid-
ers the political, legal aspects of journalism participation in the stages of democratic transit and em-
phasizes mass-media role in the formation of civil culture of democratic society.

Key words: politics, aggression information, propaganda, information, political journalism.
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Kholod A. Genre and stylistic features of informational materials with the evaluation of
media texts (for example «Cinema-newspaper» of 1929)

The article outlines the genre range of information materials containing evaluation of media texts
and published in «Cinema newspaper» for 1929, defined their compositional and stylistic features. In
particular, paid attention to hybrid genres, journalistic reports with elements movie reviews, journalistic
reports with the elements of the collective film reviews, articles with elements of film reviews.

The aim of the article we defined genre clarify the stylistic features of informational materials that
include evaluation of media texts and published in «Cinema newspaper» in 1929.

Conclusions. An analysis of the information material to the assessment of media texts published in
«Cinema newspaper» in 1929, was concluded. In «Cinema newspaper» from 1929 printed information
materials containing evaluation of media texts of this genre range: article with elements of film
reviews, film collective reviews, movie reviews, collective interviews, journalistic reports with elements
of film reviews, journalistic report with elements of collective movie reviews, questionnaire. It was also
observed that the article with elements of movie reviews and movie reviews of most used antithesis,
gradation, rhetorical interrogative and exclamation sentences, infinitive and fragmented sentences.
Found that in some informational materials that include evaluation of media texts, attention is focused
on some tokens in bold typeface, for the purpose of emphasizing the antithesis and the formation of
the required recipient associative series. It was recorded that the movie reviews of a composite
element appears as passport details about the film. Formulated conclusion that journalistic reports
with elements of film reviews characteristic circular frame. In addition, photo support many information
materials containing an assessment of the film, thematically correlated with their content.

Key words: collective review, movie review, hybrid genres.
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Verbytskyj P. The Normative and Legal Implementation of Cooperation between Journalists
and Officials in Ukraine

The key foundations of normative and legal basis of state and authorities in the context of Human
Rights, freedom of speech, and mass-media are analyzed. It is mentioned that absence of a clear
concept of cooperation between government and mass-media reduces the power of authority in
society because of tendentious reflection of its activity and distortion of information about it.

The attention is paid to the fact, that mass-media not only implement and represent the public
opinion, but they have the functions of observer and inspector of legislative, executive and judicial
power. In this connection it is clear that mass-media activity in a democratic country should be
examined in the context of realization of the separate part of the legal state functioning – freedom of
speech, freedom of media and freedom of convictions, the unobstructed right to search and spread
the information.

The Constitution of Ukraine provides for the implementation of freedom of speech in practice. The
Constitution of Ukraine declares everyone’s right to elect, to preserve, to use and spread information
orally, in written form or any other way – for audience choice. In the Constitution is mentioned about
the possibility of law restriction in the interests of National Security, territorial integrity and public order.
It is emphasized that the constitutional statute concerning censorship inhibition in the context of our
theme is based on principle. Besides, the Constitution of Ukraine guarantees the information security
as one of the most important functions of the state, and also the matter of Ukrainian nation.

It is concluded that under any circumstances the basic principles of democratic state should not
suffer. Herewith, it is noted: freedom of speech in mass-media does not mean the permissiveness and
irresponsibility. Too free conduct with a word might have the negative social results, to deform
political, social, economic, cultural orientation both a society and an individual.

Key words: audience, authority, state, institutions, mass-media, law.
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Dancha L. The Problem of Legal Regulation of the Mass Media Activity in the National
Journalism Discourse in 1990–2010

The article deals with the analysis of the national journalism researches of the mass media activity
legal regulation status, the discovering of their subject and methodological specificity and the outlining
of the promising ways of scientific studies. The author notes that the research of the problems related
to the mass media activity legal regulation in national journalism started after the establishment of
state independence and democratic society in the early 1990s. The distinction of that time was the
institutional legalization of the scientific researches, the forming of the scientific schools (including Kiev
and Lviv ones) and the examination of a number of problems in thesis. The author proves that at first
the scientists payed the attention to freedom of speech and its legal support (O. Bochkovskyy,
S. Grabowskyy, V. Zdoroveha, N. Kostenko, O. Kuznetsov, Z. Kulyk V. Lyzanchuk, A. Moskalenko,
N. Petrova, T. Prystupenko, V. Rechytskyy, Y. Finkler, V. Shkliar. etc.). The article includes the
information about recent growing of the interest to the legal aspects of the media and state authority
relationships (T. Prystupenko, Y. Finkler) the mass media responsibility (V. Ivanov, T. Prystupenko,
K. Trehub etc.), the study of legal liability as a form of social media responsibility and the
communicative defamation as a factor of social media responsibility (Z. Haladzhun), the dialectical
unity of freedom and media responsibility (Z. Haladzhun, V. Gvozdev, T. Prystupenko, O. Kuznetsov).
The scientific works dedicated to the historical study of the formation and transformation of the legal
mechanisms of the media activity appear (S. Kostylyeva). The number of works in which the legal
regulation of the media activity is examined in the ethical and philosophical context increases too
(Y. Dmyterko, S. Kryvoruchko, O. Kuznetsova, V. Lytvyn, T. Prystupenko, Y. Shyrchenko etc.). In the
analysis of the methodological specificity of journalism papers the convergence of journalism and
jurisprudential methods and the appearance of publications close to the legal discourse are noted
(Z. Haladzhun, V. Ivanov, T. Prystupenko etc.). The author notices that the categories that would
specify the issues of media law in journalism are not selected till now. The absence of a detailed
scientific analysis of the legal specificity of the media responsibility providing in crisis moments of
society development is emphasized.

Key words: media law, journalism discourse, legal guarantees of freedom of speech, the legal
media responsibility.
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Nemesh A. The Social Communications of International NGOs and their Role in the Socio-
Political Changes in Ukraine

This work is devoted to social-communications of International non-governmental organizations
and their activities in an independent Ukraine. After establishing close bilateral cooperation Ukrainian
government with international NGOs has positive effects in improving the process of making foreign
policy decisions and implementation of national interests. The projects of International NGOs play a
significant role in the socio-political transformations in Ukraine.

The political structure of the world rapidly became more complicated at the beginning of the XXI
century. The non-governmental actors begin to play the increasingly significant role in the global
governance. The international non-governmental organizations are notable among them are. Although
the political system of the world is still based on the principle of the primacy of states before the start
of the third millennium global NGOs justly and lawfully established themselves as influential members
of the international relations. In this regard the study of the role and importance of international NGOs
in the process of political development of Ukraine - an urgent need modern science. International
NGOs have become an important element of social and political life of Ukraine, one of the subjects of
international relations, occupied a niche in the system, though weak, but such that there is a prospect
of development of civil society. In fact, the activity of a large numbers of NGOs in Ukraine is one of the
indicators that civil society is born and seeking approval. It should be noted that the role of the NGOs
increases more each year as a systemic player of International structure and actual participant
processes of global governance. The international NGOs are not only express public opinion and to
have an effect on it, but also have a major impact on global development through participation in
resolving social and humanitarian problems of mankind.

Key words: International non-governmental organizations, international relations, civil society,
socio-political life, social commutations.
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Demchenko I. As for the Question of Theoretical-Methodological Aspects of the Research
the Sign-Symbolic Space of Modern Ukraine

The aim of this paper is the isolation and consideration of the theoretical-methodological principles
of the research the sigh-symbolic Ukrainian space.

Research methodology. Here is applied the aim-methodological reception which gives the
possibility not only to reveal the basic theories and approaches based on which is possible the
learning the sign-symbolic Ukrainian space, but also to open the connection between them which is
based on interdisciplinary principles.

Results. Here is proved that the studying the Ukrainian symbolic space is making in the context of
communicative rationality and information paradigm which gives the possibility to use the theory of
communicative action and synergetic approach to the analysis of the communicative-cognitive
practices. It lays the basic for the research the communicative space as the sign system, for analyses
the methodological principles of the communicative-semiotic modeling, for constructing social space
and the process of its symbolization. Beside the important meaning also has visual medianthropology,
visual sociology and the theory of molecular aggression regarding cultural core of the nation, which
more concerned with the problems of keeping and saving semiosphere.

Novelty. Firstly, on the base of aim-methodological reception is highlighted and analyzed the
theoretical and methodological principles of this research the sign-symbolic Ukrainian space.

The practical significance. Given by the author analyze of theoretical and methodological principles
of sign-symbolic Ukrainian space has the important meaning for the modern socio-humanitarian
knowledge and social communication, especially its applied aspects, and it can be used for the
understanding the specific of the Ukrainian transitive society in the semiotic aspect.

Key words: Ukraine, sign-symbolic space, communicative modeling, symbolization, social space
construct, visual sociology, symbolic demonization.
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Sanakoyeva N., Zakarlyuka M. Sponsorship as Advertising-Communication Technologies in
the Media Holding StarLightMedia

The article is comprehended relevance of the phenomenon of sponsorship, there is analyzed
different approaches to its definition and outlined the application of sponsorship in practice media
holding StarLightMedia. The article is analyzed innovative approach media group to sponsorship, in
particular, there is development cooperation with Ukrainian Advertising Coalition dictionary of terms,
that describs the possibility of «Sponsorship 360 », there is targeting international markets and active
practice of Brand Content and integrated communications. Analysis sponsorship technologies is
presented on the basis of practical case studies that were provided media holding StarLightMedia. So
the article is highlighted examples of integrated Brand Content campaigns in cooperation the media
holding with brands: «Pimafucin» (integration in the television project «Let's talk about sex»),
«Nescafe» (integration in the talk show «All will be well»), «Kenwood» (culinary projects «MasterShef»
and «All will be well», licensing Hector Jimenez-Bravo and creating Culinary Academy), «Nutella» (talk
show «All will be well»), «Dolce» (TV show «The Bachelor-3» and post-show «How to Marry?»),
«BelVita» (morning television program «Rise» and «Guten Morgen»), «Tulchynka» (talk show «All will
be well»).

Key words: sponsorship, StarLightMedia, «Sponsorship 360 », brand integration, indirect
advertising, Brand Content, Hollywood Placement.
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Kushch S., Sanakoyeva N. Transnational Media Brand «Forbes»: Positioning and Specific of
Advertising n «Forbes Ukraine»

The article deals with the actual theme of establishment and development of transnational brand
«Forbes». he information about the activities «Forbes» in Ukraine are generalized and systematized.

he advertising communication in this publication are studied and analyzed.
Much attention is given to study the activities of American publishing house «Forbes», as well as its

history and ways of conquering the international markets. Also, analysis of the Ukrainian version of the
journal was conducted in line with research of world brand formation. The urgency of research is to
analyze the holistic brand image «Forbes», as well as the transformation of the brand «Forbes
Ukraine». The advertising content «Forbes Ukraine is unexplored nowadays. The scientific novelty of
the results is that the article is an attempt to explore the development of the business press in the
twentieth century by the example of «Forbes», as well as the transformation of world publications on
the national territory. During the research we found that «Forbes» is a magazine with a worldwide
reputation, which is one of the most famous and oldest editions of today's business press.

According to the ranking of American business magazine, in recent years «Forbes» become one of
the most influential and cited publications in the world, and the world leader in the media industry in
terms of placed advertising. The advertising in the Ukrainian version of this magazine is high quality
and decorated in the same style. The hidden advertising is typical for this magazine. Many journalistic
materials contain photos, logos and slogans of companies. Most of the articles based on the contrast,
that is a positive image of a company created by the destruction of the other.

Key words: media holding, media asset, advertising, UMH Group, «Forbes», «Forbes Ukraine».
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Kirichok A. Using the Method Case Study in Training on Public Relations
The article deals with the conceptual basis of Case study implementation as an interactive teaching

method. The historical aspects and features of the emergence and transformation of this method are
outlined. The main methodological components of this method in training on public relations are
described. The following types of teaching as accomplishment of new educational material, problems
solution and educational material aquisition. The author studies the features of this method integration
in the public relation education. The specific attention is paid to the competencies description that are
acquired by the implementation of case study method. The practical approach of improving the
educational process by means of case study method is suggested. Case study method has proved
itself as one of the most effective interactive methods that enables a student to gain practical skills.
Nowadays, this method is widely used in the training of specialists in public relations. The described
method is a popular innovative technique of acquiring practical knowledge on economics and
management. A significant advantage of this method for training specialists in public relations is
implied in the application possibility of using it in the classroom educational activities and
extracurricular education. In this case, the method can be integrated in the game form, developing the
necessary knowledge, skills and abilities. Case study method has the following features: certain
simulated situation, which addresses specific period of time; a decision in this case is taken in a
collective manner; as a rule, there are a lot of alternative solutions and we observe the abcence of the
unique solution, consequently there is a nesesity of consensus, since working on the task, the group
has a single purpose. Case method also has its technological features in implementation: it is a
specific kind of alternative technologies and research makes it possible to assess the situation from
different points of view. It also covers research process and critical analysis of the situation. Case
Method is a method of collective learning, an important component of this method is working in groups
or subgroups and interchanging of ideas and information for production of a single, collective decision.
The content of the method is to prepare immersion procedure into marketing situation in which
students should exchange the information and be means of critical thinking to work out some
solutions.

Key words. public relations, case study, PR-education, interactive training method.
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Polyakova H. Media Technology in Elementary School
The article presents an expanded comprehensive description of Media technologies that are used

for teaching younger students. Clarifications that officially introduced midiaosvitniy trend in school.
Investigated the developers of multimedia products for the youngest are representatives of some
specialized agencies, teachers, practice. The place of both traditional books and new electronic
textbooks, interactive multimedia applications («Finding Treasure», «Ukrainian language», «Kyiv», «I
and Ukraine», «Fine art», «Note be note», «Listen UP», «Music box», «Musical notation», «Organ
grinder», «Charming musical step», «In a country of interesting sounds»). The influence of the
communication channel to the content, structure, purpose, expressive means of media products.
studied genre a variety of complex didactic computer games and simulators (adventure, strategy,
arcade, simulators). We consider the visual design of games (usually they are registered as animated
film, bright and attractive, with a calm, sound number) disclosed their interactive properties -
opportunity control the course of events. Overview of media education opportunities for the education
of children of primary school age, its outlet to the level of children’s media culture audience. The
efficiency of Media and diversity technology for instructive and educational, emotional and spiritual
development of the younger student. It is emphasized that the use of Media Technology in the early
school years is possible and necessary, it promotes interest in learning, efficiency, fully developed
child, emotionally and spiritually enriches, enhances children’s media culture audience. The author
notes that in Ukraine, started the process of Media using powerful technology to enhance learning of
children in primary school, which make it possible to increase the interest and motivation to study its
effectiveness, develop sophisticated thinking operations and ethical guidelines.

Key words: media education, media culture, primary school.
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