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PRACTICES OF THE «PERSONAL PRODUCING» COURSE TEACHING
IN THE STUDENT-CENTERED LEARNING CONTEXT

The purpose of the study is to systematize the practices of the «Personal Producing» course
teaching in the student-centered learning context.

Research methodology. To systematize the practices of teaching the free choice discipline
«Personal Producing» and to estimate students’ satisfaction with the level of the course teaching, as
well as to adjust the content of the said discipline based on the study results, the following methods
were used: document analysis (to track the transformation of the course work programs’ content over
three years); analysis of projects presented within the «Personal Producing» elective discipline for
2020-22 (to collect primary information and select the best examples); selective anonymous survey of
students who chose the discipline in the 2022/23 academic year using Google-forms to determine the
level of satisfaction with the course learning (11 persons choose the discipline, 6 persons took part in
the survey). The questionnaire contained 7 questions: 5 with multiple-choice answers and 2 open-ended
questions. To process the information received, the following methods of generalization and analysis of
information were used: systematization, grouping, qualitative (text analysis, classification) and
quantitative (digital data) methods of data interpretation.

Results. It was established that the implementation of the student-centered learning principle within the
«Personal Producing» course occurs at several levels: 1) the actual choice of discipline; 2) the possibility to
influence the course content formation; 3) the choice of project type (work with a producing subject or self-
producing); 4) the choice of the project itself (from idea to its implementation) — allows students to acquire
knowledge, as well as master practical skills and abilities, develop general and professional competencies,
including creativity and innovation. The project-based approach to teaching and the course content
construction based on such components as: the producer person in the creative industries system and the
producing-subject person + personal brand (formation or rebranding) + producing strategy + project report
(in a creative form) allow students to implement their own projects from idea to potential/actual monetization.

The involvement of students (through surveys) in adjusting the discipline content makes it possible
to properly update the course and ensure justified interest in it, which, in turn, helps students become
competitive professionals.

Novelty. Based on the data obtained, it is possible to update the «Personal Producing» course
content by deepening the topics of the «psychological block» (communication with the producing
subject, producer’s orthobiosis, the professional «burnout» problem, stress resistance), and also, taking
into account the trend that students have begun to choose business representatives as producing
subjects more often, to add to the practical activities more cases with the analysis of business people’s
personal brands and to reformat some practical sessions into master classes, involving representatives
of business, media in particular, as speakers.
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Practical importance. The results obtained will be used in the process of updating the «Personal
Producing» discipline content for bachelors and for the development of the «Personal Brand: Creation
and Promotion» course curriculum for second (master’s) degree students majoring in 061 «Journalism».

Key words: personal producing, personal brand, student-centered learning, project, project
approach.

l. Introduction

Student-centered learning is one of the fundamental principles [6, 8] of the educational process
organization in modern universities and, among other things, implies that «students are given greater
opportunities to choose the content, pace, method and place of study» [5, 16]. One of the ways to
implement this principle is to ensure that students have the right to form an individual educational
trajectory through their free choice of academic disciplines. We would like to share our experience of
teaching one of the free choice disciplines, which is «Personal Producing» (for students majoring in
media producing, advertising and public relations, or journalism). This is because the work within the
mastering of this discipline is based on project-based principles and is implemented through a
combination of theoretical material and a system of thoughtful practical tasks aimed at the full
implementation of the project chosen by the student from idea to its implementation, which are actually
components of the production strategy. Moreover, a survey of stakeholder groups in the 061
«Journalism» specialty, such as employers [2] and graduates [3], shows the need of the former and the
desire of the latter to provide/receive more practical skills within the higher education students’ training.
Working on the implementation of self-selected projects, combined with proper theoretical training,
meets these requirements.

Moreover, the approval of the «Standard of Higher Education in the specialty 061 Journalism for the
second (master’s) level of higher education» [7], which will come into force on September 1, 2023/24
academic year, provides for the updating of educational programs and the introduction of new ones. In
particular, at the National Aviation University, within the master’s program in this specialty, it is planned
to introduce the «Personal Brand: Creation and Promotion» course, and the «Personal Producing»
discipline teaching practices can be used for the development of a working curriculum for this course.

Il. Problem statement and research methods

The purpose of the study is to systematize the practices of the «Personal Producing» course teaching
at Taras Shevchenko National University of Kyiv in the student-centered learning context.

The following methods were used: document analysis (to track the course curriculum content
transformation over three years); analysis of projects presented within the «Personal Producing»
selective discipline in 2020-22 (to collect primary information and select the best examples; this is
possible because the training was conducted in a distance format through Google-classes, so all
information is preserved); selective anonymous survey of students who chose the discipline in the
2022/23 academic year, using Google-forms to determine the level of satisfaction with the course (11
people chose the discipline, 6 people took part in the survey). The questionnaire contained 7 questions:
5 with multiple-choice answers and 2 open-ended questions.

To process the information obtained, the following methods of generalization and analysis of
information were used: systematization, grouping, qualitative (text analysis, classification) and
quantitative (digital data) methods of data interpretation.

The results are presented as a detailed verbal description.

lll. Results

Based on our own teaching experience, we can state that the student-centered learning principle in
the educational process in general and within the «Personal Producing» course in particular is
implemented at several levels: 1) the actual choice of discipline; 2) the possibility to influence the course
content formation; 3) the choice of the type of project (work with a producing subject or self-producing);
4) the choice of the project itself (from idea to its implementation). Moreover, so many levels of free
choice contribute to the development of student projects’ innovativeness, because «to encourage
innovation, you need to create an environment where people are not afraid to dream, speak out, and
take risks» [1, 9].

The discipline content naturally focuses on the personal brand because, in its absence, there is
nothing to produce. Understanding the brand as a promise of more; creation of unique value;
recognizability, recognition, voluntary loyalty of devotees; the path from rational to emotional; we
interpret the personal brand as an image that arises in people’s minds when they hear about a
person/individual. Accordingly, when designing a personal brand for themselves or their producing
subject, students are primarily looking for answers to the following fundamental questions: How should
others see me/you/he/her? Who am/arel/is I/you/he/she? What motivates me/you/him/her? What values
define my/your/his/her modus operandi? What do/does I/you/he/she want? (Goal, vision of the future.)
What am/are/is I/you/he/she willing to do for the sake of the goal? (Choice of tools.)

Naturally, the obtained answers help to determine: 1) the foundation (goals and values); 2) the
strategy (including the definition of a unique personal offer or «big promise» as Denys Kaplunov calls it
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[4]); 3) the «packaging» (design of the image, identification, and use of strengths); 4) the actual
promotion (strategies, tools, etc.).

In general, the course content covers the following components: the producer person in the creative
industries system and the producing-subject person + personal brand (formation or rebranding) +
producing strategy + project report (in a creative form).

Topics: producer in the creative industries field, personal brand basics, personality psychology,
creativity psychology and business psychology in the context of producing, personal producing strategy,
producing subject (meanings, tone of voice, background, work rhythm, previous experience, social roles,
human behavior communicative model, producing subject image), self-producing principles, analysis of
the target audience and competitors, media trends, content policy, content plan, promotion through
social media, networking, visual communication, creative techniques for preparing publications, event
as a component of promotion, project presentation preparation, project pitching.

The learning is based on project principles, which allows higher education students not only master
the appropriate set of knowledge and skills, general and professional competencies, create a media
product, but also monetize it.

Practical tasks are aimed at implementing the chosen project and cover all stages of its preparation
and realization: from defining the subject of personal producing (or of self-producing if the student
presents himself/herself as a subject of the creative industries, as a writer, musician, fashion designer,
etc.) and forming a personal producing strategy to implementation of the components of this strategy,
analysis of their implementation, and preparation of a project report.

Naturally, the variability of the course content is influenced by media trends, tendencies in the
profession’s development, the amount of class time allocated to the discipline (for example, in 2020-21,
the course, in addition to independent work, included 6 hours of lectures and 39 hours of practical
classes; in 2022, it covers 30 hours of lectures and 50 hours of practical classes), and the creativity of
the students themselves.

Accordingly, the third edition of the discipline’s work program expanded the topics of lectures and, in
particular, added topics related to the formation of a community (community as a group that has a
common motive for interacting with someone or something; tools for turning the target audience into a
loyal and committed one (personal brand fans); the benefits of a powerful community: conversion,
protection, and preservation of the producing subject’s reputation, resource savings, loyalty to partners
and advertising, following the main idea of the producing subject, supporting the producing subject’s
values) and the use of free publicity tools to promote a personal brand. And in the 2023/24 academic
year (fourth edition), based on an oral survey on satisfaction with work within the discipline, the
«psychological module» will be deepened, as force majeure conditions (pandemic, Russian-Ukrainian
war) have exacerbated the need to maintain not only physical but also mental health. And if earlier in
«Personal Producing» we talked, in particular, about the producer’'s personality psychology and the
producing subject, now students have voiced their wishes for «the ability to negotiate with the producing
subject» (the development of communication skills), «prevention of professional burnout» (the
producer’s orthobiosis), and increased stress resistance.

During 2020-2022, students prepared 37 projects (Table 1) regarding either self-producing or
producing another person (a producing subject).

Table 1
Projects distribution by year
2020 (total 2021 (total 2022 (total
Year projects) 2020 projects) 2021 projects) 2022
Producing another person 2 7 1
(a producing subject) 11 15 11
Self-producing 8 8 0

As we can see, over the past three years, the trend of increasing producing of other people as
opposed to self-producing has continued. It is also interesting to look at the areas in which producing
subjects are involved. In 2020, it was a director and a musician (cellist). In 2021,there were an
entertainment show presenter, a DJ, a poet, a copywriter, an architect, a fitness trainer, and a small
business owner (lavender cultivation). In 2022, there were 2 photographers, a writer, an actor, a grant
expert, a bandura player, a firearms expert, an agricultural businessman, an online jewelry store owner,
a candle maker, and a beaded-handbag maker. It is noticeable that the share of cooperation with small
and medium-sized businesses is growing.

The most interesting projects include the following. Danylo Haidamakha (TikTok social media
service, nickname Chornobrovyi, @chornobrovyi, currently has more than 143 thousand followers,
3.9 million likes) and Tetiana Lysiuk co-created the «TAJTAC» project («halas» is literally a language
hype) in 2020 and produced it as part of the course. The blogger consciously completely Ukrainized his
life in 2016, and since then he has seen his task as the Ukrainization of Ukraine and the presentation of
Ukraine to the world. For this purpose, he also created an account on TikTok with English-language
content about Ukraine (@chornobrovyi.global, 1674 followers).
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In 2021, the best project was Daria Bazalynska’s production project (Fig. 1, 2) for copywriter Olha
Kudisova, founder of the «Trymai Slovo» (Keep the Word) Telegram channel for copywriters (which
grew into Olha’s bachelor’'s degree project), and an expert blog on Instagram.
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Fig. 1. Daria Bazalynska'’s project (2021)
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Fig. 2. Event as a tool for personal production
(Daria Bazalynska'’s project, 2021 p.)

In terms of self-producing, the best projects were those of Victoria Nikoliuk, who positioned herself
as a producer of celebrity personal brands, and Amina Pozychailo as an SMM expert.

In 2022, the best were Daryna Parkhomenko (producing a beaded-handbag maker) (Fig. 3),
Yelyzaveta Urda (working with a photographer), Anastasia Lytvyn (producing a candle maker) (Fig. 4),
and Sofia Vorontsova (working with an agricultural businessman).
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Fig. 3. Daryna Parkhomenko project (2022)
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Fig. 4. Anastasia Lytvyn project (2022)

As it can be seen from the provided figures, students had a creative approach to implementing their
tasks, and their projects were varied.

In 2022, for the first time, we got a case of negative producing experience. However, it helped the
student work through her mistakes and determine that the key prerequisites for failure were complete
ignorance of the producing subject (the student found the bandura player on Facebook), inattention at
the negotiation stage (the producing subject warned that he was difficult to communicate with, inflexible,
and disliked modern means of communication and promotion), and different value orientations.
Moreover, the student’s experience was a good lesson for the whole group. Finally, in the end, she
mentioned the opportunity to work on and present the «failure» case as one of the discipline advantages,
because having gained such experience during the training, she would be able to use it in her working
practice.

The content of the discipline is reviewed and updated annually. One of the conditions for the
implementation of student-centered learning is the involvement of students in this process, in particular,
through surveys on the level of satisfaction with the discipline teaching. We usually conduct such
surveys using Google Forms, which, given the small groups of respondents, is quite acceptable and
allows us to achieve the goal. The results are presented in the table 2.
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Table 2

Results of the student survey after studying the «Personal Producing» course
1) Were you satisfied with your work within the discipline | Yes, | am completely satisfied — 100%
(please select one answer)
2) Was there enough theoretical material for you during the | Yes —100%
course?
3) Did you like the practical tasks you had to work with? Yes — 100%
4) Did you like the teaching of the discipline (communication | Yes — 100%
with the teacher, clarity of presentation of the material, logic and
motivation of practical tasks, etc.)?
5) What should be done to improve the work within the | 1. The possibility to see the course program in advance to
«Personal Producing» course learning? plan the workload during the semester. The tasks are quite
extensive, but interesting. | don't want to lose the
opportunity to work on them consciously.
2. Perhaps more information on communication with your
producing subject, tips, personal experience, taboos in
communication.
Everything was great, but sometimes we didn’t have time to
complete the tasks because the extent was too large.
Give a little more time to complete the last tasks (they were
more extensive than the previous ones).
The biggest obstacle was the amount of homework. It would
be cool if we could see the entire layer of work that needs
to be done at once to prioritize tasks (if a student does not
have time to do everything).
Or add all the tasks with the distribution of points to allocate
time. At the end of the course, with the blackouts, it was
difficult to keep up with the very extensive tasks, and they
are very interesting and important. Perhaps it would be
worthwhile to merge the first part of practical classes to
some extent, so that you have more time to discuss the
promotion strategy itself, events, etc.
Submit all tasks to the class at once, at the beginning of the
semester
6) «Personal Producing» is a discipline of the student’s free | Definitely «yes» — 100%
choice. Would you be willing to recommend this course to other
students (please select one answer)?
7) Your suggestions and thoughts to the teacher. The comments can be summarized as follows: more
interesting projects, inspired students, and opportunities to
work together in the future

As we can see from the answers, students are generally satisfied with the theoretical material,
practical tasks, and specifics of communication with the teacher; the remarks concern the amount of
homework. To optimize the study of the discipline, next year all tasks will be published in the Google
Classroom before the start of the course. Moreover, the «psychological» module will be deepened in
terms of content. In our opinion, such the high rating of the course lies in the fact that students had the
opportunity to fully realize their own choice at all stages: from choosing a discipline to choosing the
specifics of their project implementation.
IV. Conclusions
Therefore, we can say that the student-centered learning principle is implemented within the
«Personal Producing» course at several levels: 1) the actual choice of the discipline; 2) the possibility
to influence the course content formation; 3) the choice of the project type (work with a producing subject
or self-producing); 4) the choice of the project itself (from idea to its implementation) allows students to
acquire knowledge, as well as master the necessary practical skills and abilities, and develop general
and professional competencies, including creativity and innovation. The involvement of students
(through surveys) in adjusting the discipline content makes it possible to properly update the course and
ensure that it is of justified interest, which in turn helps students become competitive professionals.
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IBawyk A., Pmxko O. [locBig BMKnagaHHA Kypcy «lMepcoHanbHe NpoAtoCcyBaHHA» B KOHTEKCTi
CTYAEHTOLeHTPOBAHOIro HaB4YaHHA

Mema docnidxeHHs1 — cucmemamu3dysamu 0oceid euknadaHHs Kypcy «[llepcoHanbHe
npodrocysaHHsI» 8 KOHMeEKCMi cmyOeHmMoueHmMpo8aHO20 Hag4YaHHs.

Memodonoeziss docnidxeHHs. [nsi cucmemamu3auii doceidy euknadaHHs QUCUUMNIIHU 8irlbHO20
gubopy «[llepcoHanbHe mpodiocysaHHs» ma eusiefieHHsT 3adoeosieHocmi 3006yeadie  pigHem
8UKNadaHHS OKPECJIEHO20 Kypcy U Kopuey8aHHS Ha OCHO8i pe3yrnbmamig OO0CiOXeHHS 3micmy
3ealaHoi HaeyasbHOI ducyurmiHu 6yno eukopucmaHo: aHania 0okymeHmie (051 8idcmexeHHs
mpaHcgopmauii 3micmy poboyux rnpoapam Kypcy 3a mpu POKU), aHasli3 npoekmis, npedcmasieHux y
Mmexax eubipkoegoi AQucyurniHu «[llepcoHansbHe npoditocysaHHs»y 3a 2020-22 pp. (0ns 36upaHHs
rneps8uHHOI iHghopmauii ma 8idbopy Kpawux rpuknadig); subipkoge aHOHIMHE aHKemy8aHHs1 cmyOeHmis,
wo obparnu o3HadeHy OucyunniHy y 2022/23 H.p., 3a donomozor Google-forms Onsi eusierneHHs1 pieHs
3adoeosieHocmi sUgHEHHSIM Kypcy (QucuunsiHy obpanu 11 ocib, e onumyeaHHi 83siniu ydacmb 6 ocib).
AHKema micmuna 7 3anumaHb: 5 i3 eapiaHmamu eidnosideli i 2 8idkpumi. [ns o6pobku ompumaHoi
iHbopmauyji  sukopucmaHo Memodu y3azallbHEHHSI ma aHanidy iHgopmauil: cucmemamusayis,
epynyeaHHsi, SKICHI (aHaria mekcmy, Knacuikayis) ma KinbKicHi (yugpposi daHi) memoduku
iHmepnpemauii daHux.

Pe3ynbmamu. BcmaHoeneHo, wo peanisauis npuHyuny cmydeHmouyeHmposaHoCmi Hag4aHHs 8
mexax pobomu Had Kypcom «llepcoHanbHe npoOrCcys8aHHs» 8i06yeacmbCsi Ha KiNbKOX PIiGHSX:
1) enacHe subopy ducyunniHu; 2) Moxnueocmi enuHymu Ha ¢bopmyeaHHs 3micmy Kypcy; 3) subopy
mury npoekmy (poboma 3 cyb’ekmom npodrocyeaHHsT abo camornpodiocysaHHsi); 4) eubip camozo
npoekmy (8id idei do it emineHHs1) — i dae 3mo2y cmydeHmam 3000ymu 3HaHHS U onaHygsamu npakmuyHi
8MIHHS U HaBUYKU, pO38UHYMU 3azaribHi ma ¢haxoei KoMrnemeHmMHoOCmi, 30KpemMa KpeamuesHicms ma
iHHoBauitiHicmb. [poekmHuli nidxid y Hag4aHHi i M06ydo8a 3micmy KypcCy 3 Oroporo Ha maki CKrnaGHUKU,
sAK: ocoba rpodrcepa 8 cucmemi KpeamusHux iHOycmpili i ocoba cyb’ekma rnpodrocysaHHs +
rnepcoHarnbHull 6peHd (chopmyesaHrHsi Yu pebpeduHe) + cmpamezisi MPOdroCcy8aHHS + 38im 3a rPOEKMoM
(v kpeamusHiti ¢popmi) aromb 3mo2y 3006ysayam oceimu peanizygamu enacHi npoekmu gid idei do
MomeHuitiHo/thakmu4HoOi MoHemu3auji.

3anyyeHicmb cmydeHmie (4epe3 onumyeaHHs) OO0 KopeaysaHHS 3micmy OucyuriiiHu 0Oae
MOX/IUBICIMb HalIeXXHO akmyalsidyeamu Kypc i 3abesrnedyeamu guripasdaHy yikagicmb 00 Hb020, WO,
ceoeto Yepeoto, dornomazae 30o0bysadam oceimu cmasamu KOHKYPEeHMOCPOMOXHUMU ghaxisUsmu.

Hoeu3Ha. Ha ocHosi ompumaHux OaHUX MOXHa oHosumu 3micm Kypcy «[llepcoHarnbHe
npodrocysaHHs», noenubuswu memu «cuxonoziyHo2o Or10Ky» (KOMYHIKy8aHHsI 3 Ccy6’ekmom
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npodrocysaHHs, opmobios rnpodrocepa, npobriema rnpogheciliHozo «8U20PSIHHA», cmpecocmilikicms), a
makox, 38axar4du Ha meHOeHUuito, wo cmydeHmu no4danu 4Yacmiwe obupamu cyb’ekmamu
npodrocysaHHs npedcmasHukie bisHecy, dodamu 00 rnpakmu4Hux 3ag0aHb binbuwe Kelcie i3 aHanizom
nepcoHarnbHuUx bpeHdie bi3HeCMeHig, a 4YacmuHy rfpakmu4Hux 3aHsmb repegopMmamyeamu Ha
Mmaticmep-Knacu, 3asydarodu 00 HUX y porli criikepig npedcmasHukig biHecy, 30Kkpema mMediliHOzO.

lpakmuy4yHe 3Ha4deHHs1. OdepxaHi pesyrnbmamu 6yOymb eukopucmaHi y rnpoueci OHOB8/IeHHS
3amicmy OQucuunniHu «[llepcoHanbHe npodiocysaHHsi» Onsi Gakanaspamy ma Onsi PO3PObIIeHHS
HaguarbHoI ripoepamu Kypcy «llepcoHanbHuUli 6peHd: cmeopeHHs i npocysaHHsi» Onsi 3006ysadyie
ocsimu Opy2020 MazicmepcbKoeo pieHs1 cneyianbHocmi 061 «)KypHanicmukay.

Knro4oei cnoea: nepcoHarnbHe npolrocysaHHs, nepcoHanbHuli 6peHd, cmydeHmoueHmposaHe
Hag4YaHHS, MPOEKM, MPOEKMHUU r1idxio.

lwaszczuk A., Ryzko O. Doswiadczenie w prowadzeniu kursu «Produkcja personalna» w
konteks$cie edukacji zorientowanej na studenta

Cel badania — usystematyzowac¢ doswiadczenie w prowadzeniu kursu «Produkcja personalna» w
kontek$cie edukacji zorientowanej na studenta.

Metodologia badania. W celu usystematyzowania doswiadczenia w prowadzeniu dyscypliny do
wolnego wyboru «Produkcja personalna» oraz ujawnienia satysfakcji aplikantow z poziomu
prowadzenia okres$lonego kursu, a takze regulacji na podstawie wynikéw badania tresci wymienionej
dyscypliny wykorzystano: analize dokumentéw (w celu $ledzenia transformacji tresci roboczych
programow kursu za trzy lata); analize projektow, przedstawionych w ramach selektywnej dyscypliny
«Produkcja personalna» w ciggu 2020-22 lat (w celu zbierania podstawowych informacji oraz selekcji
najlepszych przyktadéw); selektywny kwestionariusz anonimowy dla studentéw, ktérzy wybrali
okreslong dyscypline w latach 2022/23 za pomocg Google-forms w celu ujawnienia stopnia satysfakcji
ze studiowania kursu (dyscypline wybrato 11 0s6b, w ankietowaniu wzieto udziat 6 o0séb). W
kwestionariuszu miescito sie 7 pytan: 5 — z mozliwos$cig wyboru odpowiedzi oraz 2 pytania otwarte. W
celu przetwarzania uzyskanych informacji wykorzystano metody uogdlnienia oraz analizy informacji:
systematyzacja, grupowanie, jakosciowe (analiza tekstu, klasyfikacja) oraz iloSciowe (dane cyfrowe)
metody interpretacji danych.

Wyniki. Ustalono, ze realizacja zasady edukacji zorientowanej na studenta w ramach pracy nad
kursem «Produkcja personalna» odbywa sie na kilku poziomach: 1) bezpo$rednio wyboru dyscypliny;
2) mozliwosci wptyng¢ na ksztattowanie sie tresci kursu; 3) wyboru typu projektu (praca z podmiotem
produkcji lub produkcja osobista); 4) wybdr samego projektu (zaczynajgc od pomystu i az do jego
realizacji) — oraz umozliwia studentom zdobywanie wiedzy i opanowanie praktycznych umiejetnosci,
rozwijanie kompetencji ogoinych i zawodowych, w tym kreatywnoS$ci i innowacyjnosci. Podegjscie
projektowe w edukacji i budowanie tresci kurséw w oparciu o takie komponenty jak: osoba producenta
w systemie przemystow kreatywnych oraz osoba podmiotu produkcji + marka osobista (formowanie
lub rebranding) + strategia produkcji + raport z projektu (w formie kreatywnej) umozliwiajg studentom
realizacje wtasnych projektéw zaczynajgc od pomystu i do potencjalnej/rzeczywistej monetyzacji.

Zaangazowanie studentéw (za pomocg ankiety) w dostosowywanie tresci dyscypliny pozwala na
odpowiednig aktualizacje kursu oraz zapewnianie uzasadnionego zainteresowania nim, co z kolei
pomaga studentom stac sie konkurencyjnymi specjalistami.

Nowosé. Na podstawie uzyskanych danych mozna zaktualizowac tre$¢ kursu «Produkcja
personalna», pogtebiajgc tematy «blokady psychologicznej» (komunikacja z podmiotem produkcji,
ortobioza producenta, problem «wypalenia» zawodowego, odporno$c¢ na stres), a takze biorgc pod
uwage tendencje, ze studenci zaczeli coraz czeSciej wybiera¢ jako podmioty produkcyjne podmioty
biznesu — dodac¢ do zadan praktycznych wiecej kejsow z analizg marek osobistych biznesmenoéw oraz
przeformatowac czes$¢ zajec praktycznych na kursy mistrzowskie z udziatem przedstawicieli biznesu
Jako prelegentow, w szczegdlno$ci 0séb z mediow.

Znaczenie praktyczne. Uzyskane wyniki zostang wykorzystane w procesie aktualizacji treSci
dyscypliny «Produkcja personalna», dla studidw licencjackich oraz do opracowania programu
naukowego kursu «Marka osobista: kreacja i promocja» dla studentéw Il stopnia studiéw magisterskich
na kierunku 061 «Dziennikarstwo.

Stowa kluczowe: produkcja personalna, marka osobista, edukacja zorientowana na studenta,
projekt, podejscie projektowe.
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