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EVOLUTION OF RADIO BROADCASTING IN UKRAINE IN THE WARTIME:
REALITIES OF SOCIAL INFORMATION FOR THE POPULATION
SINCE FEBRUARY 24, 2022, TO THE PRESENT DAY

The purpose of the study is to understand the prospects for radio broadcasting development in the
current conditions of turbulence in the information space of Ukraine.

Research methodology. The research methodological apparatus is based on the use of the central
method of a non-representative survey in the form of a questionnaire using the electronic service
«Google Forms» (83 respondents). Methods of analysis, induction, and generalization were used to
understand the quantitative results of the study; the bibliographic-descriptive method and secondary
analysis of the results of specific scientific and sociological research conducted by Ukrainian and
international scientists were implemented to deepen the research with valuable secondary scientific
information.

Based on the results of the conducted survey, we set ourselves the ambitious task of understanding
the prospects for radio broadcasting progress under the current conditions of turbulence in the
information space of Ukraine. For this purpose, it is necessary to outline the potential and relevance of
radio in the modern media space, to find out what expectations the users have from the radio product,
and to determine the vectors of its progress under the conditions of the post-war information space.

Results. The progress of over-the-air radio broadcasting in the structure of social information for the
population during the war, as a central public media channel for operational notification, informing about
current events, and relieving the emotional tension of Ukrainians in stressful conditions, is studied. Using
the quantitative results of the conducted empirical research, the author’s hypothesis about the increase
in the level of receptivity and demand for radio content in the structure of weekly listening to the air by
Ukrainians within the country in conditions of limited access to electricity supply and network coverage
of mobile operators and the Internet has been proven. The reorientation of Ukrainian youth towards
Ukrainian music content, their refusal to listen to Russian music, and their replacement of it with
Ukrainian and international (except for the aggressor country) musical compositions of various styles
were noted.

Novelty. For the first time, the prospects for radio broadcasting progress in the modern conditions
of turbulence in the information space of Ukraine were thought out. For this purpose, the potential and
relevance of radio in the modern media space were outlined, the expectations of users of the radio
product were clarified, and the vectors of its progress in the conditions of the post-war information space
were determined.

Practical importance. The practical significance of the research results lies in supplementing the
scientific discourse with the results of empirical research, rethinking the potential of radio broadcasting
as the most accessible and efficient media in wartime.

Key words: radio signal availability, empirical research, information war, radio efficiency, Ukrainiani-
zation of the radio space, Ukrainian-language radio broadcasting, Ukrainian-language musical content.

l. Introduction

Formulation of the problem. In a difficult period for our country, an important component of its future
victory is the information space. World Ukrainian-language radio actualizes the population’s need to
receive reliable and timely information not only in Ukraine but also abroad. With the beginning of the
digital technologies development, the radio as a means of information took a back seat, yielding to more
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dynamic and modern multimedia platforms. Perhaps this trend would continue, but the war, which
divided life into «before» and «after», shifted the emphasis in the information space as well. Since its
first months, especially in conditions of limited electricity supply, traditional radio broadcasting has been
expanding its presence in the lives of Ukrainians in the middle of the country; listeners note that they
listen to audio content more often than in the previous year. So, in the flames of war, radio confirms its
status as the most accessible and closest medium that keeps in touch with its audience, supports them,
and informs them under almost any conditions.

A separate dimension of the information struggle in the conditions of acute enemy information and
psychological special operations in the occupied territories, reinforced by the information vacuum,
actualizes radio broadcasting also as a valuable channel of access to alternative enemy information
propaganda, and for the global community of Ukrainians scattered «around the world», radio
strengthens its integration potential.

Analysis of recent research and publications. An energetic and productive reflection of the
Ukrainian and international scientific community and the first conclusions from the analysis of the
information environment functioning after the start of a full-scale war in Ukraine appeared already in the
2022 calendar year. The focus of research attention is the coverage of the Russian-Ukrainian war of
2022 in the mass media, in particular in the presentation of V. Zhugai [1, p. 847—-851]. According to the
results of the conducted research, the author states that «radio, television, and social networks dominate
in terms of materials presentation speed» [1, p. 849], «the most frequently used genres are news
flashes, urgent messages, informative notes, and reports» [1, p. 849]. The research of V. Ovsyannikov
is devoted to understanding the musical sound of Ukrainian radio during the war in terms of rock music.
In particular, the author characterizes Ukrainian and Western rock music «in the light of Ukrainian
people’s support during the war» [3, p. 208-213] and emphasizes «the manifestation of “national”,
“international” and “urban” cultural codes in the work of rock bands during the war in Ukraine» [3, p. 208—
213]. Markers of such support are the use of state and elements of the national musical language.

A significant part of the international scientific community’s research is dedicated to understanding
the milestones and strategies of special information operations implemented by the aggressor in
Ukraine. Among such works is «Information War in Ukraine as Part of Military Strategy» by J. Mé&ficka,
in which the author pragmatically analyzes information war from the standpoint of using strategic tools:
disinformation and deception [9, p. 21-37]. Scientific works that deserve attention are those written by
S. Potter, D. Clayton, F. Kind-Kovacs [10], and O. Hotsur [7]. Russian influence through mass media as
a significant factor in the hybrid war against Ukraine was investigated by L. Mylchenko [2, p. 8-16].
M. Onyshchuk satirized the war in Ukraine through the prism of foreign media. Under the crosshairs of
his researcher’s attention are the first days of the heroic resistance of Ukrainians, when «a significant
part of foreign news agencies, the press, radio, and television mostly provided short reports about
military actions in our country and cited the statements of Western politicians regarding Russian
aggression ... almost neutrally» [4, p. 15-19]. The author's study [8, p. 64-70] also should be
mentioned. However, a full-fledged survey to understand the transformation of the perception and
structure of listening to modern Ukrainian radio, expectations from it, and demand for it among the
audience inside the country and outside its borders after the start of the full-scale war on February 24,
2022, was not conducted.

Il. Problem statement and research methods

Based on the survey results, the research’s purpose is to study the prospects for radio broadcasting
progress in the current conditions of turbulence in the information space of Ukraine. For this purpose, it
is necessary to consider the potential and relevance of radio in the modern media space, to find out
what expectations the users have from the radio product, and to determine the vectors of its progress
in the post-war information space.

The object of the research is Ukrainian-language radio broadcasting in the context of the
expectations and information requests of Ukrainian radio listeners in wartime conditions.

The methodological apparatus of the research is determined by its purpose set by the authors and
based on the use of the central method of a non-representative survey in the form of a questionnaire
using the electronic service «Google Forms». Methods of analysis, induction, and generalization were
used to study the quantitative results of the research; the bibliographic-descriptive method and
secondary analysis of the results of specific scientific and sociological research conducted by Ukrainian
and international scientists were implemented to deepen the research with valuable secondary scientific
information.

lll. Results

Traditionally, radio has been identified as the most accessible media channel, but the widespread
use of digital technologies has eroded its traditional advantages in responsiveness, ubiquity, and
openness. And perhaps this trend would continue in the following years, but the war changed the
perception of radio, as well as Ukrainians’ lives. From the first days of the military invasion, when
townspeople or residents of distant villages were deprived of access to newspapers, broadcast
television, or remained outside the coverage area of the Internet signal, it was the radio that preserved
the functions of a window to the world. It is not for nothing that the infrastructure designed to transmit

40



Cepis: CouianbHi KomyHikauii, 2023 p., Ne 1 (53)

objective information in television and radio format to the population was destroyed and jammed so
mercilessly.

Ukrainians were able to listen to operational news flashes, instant notifications about air-raid alerts,
and important information lines on the radio. When power outages began in the country, its autonomy
and accessibility were added to the reasons for listening to the radio, even under the conditions of a
long-term information vacuum without the Internet or coverage of the signal area by a mobile operator.
Traditional receivers and mobile phones have once again become devices that provide access to the
outside world, which is especially relevant for people in remote areas, who, for various reasons, do not
have access to digital content produced by thematic channels of Viber or Telegram messengers.

To the objective reasons for informing, parallel trends of accelerating Ukrainization and rejection of
music from Russian artists and Russian-language tracks were added. The viral spread of Ukrainian
culture abroad stimulates the development of Ukrainian music, and the compositions of Ukrainian
performers are broadcast on the radio not according to the quota principle, as in the first years of their
introduction, but according to the measure of popularity, demand, and reorientation of listeners to
Ukrainian media content.

The world opened its eyes to Ukrainian culture, opened its eyes to Ukrainian song, and fellow
citizens, who by the millions brought information about the horrors of the war in the Motherland to the
world, added to Ukrainian culture the inhabitants of the countries that amicably accepted the forced
migrants. It turned out that Ukrainians are rich in culture and traditions, as well as hardworking and
selfless in their love for everything authentic and native.

The war also became a trigger for many immigrants from Ukraine who had been living and
assimilating in foreign lands for years and decades. People who moved from Ukraine into other countries
were focused on their Motherland, felt a mental connection with it, and were more interested in the news
that poured in from all platforms, including the radio air. During the author’s interview with Natalka
Popovych, editor and presenter of the Ukrainian radio program «Song of Ukraine», the oldest in the
radio space of Canada, which is broadcast continuously in Toronto and its surroundings, first from the
radio station «CKFH 1400» (at 19.00-19.30), then « CHWO» (at 4:30-6:00 p.m.), and now «CJMR 1320»
(at 7:20-7:50 p.m.) from 1959, whose listeners are a generation of older Ukrainians for whom Internet
technologies often remain inaccessible. Therefore, it has become a powerful information platform where
news from Ukraine is not only reported every day but also accumulates a resource for philanthropy,
because the good deeds of the Canadian community, in particular in Toronto, are known among
Ukrainians worldwide. Information blocks in «Song of Ukraine» partially replaced the traditional historical
section, local news from community life, etc. Even more, the radio station, which is currently airing the
radio program, provided half an hour of free airtime for additional broadcasts specifically to Ukrainians
for two months. A similar situation is typical for Ukrainian content in different countries.

The actualization of radio broadcasting among the listenership became the subject of the author’s
team research focus because, like most Ukrainians, we began to listen to the air of Ukrainian radio
stations more often while remaining without electricity and communication for a long time. So we wanted
to understand the needs of Ukrainian radio listeners and their expectations of radio content. To do this,
in the period from December 1-14, 2022, at a time when Ukrainians have been experiencing severe
interruptions in the electricity supply for more than a month, respondents were invited to answer several
questions on the specified topic through social networks. The results obtained using the «Google
Forms» service are unrepresentative from a sociological point of view, since the sampling quota was
not observed, but they are significant and tendentious for understanding the vectors of the media
channel’'s progress. The 83 respondents interviewed are young people who lived in different regions of
Ukraine and were on its territory at the time of filling out the questionnaire, which is especially important
for understanding requests and information priorities in the conditions of the basic level of comfort that
they could provide for themselves.

According to the author’s hypothesis, after the beginning of the war in Ukraine, respondents began
to listen to the radio more, which was confirmed by 39.8% of respondents against 20.5% of those for
whom the time of weekly contact with the radio did not change (Fig. 1).

Based on our own example, we can assume that the increase in listening occurs in order to avoid an
information vacuum, actualized by the desire to always stay abreast of the information agenda, to
respond promptly to threats that are reported in the radio space. Among the motivations for accessing
the radio, the informational purpose is decisive for 42.2% of respondents, another 26.5% of them turn
on the radio for entertainment purposes and to distract themselves from current problems and worries
(16.9%). From a psychological point of view, switching attention to content other than informational type
is important for unloading and relieving tension, in which the radio is also an indispensable assistant
and companion (Fig. 2).

The renown of radio as the most accessible media channel in crisis conditions was confirmed by
63.9% of respondents [5]. To an open-ended question about information sources concerning events
from the outside world in the absence of electricity and communication, where everyone was able to
indicate their own version of the answer, various responses were received: from friends, other people,
relatives, with the help of smartphones; the most active respondents search for the network without
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expecting its high-quality coverage, while others wait for a connection and do not receive information
due to lack of signal. But the most frequently indicated answer by the respondents themselves is

listening to the radio (18.6%) (Fig. 3).

Has the amount of time you listen to the radio on a weekly basis changed since the beginning of the war in Ukraine?

(83 answers)

Yes, it has increased —33 (39,8 %)

No, it has declined 17 (20,5 %)

It is hard to answer —34 (41 %)

10 20 30 40

Fig. 1. Estimation of the time during which the respondents listen to the radio every week since the beginning
of the war in Ukraine [5]

What do you listen to the radio for?

(83 answers)

For information 35(42,2 %)

22 (26,5 %)

For entertainment

To distract from
current problems

14 (16,9 %)

To waste time 8 (9,6 %)

All variants are true, 29 (34,9 %)
0 10 20 30 40

Fig. 2. The purpose of listening to the radio by the surveyed respondents [5]

Where do you get information when there is no electricity or communication?

(59 answers)
15
11 (18,6 %)
|
10
& 3(5,1 %)
2 (3.4 %2 (3.4 %)

2 (3,4 %) ]
1 (1.'(13’(.1‘2(1?’(-.13"(.13"(.13"(,1‘3"%’,1’(‘.1."(]1{(_13"(.13’(.13’(13’(13’(.13"(13’(J?”(J?"(.‘ﬁ'i(lf"(.13"'(.1'3’77'3(-1"(1‘3’7,1’/(‘.1{(1?‘71’/(«3-"(13’(‘.13"'(13’(‘1?5(.13"’(.13’(,1’."(.13"(.1?'(1’3'7.1”(-1 7
| | \ | \ | |

|

Waiting for the electricity Using my smartphone

Listening to the radio
to be turned on

| do not get any

From friends
information

Fig. 3. Channels of receiving information by respondents during the absence of electricity and communication (free choice) [5]
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It is the radio broadcast that is one of the priority platforms for relieving psychological tension during
long-term waiting. In 18.1% of cases, the radio is turned on for calming purposes. Together with
conversations with loved ones (37.3%), surfing the social networks (51.8%) or emotional release in
silence (31.3%), radio regains a prominent place in the life of a modern Ukrainian (Fig. 4). In the post-
war years, competent, balanced, systematic work on adapting citizens to new living conditions should
be added to its functionality. It is the light stylistics of the air, the major, close to normal rhythm of
peaceful life that will also carry the radio, and it will popularize the rich musical culture, which is being
produced at a frantic pace by talented Ukrainians today, reflecting the current crises.

What do | do to calm down in a crisis situation?

(83 answers)

Listening to the radio,
waiting for news

15 (18,1 %)

Talking to my family and friends 31 (37,3 %)

Seeking for silence:

i 26 (31,3 %)

Surfing the social networks: 43 (51,8 %)

0 10 20 30 40 50

Fig. 4. Tools for relieving psychological stress by Ukrainians in crisis conditions [5]

Despite updating the informational content of the radio broadcast, which was preferred by 42.2% of
the respondents, entertaining music content continues to be mainstream for the media channel, and
26.5% are oriented towards it [5]. Such indicators actualize a bright trend towards the de-Russification
of the radio space because Ukrainians consciously refuse the content of the enemy country and listen
less to its music, which is related to its culture. The pre-war tendency to present Russian music in the
playlist of an average Ukrainian is currently undergoing restructuring in the direction of Ukrainian and
international (except Russian) musical cultures. «I'm not interested in spending my time on such
content» — this is how Ukrainians (73.2%) answer the question of whether they continue to follow
Russian media, including radio. Other answer variants are so few that we cannot consider them reliable.

On the other hand, the Ukrainian song gained radically more supporters within the country, and 89%
of respondents increased the number of such compositions on their devices (Fig. 5). Among the favorite
tracks named in response to an open question: the song of the Sich Riflemen «QOi u Luzi Chervona
Kalyna» (Oh, the Red Viburnum in the Meadow), which without exaggeration reverberates over the
whole world, «Stefania» and «Dodomu» (Heading Home) by the Kalush Orchestra, «Vilni Liudy» (Free
People) by the «Bez Obmezhen» band, «Moia Vesna» (My Spring) by Renie Cares, «Kolyskova dlia
Voroha» (Lullaby for the Enemy) by STASIK, «Insha Liubov» (Another Love) by Enleo, Jerry Heil's
appeal song «Het z Ukrainy» (Get out of Ukraine) and others. The selection of radio stations competing
for the attention of Ukrainians is now quite respectable, among them «Perets FM», «Radio Roks», «Lux
FM», «Radio Piatnytsia», «Hit FM» and others named by respondents; a list of quality Ukrainian-
language audio podcasts is also constantly expanding.

The flagship opinion in this context is the view of the Ukrainian television and radio host, radio
journalist, and media manager, and now a board member of the National Public Broadcasting Company
of Ukraine, D. Khorkin, who stated in November 2022 that «Ukrainian Radio» is the only one that
broadcasts throughout the territory of Ukraine and even in Russia because «radio is all-pervasive. We
really broadcast throughout the territory of Ukraine. Thanks to medium waves, we are heard in Mariupol,
Donetsk, Luhansk, Simferopol, Yalta, Kerch... On December 10, 2014, we started broadcasting at the
frequency of 1431 kHz to the entire territory of the European part of the Russian Federation. Russians...
cannot silence us» [6].
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Over the past six months, the number of tracks by Ukrainian musicians in my playlist has...

(82 answers)

...not changed 7 (8,5 %)

...declined 1(1,2 %)

...increased

73 (89 %)

...become predominant

2 (2,4 %)

Fig. 5. Indicators of increasing demand for Ukrainian-language content [5]

IV. Conclusions

Listeners of all ages agree that during the war, the most important task of the radio is to keep
Ukrainians informed of events and to inform the population even in the most remote corners of the
country. Among respondents, 39.8% of them state that they systematically listen to the radio during the
week, and these are young people, who previously were not too fond of traditional media, preferring the
bright digital presentation of content. According to another 63.9% of respondents, without radio
broadcasting, communication with the outside world will be quite limited and complicated [5]. Ukrainian
listeners are clearly focused on quality Ukrainian-language content, as evidenced by the positive
opinions in 89% of the analyzed questionnaires.

In the conditions of total aggression from the occupying country, amidst fake propaganda, Ukrainian
radio broadcasting is a symbol of stability and indomitability, which helps its audience be aware of
important and relevant news, which, including literally, preserves life. Therefore, there are all the
prerequisites for a renewed, reimagined Ukrainian-language radio in Ukraine to exist: quality music,
talented presenters, demand among the audience, and, of course, the desire to fill the media market
with high-quality competitive media content and to become part of the European high-quality digital
media market, which you want to orient yourself to and respect in order to join.

Therefore, the perspective of further scientific research should be to consider the progress and
accumulation of attention of Ukrainians around the world to the events in the Motherland after February
24, 2022; given the audience’s demand to inform the citizens, it is important to understand the activities
of information radio stations, in particular the content of Hromadske Radio, Suspilne Radio, etc.
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Mupina T. C., Wtuk-MartBieHko K. B. EBontounisa pagiomoBneHHsA B YKpaiHi y BOEHHUM 4ac:
peanii couianbHoro iHpopMyBaHHA HaceneHHA BiA 24 noToro 2022 p. A0 cbLOroAHi

Memoro docnidxeHHs € yce8iOOMIEHHS epcrekmus po3sumky padioMOB/IeHHS 8 CyHaCHUX yMOo8ax
myp6yneHmHocmi iHghopmauyitiHo2o npocmopy YkpaiHu.

MemodonoeziyHuli anapam O0CiOXeHHS IPyHMYemMbCSs Ha 8UKOPUCMAaHHI UeHmMparbHo20 Memody
Hepernpe3eHmMamugHO20 OrnumyeaHHs y ¢bopMi aHKemygaHHs 3 BUKOPUCMAaHHSIM €eJIEKMPOHHO20
cepsicy «Google Forms» (83 pecrnoHdeHmu). Memodu aHanidy, IHOYKUii ma y3a2allbHEeHHS
guKopucmaHo Orisi OCMUCIIEHHS KiNbKICHUX pe3yrnbmamie 0ocnioxeHHs; 6ibnioepaghidyHo-onucosul
mMemoO, 6MOPUHHUU aHani3 MiOCyMKi8 KOHKDEMHOHOYKO8UX ma couyionoaidyHux Aoci0XeHb,
nposedeHuUX yKpaiHCbKUMU ma 3apybiKHUMU HayKo8USMU IMIJIEMEHMO8aHo Ofid rno2ubreHHs
docnideHHS UiHHOK 8MOPUHHOK HayKO80K iHGhopMaUieto.

IbyHmyro4uchk Ha pe3yrnbmamax MpoeedeHo20 OnumyseaHHsl, cmasumo rneped cobor ambimHe
3ae0aHHSI OCMUCITIEHHS repcriekmue nocmyry padioMOBIIEHHSI Cy4YacHUX ymosax mypbyrneHmHocmi 8
iHgbopmauyjtiHoMy npocmopi YkpaiHu. 3 uieto mMemoro HeobxiOHO oKpecriumu rnomeHuian ma
akmyarbHicmb padio y cyyacHomMy media-rpocmopi, 3’sscygeamu, ki o4ikygaHHs1 8id padiornpodykmy € y
Kopucmyeadie, eusHa4dumu 6eKmopu (020 fnocmyny 8 ymosax MOCMEOEHH020 I(HghopmayiliHo2o
rnpocmopy.

Pe3ynbmamu. [ocnidxeHo nocmyn egipHo20 padioMOBNIeHHST 8 CMmpyKmypi couiaribH020
iHbopMyeaHHS1 HacerieHHs i@ Jac 8iliHU, sIK yeHmparnbHo20 3a2anbHo0ocmyrnHo20 mediakaHarny 0ns
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onepamueHoO20 OroBIlEHHS, IHGbOpMy8aHHS PO MOMOoYHI Nodii, 3HAMMS eMOoUiliHOT Harpyau yKkpaiHyig
8 cmpecosux ymogax. 3 BUKOPUCMAHHSIM KifbKICHUX pe3yribmamie rnpoeedeHo20 eMmipuyHo20
docrnidxxeHHsi 008e0eHO asmopcChbKy 2ainome3dy mnpo nid8UWEHHS pigHs cripuldHamaueocmi ma
3ampebysaHocmi padioKOHMeHMy 8 CMpPYKMypi WomUXHE8020 MpoCyxo8y8aHHs eipy yKpaiHusmu
ecepeduHi KpaiHu 8 ymogax obmexxeHOoi Moxxriueocmi docmyry 00 efiekmporiocmayaHHsi ma rnokpummsi
mepexi MobinbHUX onepamopie ma iHmepHemom. KoHcmamoeaHo rnepeopieHmauio yKpaiHCbKor
Mos00i Ha yKpaiHCbKul My3U4YHUU KOHMeHm, e8iOMosy 8i0 MpocCs/yx0o8y8aHHS POCIlICbKOI My3UKU ma
3aMilyeHHs ii yKpaiHCbKuUMU ma 3apybikHUMU (KpiM KpaiHu-agpecopa) My3u4HUMU KOMIO3UUISMU Pi3HUX
cmuriie.

Hoeu3sHa. Briepwe ocmucrnieHo nepcriekmusu rnocmyrny padioMOB/IEHHSI 8 Cy4YacHUX ymMoeax
mypb6yneHmHocmi & iHghopmauitiHoMy npocmopi YkpaiHu. 3 uieto Memor OKpecsieHo rnomeHuyiana ma
akmyarbHicmb padio y cydacHoMy media-npocmopi, 3’acyeaHo, siKi o4dikyeaHHs1 8i0 padionpodykmy € y
Kopucmyeadie, eu3Ha4yeHO eeKkmopu Uo20 nocmyrny 8 yMoeax [M0CME0EHHO20 (HhopmayiliHo2o
rnpocmopy.

lMpakmuy4Ha 3Ha4Yywjicmb pe3ynbmamie 00CniOXXeHHs rosnsizae y O0N08HEHHI HayKo8020 QUCKYpPCY
pe3ynbmamamu eMrnipu4Ho2o OOCiOXKEeHHS, NepPeoCMUC/IEHHS romeHuiany padioMO8/IEeHHS $IK
HaludocmynHiwoeo ma ornepamusHiwozo media 8 ymosax 8iliHuU.

Knrodoei cnoea: docmynHicmbs padiocueHarny, emnipudyHe OocridxXeHHs, iHghopMauyilHa eiliHa,
onepamusHicmb  padio, yKpaiHizayig  padioripocmopy,  YKpaiHCbKOMOBHE  padioMOBIIEHHS,
YKpaiHCbKOMOBHUU MYy3UYHUU KOHMEeHM.

Hyrina T., Sztyk-Matwijenko K. Ewolucja audycji radiowej w Ukrainie w czasie wojny: realia
spotecznego poinformowania obywateli od 24 lutego 2022 r. do dnia dzisiejszego

Celem badania jest okreslenie perspektyw rozwoju audycji radiowej w nowoczesnych warunkach
zawirowan w przestrzeni informacyjnej Ukrainy.

Metodologia badania. Metodologiczny aparat badania jest oparty na niereprezentatywnym badaniu
ankietowym w formie kwestionariusza z wykorzystaniem serwisu elektronicznego «Google Forms»
(83 respondentéw). Metody analizy, indukcji i uogdlnienia sg wykorzystane w celu uswiadomienia
ilosciowych wynikéw badania; metoda bibliograficzna — dla uogdlnienia wynikéw badan ukrairiskich i
zagranicznych naukowcow, co uzupetniono cenng wtérng informacjg naukows.

Wyniki. Przebadano postep audycji radiowej w strukturze socjalnego poinformowania ludnosci w
czasie wojny jako centralnego ogoélnodostepnego kanatu medialnego dla informacji operacyjnych o
biezgcych wydarzeniach, roztadowaniu napiecia emocjonalnego Ukraincow w sytuacjach stresowych.
Na podstawie ilosciowych wynikdw przeprowadzonych badan empirycznych udowodniono autorskg
hipoteze o zwiekszeniu poziomu wrazliwosci i zapotrzebowania kontentu radiowego w strukturze
tygodniowego stuchania audycji poprzez Ukraincéw na terenie kraju w warunkach ograniczonego
dostepu do enerqii elektrycznej i zasiegu sieci mobilnych operatoréw wraz z Internetem. Stwierdzono
reorientacje ukrainskiej mtodziezy w kierunku ukrainskiego kontentu muzycznego, odmowe od
stuchania muzyki rosyjskiej i zastepowanie jej przez ukrainiskie i zagraniczne kompozycje muzyczne
réznych stylow (z wyjatkiem kraju agresora).

Nowosé. Po raz pierwszy przemyslano perspektywy postepu audycji radiowej w nowoczesnych
warunkach zawirowan w przestrzeni informacyjnej Ukrainy. W tym celu zarysowuje sie potencjat i
aktualno$c¢ radia w nowoczesnej przestrzeni medialnej, wyjasniono oczekiwania uzytkownikéw wobec
produktu radiowego oraz okreslono wektory jego postepu w warunkach powojennej przestrzeni
informacyjnej.

Praktyczne znaczenie uzyskanych wynikow polega na uzupetnieniu dyskursu naukowego za
pomocg wynikéw badania empirycznego, przemysleniu potencjatu audycji radiowej jako najbardziej
dostepnego i operatywnego Srodka masowego przekazu w warunkach wojny.

Stowa kluczowe: dostepno$¢ sygnatu radiowego, badanie empiryczne, wojna informacyjna,
operatywno$c radia, ukrainizacja przestrzeni radiowej, audycja radiowa w jezyku ukrainskim, kontent
muzyczny w jezyku uKraifnskim.
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