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MANAGEMENT OF CRISIS COMMUNICATIONS IN THE PUBLIC SPACE

Purpose. Analysis and systematization of objective conditions that determine the content of mod-
ern crisis communication processes and determine effective strategies for crisis management in social
systems.

Research methodology. The study used a comparative-historical method to analyze and system-
atize data on crisis communication management in public space. Systematization and classification
were used to determine the features and factors of crisis situations in the field of social communica-
tions. The aim of the study is to analyze and systematize the objective conditions that determine the
content of modern crisis communication processes and to determine effective strategies for anti-crisis
management in social systems.

Results. Social space is considered as a variety of social processes, a field of social activity that
contains a set of significant social groups, individuals, objects in their mutual location. The directions
of social interaction as a form of theoretical generalizations of social communication, which is a con-
tinuous exchange of social information and knowledge, carried out with the help of the formed com-
municative chain. The analysis of crisis communications as a process of interaction of public subjects
in the conditions of potential or real threat of their activity, functioning, existence is carried out. The
classification of crisis situations according to such criteria as predictability of the onset and conse-
quences of crises, the dynamics of their course is considered. The stages of problem management in
crisis communications are analyzed, the main condition for successful anti-crisis communication is a
pre-developed strateqgy. The main tasks of anti-crisis management are defined: detection of certain
features, localization of crisis phenomena, crisis prevention, determination of their features, forms of
implementation; determination of methods of observation, detection of certain signs, localization of
crisis phenomena, prevention of crisis situations. The peculiarities of the activity of the spin doctor is to
work with the media to form the desired point of view, present events in a more favorable form, that is
news management. The practice of anti-crisis communications in the public space as a way to over-
come information asymmetry and establish effective communication with the public is identified.

Novelty. The article analyzes the current trends in the field of crisis communications and identifies
the main directions of anti-crisis communication strategies.

Practical significance. The results of the study can be used to improve the forms and methods of
crisis communication, to form formation of effective strategies for crisis management in social sys-
tems.

Key words: problem identification, crisis communication, risk minimization, system viability param-
eters, social interaction, anti-crisis management tactics.
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l. Introduction

Problematics of crisis research is related to the sharpening and deepening of contradictions and
conflicts in modern society, which gives the crisis the value of variables in the development of conflict,
mostly identifying it with conflict. However, a conflict may not cause a change in the functioning of the
system when, if effectively resolved, the situation returns to its previous state. Instead, a crisis always
leads to a transformation of the system, namely one or more essential characteristics of the system
change, while continuing to exist. The trigger of the crisis is often hidden in the system itself, which
requires adjustment of its elements and functional subsystems. Negative external influences on the
system can also be a significant factor. A comprehensive study of crisis situations in the social system
requires a thorough analysis of the patterns of occurrence and development of crises, as well as the
factors of crisis origin.

The issue of crisis communication management is revealed in numerous scholar studies. Theoreti-
cal issues and directions of formation of anti-crisis communication strategies are considered in the
works of S. Ivaniuta, H. Pocheptsov, M. Zubarieva. The typology of crises according to various criteria
is reflected in the studies of S. Black, S. Katlip, A. Center, G. Broome and T. Coombs.

ll. Research objective and methods

The purpose of this article is to analyze and systematize the objective conditions that determine the
content of modern crisis communication processes and to determine effective strategies for anti-crisis
management in social systems.

Implementation of the purpose and tasks of the study predetermine the complex approach to use of
empirical-theoretical, analytical methods of crisis communications research. The comparative-
historical method was used to analyze and systematize data on crisis communication management in
public space. Systematization and classification were used to determine the features and factors of
crisis situations occurrence in the field of social communications.

lll. Results

The social space of modern society is filled with heterogeneous processes caused by the intensifi-
cation of modern information flows and communicative interactions. Social space is a variety of social
processes, a field of social activity that contains a set of significant social groups, individuals, objects
in their mutual location. In the social space, the transfer of information acquires special features, and it
is formed by the laws of social development and depends on the state of correspondence of social
consciousness to existing laws. According to the principles of E. Durkheim’s sociologism, a society
creates its own space that does not intersect with the physical and geographical one, and the power
imposes its practices on the social space. Within Durkheim’s concept, social space can be considered
as a mechanism of unification of social phenomena that directly affect the way of life of social for-
mations. P. Sorokin studied social space from the social mobility point of view, respectively, each of
the planes of social space is formed under the influence of a certain type of relationship and has its
own autonomous logic. According to P. Bourdieu, social space acts as an abstract, multidimensional
space, formed by an infinite number of functional fields and positions of agents placed in the fields. In
Bourdieu’s conception, the space of society is called physical space in social load, and the social
structure, like the whole set of social relations, is called social space. P. Bourdieu notes that it is pos-
sible to act in society only by occupying a certain position in the social space.

Social interaction is the highest level of theoretical generalizations of social communication, which
is a continuous exchange of social information and knowledge, which is carried out through the formed
communicative chain. The essence of social interaction is to establish contacts, inheritance of
knowledge, purposeful transmission of emotions, feelings, thoughts, ideas, information. Social interac-
tion can also be seen as a movement of social materia, the structures of which create a space of so-
cial communication, which is formed through the activities of the conscious subject, namely the indi-
vidual. The development of social communication is associated with the formation and increasing
complexity of systemic connections and functions that it plays in the field of public relations. Social
communications form a certain social institution, which achieves its development as a single system or
a separate subsystem of society [6].

Thus, communication can be defined as a mediator between individual and socially conscious in-
formation. The basis of communication is a mechanism that translates the individual process of trans-
mission and perception of information into a socially significant process of personal and mass influ-
ence. That is, communication is a process of transmission and mass exchange of information in order
to influence society and its structural components. Communication also refers to connection, notifica-
tion, interaction, exchange of information in society, creation and dissemination of information, and is
considered as a means of communication too.

Crisis communication is a process of interaction of public subjects in conditions of potential or real
threat to their activities, functioning, and existence. While the crisis is the final phase of the previous
stage of development of the organizational form or system, meanwhile it can also be the initial phase
of the next stage of the form development. The main sign of a crisis is significant damage or loss of
viable condition of the system due to violation of the parameters of its viability. In terms of the possible
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depth of development and potential of the system, there are such stages of crisis development as
«probable crisis», «hidden crisis», «mild crisis», «severe crisis» [4].

According to S. Black’s classification, crises are divided into two main types: «unknown unknowny,
namely unpredictable, and «known unknown», namely completely predictable phenomena. A constant
crisis can provoke unexpected crises. During the crisis, there is an undesirable leak of information that
requires immediate response from the participants in the crisis. There may also be a growing interest
in the object from the mass media and other related target audiences affected by the crisis. The medi-
ator in these communications are journalists who have a communicative influence on the public, in
other words such communication has a manipulative effect and forms public opinion about a particular
situation.

Researchers S. Katlip, A. Center and G. Broome divide crises according to the dynamics of their
development: unexpected crises usually occur suddenly, so they require a forehanded general plan of
action. Evolving crises give more time to study and plan, but enter a destructive stage suddenly, so it
is necessary to take appropriate steps to this point. Continuous crises can last for months or years, as
well as they can be supported by rumors and misinformation [3].

The crisis in terms of communications is defined as an event as a result of which the organization
falls into the focus of unfriendly attention of the media and other target audiences who are interested
in the actions of the organization. The following events that can cause a communication crisis are
most common in the commercial activities of organizations:

— information leaks;

— mistakes of certain employees;

— mistakes in the work of the company’s departments;

—legal issues;

— environmental problems;

— inaccurate information sharing with the mass media (mistakes of the PR-service of the company
or PR-agency) [4].

Crisis communication problems are managed in stages:

1. Anticipation of problems is not yet planning measures to overcome the crisis and not planning to
resolve the crisis, but pre-crisis planning.

2. Selective identification of problems, with the focus on up to ten specific priority issues, especially
those that are vital to a government or self-government body.

3. Planning in the direction «from outside to inside». That is, it is the external environment, not the
internal strategy, which should determine the selection of priority issues.

4. Attention to strengths and weaknesses in the organization.

5. Focus on benefits. The purpose of management should be to protect the organization from the
influence of external factors, increase activity by neutralizing threatening factors.

6. Support from leadership. Without the sanction of the general manager, the approval and han-
dling of problems within the organization is impossible [8].

Conditions for the development of communication in crises are uncontrolled consequences of ac-
tions, sharp reduction of controlled parameters, shift towards basic needs, increasing the importance
of information and interpretation of events, changing information channels and increasing the role of
informal channels compared to official ones.

The main condition for successful anti-crisis communication is a pre-designed strategy. The crisis
is changing the reality, and if actions and communications are foreseen, discussed and accepted as
joint actions for all, then anti-crisis steps can complement the strategy and adjust the organization’s
plans. Communication strategy is needed to improve the effectiveness of communications in order to
implement the development strategy, namely:

1. Run diagnostics — to analyze the current situation, determine the degree of understanding and
implementation of development strategies, identify or change audiences, existing channels and / or
tools for informing and engaging key audiences, systematize available tools, processes, resources
and more.

2. Agree on a common vision — agree on how communication will contribute to the achieving goals
of the organization development, identify common objectives, audience, channels and tools of infor-
mation and involvement, the necessary results, ways to assess them, responsible persons, needs and
problems, jointly form a communication strategy in order to implement the organization development
strategy.

3. Determine the main thing, to focus efforts — in the conditions of limited resources to define the
priority purposes and directions of the communication strategy implementation.

4. Organize work — to plan resources and processes to achieve strategic goals. Agree together on
templates for the implementation of agreed messages in order to implement the organization devel-
opment strategy.

5. Agree on success criteria — set realistic expectations and introduce criteria for evaluating the re-
sults agreed by the team.
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6. Form a team for the implementation of communication strategy — a specific list of persons who
will be responsible for each area of communication [3].

The communication strategy uses structuring according to the following elements:

— strategic and operational goals, as well as objectives of the development strategy;

— components of the communication system: goals, the achievement of which determines the suc-
cess of the strategy, key messages, target audiences, communication channels and tools, perfor-
mance indicators, number of events and of involved participants [9].

Crisis communication is usually built on the CAP rule:

— Concern — 1%; do not expect that the audience will learn about all the events in the organization
by themselves, so it is advisable to act ahead;

— Action — 5%; it is necessary to explain the own strategy of actions, not to be limited to the imper-
sonal official position of the organization, and to use examples, figures, details, comments of top man-
agement;

— Perspective — 94%; it is important to show the crisis in context and see the positive moments,
predict how the crisis situation can develop new directions of development, open new channels of
communication [7].

Anti-crisis management is the basis for solving the following tasks:

1) determination of a set of processes of observation, identification by certain features, localization
of crisis phenomena, crisis situations prevention, determining their features, forms of implementation;

2) determination of observation methods, identification by certain features, localization of crisis
phenomena, crisis situations prevention;

3) formation of a set of standard situations in which observations can be conducted, identification
by certain features, localization of crisis phenomena, crisis situations prevention;

4) identification of resources and their reserves to be used for monitoring, identification by certain
features, localization of crisis phenomena, crisis situations prevention, and in their occurrence — over-
coming;

5) identification of signs of stability of the system, which should be distinguished from stagna-
tion [4].

«Ogilvy PR» company specialists have developed basic recommendations for anti-crisis manage-
ment:

1. Awareness of mass media interest. The mass media is the main catalyst for most crises, so it is
important to understand the mass media, just as an organization understands its consumers and
competitors.

2. Identify the real problem and develop an appropriate strategy. First, the organization needs to
make sure that it is focused on key issues, not on cases that are only remotely related to the crisis.
Once the problem is identified, it is possible to determine the objectives of anti-crisis work and the
strategy that will guide this process. The strategy must be flexible and focused on the specific problem
to be solved.

3. Information flow management. The mass media often spreads false information, and going un-
noticed, it can return to the internal audience, distorting the vision of the problem within the system
and hindering appropriate decisions making. Therefore, in a crisis, it is important to actively manage all
information flows.

4. Usage the best communication technologies to establish direct and effective communication with
all audiences. With unexpected crises, companies often do not pay enough attention to direct commu-
nication with the public groups affected by the situation, but this is a key area.

6. The evolution of crises. It is necessary to constantly evaluate the effectiveness of anti-crisis
management tactics to understand the overall effectiveness of anti-crisis strategy. Multi-purpose stud-
ies, selective surveys and focus groups help to quickly obtain data on how the public views a particular
problem [4].

Sharing information of risk is an element of crisis communication and an integral part of public rela-
tions, where PR enters the realm of deeply emotional human perception. In particular, when environ-
mental or health issues of large groups of people are raised, the process of clarifying the situation is
accompanied by feelings of fear, anxiety, frustration and irritability. Publicly adopted negativity can be
mitigated by truthful information from reputable sources. Informing about the risk associated with the
crisis in which the organization is involved, first of all, comes to collection of scientifically grounded
data on the real danger to human health and the environment, and then involves making this infor-
mation available to the general public in an accessible and thoughtful form. Spin doctor’s activity is to
present events in a more favorable way, namely news management. Such management is especially
important in crises, when the spin doctor «treats the event», more precisely, what coverage the event
can get in the mass media [10].

That is, the work of a spin doctor is to work with the mass media to form the needed point of view.
Preparing to expect an event determines the success or failure of the event itself. This also includes
intended «leak» of information, which allows a specialist to see in advance the public reaction. Spin
doctor prepares the audience’s expectations, so rituals are often used in this work. Ritual can be de-
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fined as a rigid connection of event and expectation, so rituals never deviate from their predetermined
form. Spin doctor enshrines success, for example, that the candidate has done something positive,
and this is constantly repeated in the press. Spin doctor works both in the verbal and nonverbal
spheres. The task of the spin doctor is to program behavior, move away from individual behavior vari-
ants at key points in life. Spin doctor organizes and reorganizes the event in a certain communicative
plane. The main aspect of each organized event is its consequences for the mass audience, that is,
each step is measured from this perspective. Spin doctor selects the most effective messages, places
them in the most important channels, choosing the right time for this [3].

The crisis situation is characterized by gaps in standard communication processes, which must be
neutralized by intensifying new processes. Intensive communication is characterized not only by work-
ing in a short time, but also by working in an aggressive environment set against this communication.
As a result, it is necessary to generate «point communication» that can change the situation. Spin
doctor is part of the media team, their task is to change how the audience see the event, or change
expectations of what may happen. Spin doctor also corrects «mistakes» if they were made at a press
conference. Spin doctor also actively uses a fundamentally informal tools of work, for example, leaking
information. Spin doctors, speech writers and press secretaries are responsible for creating slogans,
tag lines and «sound quotes» [3].

Thus, the practice of anti-crisis communication in public space is a way to overcome information
asymmetry and establish effective communication with the public. Any extreme situation is always a
manifestation of asymmetry, because it is unpredictable and can cause a communication crisis in so-
ciety. That is why it is necessary to carry out crisis prevention, monitoring of mass media and commu-
nication, as well as to develop anti-crisis management strategies.

IV. Conclusions

Significant growth of information flows leads to their uncontrollability and unmanageability, as not
only objective information is spread, but also false information or misinformation, which leads to distor-
tion of facts, destruction of the reputation of organizations or the state, and negatively affects the pub-
lic mind. Systematic analysis of the conceptual and methodological bases of using public relations
mechanisms as a tool of crisis communication is important for the creation of effective mechanisms for
minimizing risks in crisis. The main factor in overcoming crises is anti-crisis communications as special
communicative force majeure technologies.

Thus, crises can be managed through early risk identification, prioritization and close monitoring.
Anti-crisis measures should not be a direct response to certain crisis phenomena that have already
occurred, but perform a preventive function of crisis prevention. Anti-crisis PR is one of the areas of
anti-crisis management, which is of paramount importance in a crisis. The main mistakes during the
anti-crisis campaign are: indecision, which creates a feeling of incompetence and lack of prearrange-
ment; avoidance of direct answers, which creates a feeling of dishonesty and insensitivity; demagogu-
ery, confrontation and activities that increase tension and attract undue attention. The «passive ex-
tremes» and «active extremes» positions also do not contribute to overcoming the crisis [4].

Thus, the practice of anti-crisis communication in the public space is a way to overcome infor-
mation asymmetry and establish effective communication with the public. Any extreme situation is al-
ways a manifestation of asymmetry, because it is unpredictable and can cause a communication crisis
in society. That is why it is necessary to carry out crisis prevention, monitoring of mass media and
communication, as well as developing of anti-crisis management strategies.

Therefore, crisis communication management should be an ongoing process of monitoring, detect-
ing, locating and preventing crises, and in case of their occurrence — overcoming of them using appro-
priate for the specific situation methods and resources, resulting in stable activities of the organization.
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Kopaubka H. O., Atuyk O. M., Jleciok O. B. YnpaBniHHAA KPU3OBUMM KOMYHIiKaLissMM B cyc-
niNnbHOMY npocTopi

Mema docnidxeHHs1 — npoaHanizyeamu ma cucmemamu3sysamu 06'€eKmueHi yMosu, siKi 8U3Ha-
Yyarombe 3MiCm CyHYacHUX Kpu308UX KOMYHIiKauiliHUX rpoyecie, ma susHadumu eghekmuesHi cmpameaii
aHMUKpU308020 yripassiiHHA 8 couiasibHUX cucmemax.

Memodonoeisi docnidxeHHsI. Y x00i O0CIOXKeHHSI 8UKOPUCMAaHO MOPI8HSIbHO-ICMOPUYHUL Me-
mod dnig aHanisy ma cucmemamusauii 0aHux wodo ynpassiiHHS Kpu3osuMu KOMYHIKauiMu 8 Cycnirnb-
HOMY fpocmopi; cucmeMamus3sauito ma Knacucgpikauito — 0ns1 eusHaqyeHHs ocobnueocmel | YUHHUKIG
BUHUKHEHHS Kpu3osux cumyauid y cehepi couyianbHux KOMyHikauid.

Pe3ynbmamu. PosansHymo couianbHUl npocmip siK pisHOMaHimms coujanbHUX fpouyecis, none
coujarbHoi QisiibHOCMI, W0 MiCmUumb CyKYrnHICMb 3Ha4Yyuux coyiasibHUX apyr, iHougidig, 06’ekmis y ix
83aeMHOMYy po3amaulyeaHHi. 30ilicHeHO 027190 HanpsiMie couianbHOI 83aeMolii ik ghopMu meopemud-
HUX y3aeallbHEeHb couianbHOI KOMyHiKauil, Wo s1ersie coboro bearnepepsHuUl 0bMiH coujarnbHO iHGhop-
Mauyiero ma 3HaHHAM, SIKul 30ilCHIEMbCST 3a O0MOMO20i0 CGhOPMOBAHO20 KOMYHIKamueHo20
naHyroza. posedeHo aHasi3 Kpu308UX KOMYHiKauill sik ripoyecy e3aemodii cycrninbHUX cyb’ekmie 8
ymoeax rmomeHUuitiHoi abo peasibHOI 3agposu ix QisribHOCMI, QOyHKUIOHY8aHHI0, iCHy8aHH0. Po3ersiHy-
mo Kracugbikayjero Kpu3osux cumyauil 3a makuMu Kpumepisamu, siK rpo2H0308aHicme HacmaHHs U
Hacniokie Kpus, duHamika ix nepebiey. [NpoaHanizogaHo emanu yrpassiHHSA npobremamu 8 Kpu308ux
KOMYHIKauisix, 205108HOI0 yMOBOK YCriWHOI aHMUKPU3080I KOMYyHiKauii eusHayeHo 3a3darneziob po-
3pobneHy cmpameaito. [05108HUMU 3a80aHHAMU aHMUKPU308020 yrpassliHHA 8U3Ha4YeHO make: 8usie-
JIeHHs1 3a MNeeHUMU O3HaKaMu, JloKasi3auis Kpu3osux seuw, 3arobizaHHSI Kpu308UM cumyauism,
BU3Ha4YeHHSs ix ocobniueocmel, chopm peanizauii; 8U3Ha4YeHHs1 criocobie criocMepPeXXeHHs, 8USIBIIEHHS
3a nesHUMU O3HakaMu, JloKani3auisi Kpu3ogux seuw, 3arnobieaHHs Kpu3osum cumyauiam. BudineHo
ocobnusocmi disinbHocmi criiHOokmopa — pobomu i3 3acobamu Macoegoi iHghopmauii dnsi popmyeaHHs
rnompibHoi moyku 30py, nodayi nodit y Ginbw crpusmaueomy guasnisidi, mobmo MeHedXMeHM HOBUH.
BusHa4yeHO ripakmuKy aHmuKpu308UX KOMYHIKauili y CycrnirilbHOMY rpocmopi sk c¢rocibé nodonaHHs
iHgbopmauyitiHoi acumempii ma Hanazo0XXeHHs1 e(heKMUBHUX KOMYHIKauilti 3 2pomMadChbKicmio.

Hoeus3Ha. Y mexax cmammi 30ilCHEHO aHari3 akmyarnbHUX meHOeHUil wWo00 Kpu3o8UX KO-
MyHiIKauiti ma eudifieHo OCHOBHI HarnpsiMu aHMUKPU308UX KOMYHIKauitiHuUx cmpameaid.

lMpakmuy4Ha 3HavYywjicmb. Pe3ynbmamu 0ocnidxeHHsT MOXymb bymu eukopucmaHi 05151 600CKO-
HaneHHs1 hopM ma mMemodie aHMUKPU308UX KOMYyHIKayilt, ¢hopMysaHHs echekmugHux cmpameaili
aHMUKpPU308020 yrnpassiiHHA 8 coyianibHUX cucmemax.
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Kodacka N., Jatczuk O., Lesiuk O. Zarzadzanie komunikacjami kryzysowymi we
wspotczesnej przestrzeni

Cel badania — przeanalizowa¢ i systematyzowacé obiektywne warunki, ktére okreslajg tresc
wspotczesnych kryzysowych komunikacyjnych proceséw, wyznaczyc efektywne strategie zarzgdzania
antykryzysowego w systemach spotecznych.

Metodologia badania. W procesie badania wykorzystano metode poréwnawczo-historyczng dla
analizy oraz systematyzacji danych co do zarzgdzania komunikacjami kryzysowymi we wspofczesnej
przestrzeni; systematyzacje i klasyfikacje — dla okre$lenia osobliwosci oraz czynnikéw pojawienia sie
sytuacji kryzysowych w zakresie komunikacji spotecznych.

Wyniki. Rozpatrzono przestrzeri spoteczng jako rozmaito$¢ procesow socjalnych, pole dziatalnosci
socjalnej, ktére zawiera catoksztaft spotecznych grup, indywidudw, obiektow w ich wzajemnym
uktadzie. Dokonano przeglad kierunkéw socjalnego oddziatywania jako formy uogélnien teoretycznych
komunikacji spofecznej, ktéra przedstawia ciggta wymiane informacjg socjalng i wiedzg, ktéra sie
realizuje za pomocg sformowanego komunikatywnego fancucha. Przeprowadzono analize komunikacji
kryzysowych jako procesu oddziatywania podmiotéw spotecznych w warunkach potencjalnego albo
realnego zagrozenia ich dziatalno$ci, funkcjonowaniu, istnieniu. Rozpatrzono przez klasyfikacje
sytuacji kryzysowych wedtug nastepujgcych kryteriow: przewidywalno$¢ poczatku oraz konsekwencji
kryzyséw, dynamika ich przebiegu. Przeanalizowamo etapy zarzgdzania problemami w
komunikacjach kryzysowych, gtéwnym warunkiem umys$inej komunikacji antykryzysowej ustalono z
gory zaprojektowang strategie. Ustalono gtéwne zadania zarzgdzania antykryzysowego: ujawnienie
wedtug pewnych oznak, lokalizacja zjawisk kryzysowych, zapobieganie sytuacjam kryzysowym,
okreslenie ich osobliwosci, form realizacji; okre$lenie sposobow obserwacji, ujawnienie wedfug
pewnych oznak lokalizacja zjawisk kryzysowych, zapobieganie sytuacjam kryzysowym. Wydzielono
osobliwo$ci dziatalno$ci spinu — prace z mediami w celu formowania niezbednego punktu widzenia,
prezentowania wydarzen w korzystniejszej postaci, czyli menedzment nowosci. Ustalono praktyke
komunikacji antykryzysowych w przestrzeni spotecznej jako sposéb pokonania asymetrii informacyjnej
oraz porzgdkowania efektywnych komunikacji ze spotecznoscig.

Nowosé. W ramach artykutu zrealizowano analize aktualnych tendencji co do komunikacji
kryzysowych, wydzielono gtéwne kierunki antykryzysowych strategii komunikacyjnych.

Doniosto$¢ praktyczna. Wyniki badania mogg by¢ wykorzystane w celu udoskonalenia form i
metod komunikacji antykryzysowych, formowania efektywnych strategii zarzgdzania antykryzysowego
w systemach spotecznych.

Stowa kluczowe: identyfikacja probleméw, komunikacja kryzysowa, minimizacja ryzyk, opcje
zywotno$ci systemu, oddziatywanie spoteczne, taktyki zarzgdzania antykryzysowego.
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