Cepis: CouianbHi KomyHikauii, 2021 p., Ne 4 (48)

UDC 007:304:001
DOI: 10.32840/cpu2219-8741/2021.4(48).13

A. K. Dosenko

Candidate of Sciences in Social Communications, Senior Lecturer

Associate Professor of Journalism and New Media Department

e-mail: Likalive@bigmir.net, o.dosenko@kubg.edu.ua, ORCID: 0000-0002-5415-1299
Borys Hrinchenko Kyiv University

18/2 Bulvarno-Kudryavska Street, Kyiv, Ukraine, 04053

THE PHENOMENON OF THE MULTIMODAL SERVICE MEDIA TEXT
OF THE COMMUNICATION PLATFORM

The aim of the article is to investigate the issue of multimodal media text, which is now popular
among authors and creators of content communication platforms.

Research methodology. In the course of the research a descriptive method was used to outline
modern current scientific approaches to the study of the issue, comparative method — to compare
scientific views and derive the author’s definition.

Results. The definition of modern researchers is given and the author’s own vision of the «multimodal
media text» concept and its derivative — «multimodal service media text» is offered. Emphasis is placed on
the need to identify and classify the term for the «Applied Social Communication Technologies» field, due
to the spread of Internet communications and the growing popularity of communication platforms. The need
to study multimodal service media text in view of its versatility, polythematic, diverse structure and other
features inherent in the media texts of the network is noted. Attention is paid to different categories of
mechanisms of perception of the visual component of the service media text. Multimodal service media text
is presented as an applied unit of modern communication processes. lts informative and communicative
properties are revealed. The ways of formation of communication modality of modern Internet platforms are
outlined. The modern phenomenon of multimodality is described, which is formed taking into account two
factors: communication processes and hypertext. The necessity of correct construction of the
communication platforms’ content taking into account the multimedia nature of the text is substantiated.
The mechanism of functioning of communication platforms capable of synthesizing different types of modal
content (video, audio, photo, animation, textual) is studied.

Scientific novelty. Communication multimodality is positioned in the article as a complex
formation of symbols and code synthesis of different categories: linguistic and extralinguistic factors.
All this gives grounds to study multimodal media text in social communications of the Internet sphere,
where the text is now multimedia. It is offered to classify and structure the types of multimodal content
according to the thematic orientation of the communication platform: culture, sports, politics, beauty
industry, travel topics, etc.

Practical meaning. The results of the study can be used in the educational process in the
«Journalism» specialty.

Key words: communication platform, multimodal media text, service media text, internet
communications.

l. Introduction

The modern click-generation of users requires audiovisual content. Digital technologies make it
easier to create the multimedia information that the target audience needs. Currently, the information
field is multimodal, which forms the latest approaches to the study of media Internet content,
presented by various groups of genres, but small in volume. That is, the multimodal sphere is
represented by short texts that form the basis of the text media field.

The outlined issue is at the center of scientific research of modern media scholars, such as:
N. Hrad, E. Ventola, G. Kress, Ch. Cassily, M. Kaltenbacher, J. Lyons, |. Myroshnychenko and others.

Il. Research objective and methods

The aim of the article is to study the issue of multimodal media text, which is currently popular
among authors and creators of communication platforms content.

In the course of the research, a descriptive method was used to outline modern topical scientific
approaches to the study of the issue, comparative one — to compare scientific views and formulate the
author’s definition. The obtained results made it possible to form a vision of the notion concept and its
derivative, which is «multimodal service media text».

lll. Results

The trends of the XXI century have led to the emergence of new forms of textual communication.
Changes in forms, platforms of coverage, obtaining new practical approaches to working with
consumer audiences, information and communication needs of users are traced.
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An important contribution to the development of modern media linguistics is the academic research
of I. Myroshnychenko, who offered the «media service text» term — «media text with a surrogated
structure, created to organize the media continuum, the convenience of its perception by consumers,
attractive presentation of content, which performs accentuation, navigation or location functions»
[4, p. 3]. This definition is accurate and relevant not only for media linguistics, but also for the field of
social communications. However, there is a need for clarification, because the media text controls the
consciousness of the audience, imposes patterns of behavior, organizes communication on the
Internet between the media platform and users. Thus, it is necessary to distinguish the communicative
and entertaining functions of the media service text in the field of social communications.

According to E. Ventola, «multimodal texts, in particular, perform at least three main functions:
1) the formation of concepts (ideational); 2)creating of interaction between communicators
(interpersonal); 3) organization and structuring of the text (textual)» [7, p. 26].

Authors of a New Philosophical Encyclopedia [6, p. 107] note that modality today as a central
concept should be studied in view of its aspectivity in a certain stimulus, which is directed by human
sensory systems and controls a number of perceptions of the individual. That is, modality will be due
to the need of humans to satisfy the spectrum of their interests. N. Hrad notes: «The type of sensory
receptor activated by the stimulus plays a major role in encoding the modality of the stimulus» [2, p. 3]. Itis a
question of formation of communication modality of modern Internet platforms. Based on the above
described, we note that the phenomenon of multimodality is formed primarily for communication processes,
and only then for the text, and the field of Internet communication is no exception. Communication
multimodality is positioned as a complex formation of symbols and synthesis of codes of different categories:
linguistic and extralinguistic factors. Historically, this approach to the study of communication began to emerge
in the late 10s of the XXI century. This trend began to be outlined through the technological parameters of the
media society existence, the emergence of new communication technologies. This vector of the text’s
existence led to the development of new scientific and practical concepts of studying the issue, the
introduction of a number of methods that have studied communication on the Internet in a fundamentally
different perspective.

G. Kress, studying the issue of multimodality as a leading category of the text, derived three main
theoretical provisions of its existence. Firstly, he considered multimodality as a representation of the text
content, which is based on the unity and interaction of modes existing in it. Such a constructive approach to
analysis was made possible by researching the tools used to create currently existing knowledge, approaches
and types of conducting communication. The typology of modes here is also distributed depending on the
sphere. According to the scientist, multimodality suggests other ways as well to achieve the communication
goal. Secondly, multimodality does not exclude other resources as well that can be used by the text creator to
achieve the goal. Thirdly, this category allows the use of different norms that occur at the time of creating the
text value and contribute to the appropriate configuration of modes. Also in this context, the scientist offers
four categories that are fundamental to understanding the multimodality phenomenon. Thus, he describes:
«a) mode — as a result of cultural formation of the material through its use in the daily social interaction of
people; b) semiotic resource — shows the interaction between representative resources and their
implementation; ¢) modal admissibility is a concept that is related to the material, cultural, historical aspects of
the use of mode. This category is responsible for the reasonable use of the mode; d) intersemioticity of
modes — compatibility of modes in a certain context» [3, p. 14].

Contemporaries attribute to multimodal media texts most units of Internet content that visualize it:
maps, images, and advertising elements. Also a separate example is a website; nature allows a
developer to integrate different sign systems, because it is able to synthesize means of graphic
abstract purpose, text, sound and more.

N. Hudz states: «Website is a hypertext formation of electronic communicative activity, which is in
constant dynamics and is implemented in a set of interdependent (in thematic, semantic, intentional,
physical planes) web pages» [1]. Based on the above described, we can say that the texts of
communication platforms are multimodal not only because of their web nature, but also because of the
nature of multi-format synthesation. The possibility of modern and creative information-communication
expression due to the high level of combination of semiotic systems occupies a dominant position
here. The large scale of the audience allows attracting a large number of interlocutors to the global
dialogue, to gain a large number of readers of the communication platform.

The reformatting of the communication platforms’ subject and the expansion of their horizons of
influence has ensured the formation of an international audience, which is representative of the click-
generation of modern consumers. The possibility to realize own content in different genres and forms
contributes to a high level of subjectivity on the «pages» of electronic channels and platforms. Due to
this concept of information dissemination and a large percentage of feedback, the principle of
multimodality of electronic text is implemented.

If we consider it in the narrow sense, given the development of applied social communication
technologies, the impact of the text on the senses of the readership — hearing and sight, which form
the instantaneous perception of content — can be traced here. Each information channel has its own
specifics of functioning, due to which the multimodality phenomenon of the text is complicated.
Linguistic, visual, audio and textual components define it as a diverse concept.
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The issue of diffusion of research in media linguistics, journalism and social communications is
relevant. Areas of research, related fields and issues demonstrate the breadth of the necessary
scientific studies and future research in view of the modern science development. Multimodal service
media text is a fairly new and little-studied phenomenon.

More attention in modern applied social and communication technologies needs modal media text,
which is now becoming similar to a cluster, generating new forms of journalistic texts on
communication platforms. According to G. Kress and T. van Leeuwen, it should be interpreted as «any
text whose meanings are realized through more than one semiotic mode» [8, p. 185]. It follows that
the media text of the XXI century is based mainly on symbolic positions — visual content now
generates the thoughts of society. Modus in the context of scientific research by G. Kress and
T. van Leeuwen is defined as a way or means of introducing the text. Thus, the symbolic nature of the
media dominates the process of generating of modern Internet discourse.

Ch. Forseville defines the mode somewhat differently, qualifying it in his scientific research as
follows: «...sign system, interpreted by a specific process of perception» [9, p. 380]. Later in his works,
he describes such categories as music, signs-pictograms, gestures, smells, tastes, touches, and so
on. For modern service media text, which operates on communication platforms, the use of most of
the modes mentioned by Ch. Forseville is relevant. It is the possibility to add different groups of
characters, sounds, images and videos that contribute to the existence of media service text and the
development of a modern cohort of platforms. At the same time, one of the features of the formation of
modal media text today is the brevity of the text and short form. It is dominant in Internet
communications and in demand among modern readers. «Concise texts are a common unit of modern
media communication due to its pragmatic characteristics formed through the interaction of two
interested agents — the producer of mass media and consumers of information» [4, p. 4]. Such factors
are the oversaturation of the media field in the XXI century with technical components, media
convergence, the possibility to produce quality but cheaper content, and the reluctance of most users
to read large texts. The need for concise texts arises from the tend of the generation to click actions —
the possibility to urgently get information here and now, satisfy own consumer interest and filter out
what is no longer needed for using and keeping in memory.

According to |. Myroshnychenko, «concise media texts are attractive to readers: they reduce the
time to read the message, promote rapid memorization, have increased visual and cognitive
attractiveness» [4, p. 4]. It follows that the leading unit of communication in a multimodal media space
is a concise media text, which has leading characteristics of traditional text and classical media
discourse. However, at the same time, it is characterized by categories of traditional media discourse.
Here it is worth noting the time duration, information value, plot completeness. At the same time,
service media texts are characterized by other types of discourses as well, in addition to traditional
ones: Internet, cross-media, cross-platform, mobile type, etc.

The phenomenon of discourse is quite wide, so it is not surprising that the service media text was able to
absorb a little of each of the existing in the network, forming its own niche of existence. The nature of the
existence of service media text led to the birth of a new form of discourse that synthesized all possible modern
formats of text existence. Informativeness, convergence, and orientation to web platforms have grown
especially. There is a question not only about information discourse, but also about the formation of
platforming as a process in the field of applied social and communication technologies.

Therefore, it is obvious that from a scientific point of view it is necessary to consider not only service media
text, but also multimodal service media text as one of the varieties. According to I. Myroshnychenko, the
phenomenon of media service text is built depending on the functions it performs in Internet communications.
The researcher is convinced that it should be defined as a text that «has a functional and pragmatic purpose
different from the media texts merely: it serves to organization and segmentation the information continuum,
simplifies the search for materials in the publication, makes content more attractive and convenient for the
recipient» [4, p. 7]. Based on the above definition, it can be concluded that most media service texts are used
to work with multimedia texts. Thus, one of the leading features should be convergence and orientation to
cross-platforms, which are now leading to modern media information content.

In our opinion, this is a type of media text that synthesizes high-quality multimedia content, different
types of discourse, the appropriate percentage of information condensation as a sign of concise
information presentation in a journalistic text. It is appropriate to say that the type of discourse is
determined depending on the platform on which this type of text will be placed and/or the branch of
journalism that it presents: mobile, Internet, cross-media branch, and so on.

According to modern scholars [2; 5; 9], condensation of information is a number of factors that
characterize brevity as a feature that contributes to the distribution of texts according to the following
criteria: «expanded — concise»; «normatively concise — forcibly concise.» Multimodal content of
communication platforms is a text that generates the content of the communication platform through
the synthesis of semiotic text compounds: printed text (sometimes in small volumes) and multimedia
components. Thus, communication platforms are filled with different types of modal content that can
be classified as follows: video format, audio, photo, animated and classic (textual). Also, multimodal
content can be classified according to the thematic focus of the communication platform: culture,
sports, politics, beauty industry, travel.
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IV. Conclusions
The formative concepts of multimodal text are similar to the concepts of multimedia text of online

journalism due to their indispensability and multi-functionality. Modern social communications require a

clear identification of terms, one of which is a multimodal text that was originally described by

philologists rather than media scholars. Today this unit is relevant for applied social and
communication technologies, operates in Internet communications, in particular in Internet media and
communication platforms. Today, service media text has many varieties, among which the most
interesting for social communications is multimodal service media text. Thus, we can talk about the
formation of varieties and classification series of this unit, which emphasizes the current trends in the
growth of service media text as an applied unit that has active use in the information and
communication process.
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HoceHko A. K. PeHOMeH MynbTMMOAANbLHOIO CEpPBiCHOrO MefiaTeKkCcTy KOMyHikauiiHoi nna-
ThopmMmmn

Memotro cmammi € 0ocnidxXeHHs1 numaHHs MynbmumodarnibHo20 MediameKcmy, W0 HUHI € rory-
TIApHUM ceped agmopig ma meopujie KOHMeHmMy KOMyHikauiliHUX rniamagopm.
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Memoodonoezisi docnioxeHHs1. Y xo0i AociOXeHHsT 8UKOpUCMaHO orucosuli Memood OJisi OKpec-
JTEHHS Cy4acHUX akmyallbHUX HayKosux rnioxodie 00 8U8YEHHS NMUMaHHs, ropieHanbHUU — O 3icma-
8J1€HHS HayKo8UX r1o21si0ie ma ¢hopMymo8aHHs agmopCbKO20 BUSHAYEHHS.

Pe3synbmamu. HasedeHo 8u3Ha4YeHHs Cy4yacHUX HayKosuie i 3arporioHo8aHe asmopcbke baqyeHHs
KOHUuenuji moHamms «MybmumoOasibHUl MediameKkcm» ma rnoxiOHo20 8i0 Hb020 — «MyfibmumMooda-
NbHUU cepeicHUli mediamekcmy. AKueHmosaHo Ha nompebax ideHmudbikayii mepmiHa Ons eanysi
«lpuknadHi coyjianbHO-KOMYHIKauiliHi mexHosnoeiiy ma Knacugbikayii, o 3yMOo8/IeHO MOWUPEHHSIM
iHmepHem-KoMyHikauil i 3pocmaHHaM MomnynsgpHocmi KoMyHikauitiHux nnamegopm. Bid3HavyeHo nom-
peby sugyeHHs1 MyribmumoOarnibHoO20 cepeicHo20 Mediamekcmy 3 0271510y Ha (i020 bazamoepaHHicmb,
nonimemMamuy4Hicmb, Pi3HOCMPYKMypoeaHicmb ma iHWi pucu, rnpumamaxHi MediliHUM mekcmam Me-
pexi. [NpudineHo ysaay pidHoKameaopianbHUM MexaHi3aMaMm CripuliHAmmsi gi3yanbHoi cknadoeoi cep-
gicHo2o mediamekcmy. ModaHo mynbmumodanbHUl cepsicHul mMediameKcm 5K nNpuKknaoHy 0OUHUUK
CyqacHUX KoMyHIkauilHux rpouecie. Po3kpumo Uo20 iHghopMamueHO-KOMYHIKamueHi ernacmugocmi.
OkpecrnieHo winsixu opMy8aHHSI KOMYHIKayitiHOi mModarnbHOCmi CyYyacHUX iHmepHem-niamaopm.
OnucaHo cy4acHUl heHOMeH MynbmumMoOasibHOCI, Wo hopMyembCcs 3 025150y Ha 08a hakmopu:
KOMyHikauitHi rpoyecu ma einepmexkcm. O6rpyHmMosaHo HeobxiOHicmb rnpasusibHOI nobyoosu KOH-
meHmy KoMyHikauitiHux nnamgopmu 3 ypaxysaHHaM MynbmumediiHocmi mekcmy. [JocnidxeHo me-
XaHi3M QOyHKUIOHY8aHHSI KOMYHIKauiliHUX riamagopm, wo 30amHi cuHme3ysamu 6 cobi pi3Hi sudu mMo-
OanbHO20 KoHmeHmy (8ideo, aydio, pomo, aHimayitiHul, mekcmosuli).

Hoeu3sHa. KomyHikauitiHa mynbsmumodarnbHicmb no3UlioHyembcs 8 cmammi siK ckiadHe ymeo-
PEHHs1 cumeoriie | cuHme3y Kodig Pi3HUX Kamea20pili: MOBHUMU ma 03aMO8HUMU YUHHUKaMUu. Yce ye
Oae nidcmasu sus4amu MynbmumodanbHul mediamekcm y couianbHUX KOMYHIKauisx iHmepHem-
cgepu, de mekcm HuHi € mynbmumediliHuM. 3arnporoHoeaHo Kracugikysamu ma cmpykmypysamu
pi3HOBUOU MYIbMUMOOaslbHO20 KOHMEHMYy 3a meMamu4YHOK CripsIMO8aHicmb KOMYHIKauitiHoOI nnam-
gopmu: Kynbmypa, criopm, rnonaimuka, 6’tomi iHdycmpisi, mpeses-memamuka moujo.

lNMpakmuyHe 3Ha4YeHHs1. Pe3ynibmamu 00cnio)eHHs MOXymb Bymu eukopucmaHi 8 Hag4aslbHOMY
npoueci 3i crieyianbHocmi «XKypHarnicmuka.

Knroyoei cnoea: komyHikauitiHa nnamagopma, MynbmumodarnsbHul mediamekcm, cepesicHUl
mediamekcm, iHmepHem-KoMyHikaui.

HoceHko A. K. PeHOMeH MyNbTUMOZaNbLHOro CePBUCHOIO MeaguaTekcTa KOMMYHUKaLMOHHOMN
nnartcopmbl

Yenbro cmambu sienissemcs uccredogaHue 8orpoca MynbmumodanibHo20 MeduameKkcma, HbIHe
rnonynspHo20 cpedu asmopos U coz0ameriell KOHmMeHmMa KOMMYHUKaUUOHHbIX 1amagopm.

Memodonozus uccnedoeaHrusi. B xo0e uccrnedosaHusi ucrnosib308aH ornucamesibHbIl Memoo Ons
onpedenieHUss COBPEMEHHbIX akmyarslbHbIX Hay4YHbIX M00X0008 K U3Y4YEHUI 80ripoca, cpasHUMmesb-
HbIU — 07151 cocmaesieHUs1 Hay4HbiX 832715008 U (hOpMYUPOBKU agmopCcKo20 OrnpedesieHus.

Pe3ynbmambi. [lpusedeHbl orpederieHUsi COBPEMEHHbIX yYeHbIX U MPedsioXeHO asmopcKoe 8u-
OeHue KOHUenuuu MoHAMUS «MybmumMoOasibHbIl MeduameKkcmy U [POoUu38OOHO20 OmM Heao —
«MynbmumodasbHbIl cepsucHbIll MeduameKkecmy. AKUEHmMUpPo8aHo Ha rnompebHocmsix udeHmugu-
Kauuu mepmuHa 0151 ompaciu «llpuknadHble coyuanbHO-KOMMYHUKaUUOHHbIE MEeXHOI02uu» U Krac-
cugbukayuu, 4mo obycri08/1€HO pPacrpocmpaHeHUeM UHMepPHemM-KOMMyHUKayul u pocmom rnonynsp-
HOCMU KOMMYHUKaUUOHHbIX rnamagopm. OmmeveHa HeobXxo0UMOCmb U3yHYeHUsT MyibmumModaribHO20
Ceps8uCHO20 MeduameKkcma C y4emoM €20 MHO202paHHOCMU, roaumeMamu4yHOCmU, pasHOCMPYyK-
mypupogsaHHOCmMuU u Opyaux Yyepm, rpucywux MeduliHbIM mekcmam cemu. YOereHo 8HUMaHue pas-
HOKamezaopuasbHbIM MexaHu3MaM 60Crpusmusi eu3yasibHol cocmaernsoueli cepeucHo2o medua-
mekcma. [lNpedcmasneH MynbmumModarnbHbili CepeuCHbIll MeduameKcm Kak rnpukiadHas eduHuya
COBPEMEHHbIX KOMMYHUKaUUOHHbIX rpoyeccos. Packpbimbl €20 UHGOPMamueHO-KOMMYHUKaMUBHbIE
ceolicmea. Obo3HavyeHbl Mymu ¢hopMUPOBaHUS KOMMYHUKAUUOHHOU MOOaslbHOCMU CO8PEMEHHbIX
uHmepHem-rinamepopm. OrucaH COBPEMEHHbIU heHOMeEH MyrbmumodanbHoCcmu, ghopmupyrowutics
C yyemom 08yx ¢hakmopos: KOMMYHUKaUUOHHbIe rpoyecchkl u aunepmexkcm. ObocHosaHa Heobxoou-
MOCMb MPasusibHO20 OCMPOEHUS KOHMEeHmMa KOMMYHUKaUUOHHbIX 11amgopM C y4emom Myrbmu-
medultiHocmu mekcma. MiccriedosaH MexaHu3M (hyHKUUOHUPOBAHUS KOMMYHUKAUUOHHbIX 1171amgopm,
CrocobHbIx cuHmMe3uposams 8 cebe pasnuyHble 8udbi MoOaslbHO20 KoHmMeHma (sudeo, ayouo, ¢ho-
mo, aHUMayUOHHbIU, MeKcmoebil).

Hoeu3sHa. KommyHukayuoHHasi MyibmumodanbHOCMb O3UUUOHUPYEMCS 8 cmambe Kak CIIOXHOe
obpa3zosaHue cuMB0/108 U CUuHmMe3a Ko008 pasHbIX Kameaopul: S3bIKO8bIMU U 8HES3bIKOBLIMU ¢haK-
mopamu. Bce amo 0aem ocHogaHusi u3y4amb MybmumModarbHbIl MeduameKkcm 8 coyuarbHbIX KOM-
MyHUKauusix UHmepHem-cebepbl, 20e meKkcm 8 Hacmosiuee 8peMsi S619emcs MyabmumMeOUUHbIM.
lpednoxeHo Knaccughuyuposams U CmMpPyKmMypuposams pa3Ho8UOHOCMU MY/bMUMOOaslbHO20 KOH-
meHma o memamuyecKkol HarpasrieHHOCMU KOMMYHUKaUUOHHOU niamagopMbl; Kynbmypa, criopm,
nonumuka, 6eromu UHOycmpus, mpesesi-memamuka u m. O.

lNMpakmuy4eckoe 3HavyeHue. Pe3ynbmamei uccriedosaHusi Mo2ym bbimb UCM0/1b308aHbl 8 y4e6HOM
npoyecce o crieyuanbHocmu «XKypHanucmuka.

Knroyeeble crioga: KOMMyHUKaUUOHHasi niamagopma, MyrnbmumodarnbHbil Mmeduamekcm, cep-
8UCHbIl MeduameKcm, UHMepHeM-KOMMYHUKauuU.
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