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THE PHENOMENON OF MEDIA CONTINUUM

The purpose of the study is to formulate the definition of the concept of «media continuumy in the
perspective of social and communication priorities of the XXI century. The realization of the outlined goal
led to the formulation and solution of the following tasks: 1) to analyze the semantic content of the terms
«media space», «mass media space» and derivatives; 2) to outline the scientific reception of the concepts
of «chronotope» and «continuumy.

Research methodology. In the course of the research a number of methods were used: the method of
analysis — to highlight the essential characteristics of the categories «media space», «mass media space»,
«chronotope», «continuumy»; method of synthesis — to outline the semantic nodes of the interdisciplinary
perspective of the study of such categories as «space» and «time»; axiomatic method — to use a number of
notions, concepts as fixed axioms and postulates; deduction method — to articulate an integrated vision of
the media continuum concept.

Results. Based on research traditions of interpretation of the concept of continuum as a continuous
formation in the disciplines of the social communication cycle, given the emphasis of scientists on the fun-
damental, essential role of new media in modeling and formatting space and time, taking into account the
conditionality of everyday position of the individual, who is with others in the same time-space, has the op-
portunity to control the visual and sound environments within the «electronic system» and, thus, partici-
pates in simultaneous and joint work — we consider it appropriate to denote unity, «reunification of space
and time» of the latest social communication practices, information and communicative interaction to use
the term media continuum as a flexible space-time model of sensory-symbolic reality, which, in turn, is in-
spired by socio-cultural, information and communication, technological, exterritorial new media.

Novelty. The term «media continuumy is introduced into scientific circulation, structured in accordance
with spatial and temporal landmarks and social communication priorities of the present, taking into account
the intensification of technological innovations, saturation of social meanings, etc.

Practical significance. Awareness of «reunion of space and time» in modern days, the actualization of
the time parameter allows to determine the basic parameters of the professional mediator with and in the
format of the media continuum.

Key words: media space, mass media space, chronotope, media continuum.

l. Introduction

Rapid sophistication of informational, communicational, technological, socio-political, economic, cultural,
etc. structures of modern society — from the country to the global universe — in which different types of
space and time coexist and interact in parallel with traditional types of territorial, temporal, socio-economic
and political organizations have provoked research interest in these fundamental categories. «Mass media
space», «media space» and derivatives are gaining quite actively and confidently the leading position
among the scientific interests and discussions of the concepts in the domestic research field.

Thus, the concept of mass media space is considered by scientists as a multilevel model, which in-
volves the creation of meanings created by both the media and various social institutions, both artificially
and in the process of reflecting social practices» [26, p. 661], as a source of production and dissemination
of new expressive and unexpected means of imagery, expressive and connotative linguistic and stylistic
innovations [16]. The basis of the mass media space is the movement of information provided by the me-
dia, the Internet, talk shows, TV series projects, etc. [7]. The information represented in the media struc-
tures the mass media space as one of the areas of the information space [21, p. 468]. Researchers identify
tabloidization of the media, primitiveness, ease of information as the dominant features of the modern mass
media space [10]. The properties of the mass media text: information vacuum, moral devastation, conven-
tionality of conflict patterns, unoriginality of ideas, pathogenicity of the content should be changed by intro-
ducing a four-phase model of reformatting the mass media space into information media space in the work
of a modern journalist / mediator: «the phase of positive information, the phase of useful information, the
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phase of active search, the phase of mutual effectiveness» [19, p. 74]. As we can see, the common notion
in the interpretation of the concept has a certain «bitter taste», the emphasis on information simplification,
features of «yellow press», manipulative nature, semantic and thematic non-originality, stereotypeness,
popularization of the standard of mass consciousness.

The term «media space» was first introduced in English literature by R. Stults and his colleagues at
Xerox PARC (1980s) to mean «an electronic system in which groups of people can work together, even if
they do not live in one place or are not present in it at the same time. In the media space, people can cre-
ate real-time visual and audio environments that cover physically distinct areas. They can also control the
recording, access and playback of images and sounds from these environmentsy [27]. The emphasis in
the «original» interpretation of the term is made on five dimensions of the media space: 1) technological —
only the appropriate level of technological development allows to unite in the original unique electronic envi-
ronment; 2) social — the establishment of an original unique atmosphere of joint cooperation through the
creation and maintenance of the illusion of coexistence in a single space and time; 3) information and
communication — generating, broadcasting, exchanging and reserving information, developing a variety of
verbal, visual, sound environments; 4) territorial — the ability to overcome and level out physical boundaries;
5) human (human-centered) — the main subject is a person who manages the processes of production,
distribution, processing, reproduction, storage of elements created in the format of media space. The scien-
tific reception of the concept of «media space», represented in the scientific achievements of the early
XXI century, demonstrates the lack of unity in its interpretation, which can be explained, on the one hand,
by the diversity of theoretical and methodological foundations and conceptual apparatus; on the other
hand, it can be explained by overly practice-oriented, applicable focus of research. Currently available sci-
entific approaches to the definition of «<media space» can be integrated into three blocks: «The field of spe-
cial information relations between people (sociological and psychological approaches); the symbolic space
of signs (culturological approach), “informatized” physical space (geopolitical approach, technological ap-
proach and approach within the theory of journalism)» [9, p. 118]. K. Horska believes that the leading role
in the creation / initiation of media space is played / will be played by content: «On the one hand, today’s
media space is formed by a professional media product — and it sets fashion trends and maintains the con-
tent’s “power distribution”. On the other hand, the active audience independently participates in content
creation or moderates the activities of the media through the evaluation of their content, comments, partici-
pation in the planning of the issue» [3, p. 355]. I. Litovchenko expresses consonant ideas: media space is a
«kind of open social system, characterized by complexity, nonlinearity, instability and constantly permeated
by various flows of information» [11, p. 44]. L. Chernyavska views the media space as a platform for com-
munication for social, cultural, religious, educational, political, etc. subspaces, while media space itself is a
subspace, a component of the social space. According to the Ukrainian researcher, media space is a two-
tier term: the first level is formed by material objects of production, information transfers, operating and in-
teracting in certain economic, social, political, geographical parameters, the second is represented by «vir-
tual space of structuring social objects of production and media transmission» [25, p. 24].

The outlined tendencies allow us to state that significant results have been achieved so far in the study
of the categories «mass media space» and «media space». The definitions of scientists demonstrate, on
the one hand, the preservation of the original meaning of the term «media space», and on the other, the
clarification, refinement of the term with technological, social, territorial, human-centered, information and
communication intentions formed in modern technological innovation and transformation of social commu-
nication priorities. The emphasis of R. Stults and his colleagues at Xerox PARC on the ability of the media
space to provide, maintain, produce a sense of simultaneity in a single electronic environment, unfortunate-
ly, was perceived by followers as a feature inherent in the media space a priori as a creative quality. Trans-
formation of the content of fundamental concepts of space and time, temporalization of space, paradox of
time, formation of the culture of haste, noted by scientists at the beginning of the XXI century, actualize re-
search on the temporal parameter of media space. Thus, finding the term which would reflect the changes
in spatial-time system of the participant’s system of coordinates becomes a primary goal. The participant
takes part in joint cooperation, in «coexistence» in a single time-space, in the management of visual and
sound environments within the «electronic system» in the media space.

Il. Problem statement and research methods

The purpose of the study is to formulate the definition of the concept of «media continuum» in the per-
spective of social and communication priorities of the XXl century. The realization of the outlined goal led to
the formulation and solution of the following tasks: 1) to analyze the semantic content of the terms «media
space», «mass media space» and derivatives; 2) to outline the scientific reception of the concepts of
«chronotope» and «continuumy.

In the course of the research a number of methods were used: the method of analysis — to highlight the
essential characteristics of the categories «<media space», «mass media space», «chronotope», «continu-
umy»; method of synthesis — to outline the semantic nodes of the interdisciplinary perspective of the study of
such categories as «space» and «timey; axiomatic method — to use a number of notions, concepts as fixed
axioms and postulates; deduction method — to articulate an integrated vision of the media continuum con-
cept.
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lll. Results

Given the above, we consider it appropriate to focus on the following aspects.

Firstly, we fully agree with the position of scholars who emphasize the abstract, general nature of con-
cepts derived from the universal notion of «space». Apart from space as an independent reservoir in which
the objective reality of the objects around us is concentrated, space as a permanent order of interaction of
material objects, space as a form of human sensuality, there are also other ontologically different spaces.
So, on the one hand, we are talking about real, physically available spaces, on the other — conditional
spaces, ideal, generated to solve certain cognitive tasks. The important ontological status of the category
causes certain difficulties that scientists have to overcome when working with the categorical concept of
space. In the most general interpretation, the concept of space in scientific circulation has two meanings:
physical space and space as a metaphor (media space, information space, electoral space, cultural space,
social space, etc.), used to describe the structure of a phenomenon according to the conditional system of
coordinates. In addition, «spaces are not a static category. All spaces intersect and have mutual influence
on each other, as well as change over time and under the external influence of various factors» [24, p. 23].

Secondly, the relativity, conditionality of the universals of space and time was stated by A. Einstein. The
theory of relativity developed by the scientist refuted the existence of abstract categories of space and time
of classical physics due to the impossibility of their sensory perception and practical measurement. Man
has acquired his own status — as an observer, a direct subject of physical experience. From this perspec-
tive, human existence is the starting point for the study of physical reality, and space and time are both sub-
jective experiences, «the way we think, not the conditions in which we live» [As per: 4, p 75].

It is worth adding that the traditional idea of space as an abstract distance, a certain distance that the
subject is able to overcome for a certain period of time, in the information society can not be considered a
reference point, because «in the modern context of social movement axes have already chan-
ged» [14, p. 4]. Thus, a person is able to cover a relatively short local distance in a much longer time than
huge global distances, respectively. Therefore, it makes sense to recognize the legitimate thesis: «The unit
for determining spatial bound aries and distances in today’s network world is «the speed of communica-
tion», «distance is a function of a particular medium that overcomes this distance». The same spatial dis-
tance may mean different intervals and not be equivalent to any of them. Accordingly, «space is not a dis-
tance, but a set of different distances» [14, p. 4]. Modern researchers also highlight the relative nature of
the categories of space and time, their ability to be filled with different meanings and functions, depending
on the nature of the questions which man and society seek to answer. Researchers pay special attention to
the relative potential of the notion of time: «Unlike the stability of spatial characteristics, time captures the
constant variability of human communities and social institutions as they move from «past» to «present»
and «future» [8, p. 54].

Thirdly, a marker of the inseparable unity of the fundamental categories of space and time is the term
«chronotopey, introduced into scientific circulation as a reaction to the irrelevance, obsolescence of ab-
stract universals of «space» and «time» by O. Ukhtomsky meaning «the natural connection of space-time
coordinates» [22, p. 347]. The term gained wide popularity due to its introduction by M. Bakhtin in literary
criticism the «characteristic way of describing the relationship of spatial and temporal relations in works of
art of different genres, different historical eras and authors» [23, p. 533]. Interpreting the chronotope as a
formal-semantic category of literature, M. Bakhtin emphasizes the merging of spatial and temporal features
in a concrete and conscious whole: «Time here is condensed, thickened, and thus becomes artistically vis-
ible; space... intensifies, gets involved in the movement of time, plot, history. The properties of time are
revealed in space, and space is comprehended and measured by time» [2, p.235]. It is time, in
M. Bakhtin’s interpretation, that is the fourth dimension of space, which plays a leading role in the chrono-
tope.

By comparing O. Ukhtomsky’s philosophical ideas and M. Bakhtin’s theory of chronotope, A. Politov
notes: «Ukhtomsky first interprets the concept of chronotope as broadly as possible: “Reality is a chrono-
tope... We live in a chronotope.» Bakhtin narrows the scope of the chronotope, moving in the opposite di-
rection from the Ukhtomsky direction of development of this concept... Bakhtin refers to the term «chrono-
tope» as a specific world of a work of literature that is separated from the outside world» [18, p. 55]. At the
same time, we emphasize that scientists did not see the true essence of the chronotope in the existence of
time and space as separate parameters capable of forming a certain unity. They saw it as a unity, monolith-
icity, cohesion.

Chronotope is a «convenient» and constructive concept for the analysis of socio-cultural space of large
and small cities, to understand the mechanisms of production of different types of urban systems, various
forms and styles of urban space, etc. [1]; the chronotope of network communication makes it possible to
record the system of «interactive communicative interactions that take place in the space of network com-
munities» [20, p. 122—-124]; in translation practice chronotope is the unity of space, time, spirituality, the
specificity of which is due to the «mentality of the interpreter» [17, p. 2]. The leading features of the chrono-
tope of digital culture are visual-semantic hypertext, complicated configuration, «fluidity», «brevity», cluster
structure, fragmentation [15, p. 59-61].
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According to the above, the scientific reception of the concept of chronotope can be reduced to the fol-
lowing theses: 1) the general meaning of the concept is the interaction of space and time, their organic
monolithicity and integrity; 2) the meaning, significance, essence of the chronotope are determined by so-
cio-cultural parameters of a particular historical period, associated with worldview preferences, socio-
communicative practices and values of society that perceives, evaluates, generates reality; 3) chronotope
is a tool for constructing the dynamics of the world.

Fourth, chronotope is not the only term used to denote the cohesion, indivisibility of space and time. In
this context, it is worth recalling a significant event for the new relativistic physics — the report by
G. Minkovsky. Pronounced on September 21, 1908 at the LXXX Meeting of German Naturalists and Physi-
cians in Cologne, it began with the words: «From now on, space itself and time itself are reduced to the role
of shadows, and only some kind of combination of the two must still maintain independence» [12, p. 303].
Einstein’s teacher emphasized the subjective, situationally determined nature of categories, their funda-
mental interdependence: «The subject of our perception is always only places and times combined. No one
has observed any place other than at a certain point in time, and no other time than at a certain place» [12,
p. 303]. The value of G. Minkovsky’s discovery lies in the fact that he considered the «fourth dimension»
not as the fourth vector of space, but as a reunion of space and time. This fourth dimension was marked by
G. Minkovsky as the spatio-temporal continuum.

The term continuum in the sense of «integration of universals «space « and «timey, their cohesion, re-
union of three-dimensional space with time» is today in some way involved in the disciplines of the social
communication cycle against the background of its slow use by scientists in other fields. Thus, I. Erofeeva
distinguishes two levels of constructing spatio-temporal relations in journalism: on a large scale, as the
leading trends of the continuum within the whole array of media tests, and at the local level, as a continuum
of a particular journalistic work. Accordingly, on the one hand, the space-time continuum forms values and
worldviews, becomes an element of the axiological layer of culture. On the other hand, the continuum rep-
resented in the journalistic text, of course, «can not be demonstrated in its formal-temporal and spatial di-
mensions. Remaining essentially continuous in the successive change of temporal and spatial facts, the
continuum in the text is divided into separate episodes (chronotopes. — O. P.)... Therefore, the continuum
is both continuous (ideas and values of the text) and discrete (perceived in blocks)» [5, p. 216]. The guiding
principle of constructing the spatio-temporal continuum of advertising text is lack of time and space. Con-
sequently, «time is objectified in a series of events, space is endowed with the rhythm of life through the
correlation of things in it» [4, p. 89]. Methods of human activity determine the ways of understanding and
mastering the objective world and its spatial and temporal parameters, respectively, the diversity of con-
cepts of space and time, the diversity of continuities — a consequence of alternative human choice of priori-
ties in determining the socio-value orientation of their activities, variability and heterogeneity perceptions of
the surrounding world, inherent in a particular culture, differences in the interpretation of phenomena, situa-
tions, world events by representatives of different segments of the population, and so on. The leading
properties of the modern space-time continuum, as believed by researchers, are dynamism; 4D dimen-
sionality (spatial 3D dimensionality and temporal dimensionality); equality and interchangeability of space
and time coordinates; conditionality of the choice of coordinates as a frame of reference from the position of
the observer.

We believe that the isolated features have reached the maximum degree of representativeness in the
conditions of digitalization and technologicalization of society. According to E. Minnullina, the achievements
of the digital age in the field of communication, transformed the perception of physical space and time and,
as a consequence, contributed to the conditions of «transversality» — «dimension that seeks to overcome
both pure verticality and simple horizontality» [cited. for 13, p. 128]. It is about the ability of the latest com-
munication channels to achieve maximum communicative interaction between different social groups, or-
ganizations, cultural and political trends, to bridge the gap between different worldviews and discursive
practices. The author claims that «the means of communication acquire the properties of transversality, as
they allow such transitions in the space-time continuum» [13, p. 128]. Thus, mobile technologies, the Inter-
net, digital media offer new forms and methods of communication, transform the formats of perception of
each other by communicators, change the spatio-temporal continuum of communication.

The modern view of the space-time continuum contributes to the interpretation of time as a qualitative
characteristic of space, in the absence of fundamental processes in it, such as eternity [6, p. 4-5]. Thus,
the human-centrism of modernity forms the basis for recognizing the category of time of practical, everyday
importance, because people singles out time as a functionally primary component, by realizing the perisha-
bility, finality of life and by assessing the spatio-temporal parameters of their existence (as opposed to
meaningful, material primacy of space).

In short, even a cursory glance at the recently represented scientific reflections on space and time make
it possible to recognize the legitimacy, motivation and convenience of the concept of «four-dimensional
spatio-temporal continuum of G. Minkovsky» in the perception and understanding of modernity.
I. Khasanov believes that the space-time continuum of G. Minkovsky «is not just a way of presenting the
existing world of events in time», but an adequate description of reality in the form in which it actually ex-
ists» [23, p. 302].
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IV. Conclusion

Based on research traditions of interpretation of the concept of continuum as a continuous formation in
the disciplines of the social communication cycle, given the emphasis of scientists on the fundamental, es-
sential role of new media in modeling and formatting space and time, taking into account the conditionality
of everyday position of the individual, who is with others in the same time-space, has the opportunity to
control the visual and sound environments within the «electronic system» and, thus, participates in simulta-
neous and joint work — we consider it appropriate to denote unity, «reunification of space and time» of the
latest social communication practices, information and communicative interaction to use the term media
continuum as a flexible space-time model of sensory-symbolic reality, which, in turn, is inspired by socio-
cultural, information and communication, technological, exterritorial new media.

The need for a comprehensive understanding and formulation of the integration definition of the concept
of «media continuum» taking into account the time parameter. This, in our opinion, is possible within the
socio-communicative approach. The criteria for its realization should be the studies of social parameters of
subjects and objects of the media continuum, research on the social parameters of conditions, effects and
consequences of information and communication interaction carried out in the media continuum.
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Mopnynit O. O. ®eHOMeH MeAiaKOHTUHYYMY

Mema OocnidxeHHs1 — apmuKynoeamu MoOHAMMS «MediakoOHMUHYyM» Y paKypci couiaribHOKOMYHi-
uitinux npiopumemie XXI cm. Peanizauis okpecreHoi Memu 3ymosuria nocmaHo8Ky ma po38’s3aHHs1 ma-
Kux 3ae0aHb. 1) npoaHarizysamu cMUC/I08e HasaHMa)eHHsI mepmiHie «mediarpocmipy, «macmediliHul
rpocmipy i MOXIOHUX; 2) OKpecIumu Haykosy peueruyito MOHSMb «XPOHOIMOI» i KKOHMUHYYM».

Memodonoezisi docnioxeHHs1. Y x00i 00CiOXeHHS 8UKOPUCMAaHO HU3KY Memodie: Memold aHasizy —
Or1sl BUOKPEMITEHHST CYMHICHUX Xapakmepucmuk Kamezopiti «mediaripocmipy», «macMeOitiHul rnpocmipy,
«XPOHOMOI», KKOHMUHYYM»; Memo0O CuHmMe3y — Orisl OKPECIIEHHS CMUCIIOBUX 8Y311i6 MiXXOUCUUNTIHapHO20
paKypcy OOCHIOXEeHHSI Kameaopitl «rMpocmip» i «4acy; akciomamu4yHUl Memo0 — Oisi BUKOPUCMAaHHS HU3-
KU MOHSIMb, KOHUeNUjl K crmarux akciom i nocmynamie; Mmemo0O OelyKuii — Onsi apmuKyito8aHHs iHmee-
parnibHO20 ba4eHHs KOHUEeNmy MeOiakOHMUHYYM.

Pe3ynbmamu. Criuparoducs Ha 00CrIiOHUUbKI mpaduuii mpakmyeaHHsI MOHAMMS KOHMUHYYM — Herle-
PEPBHO-TIPOMSKHE YMBOPEHHS — y AucyuriiiHax couiaribHOKOMYHIKauitHo20 YUKITY, 8paxosyryu aKUeH-
myeaHHs1 HayKosuje Ha icmomHit poni Hosux medili y MoOernroeaHHi U ¢hopmamyeaHHi npocmopy i Yyacy
cyvacHocmi, 6epyqu 00 ysasu 3ymMoerieHicmb eubopy rpPocmMoposo-4acosux KoopOuHam 6ymms ma ro-
8csiKOeHHSs1 no3uyjero ocobucmocmi, wo nepebysae pa3om 3 IHWUMU 8 EOUHOMY Yaci-pocmopi, Mae MOX-
Jugicmb Kepysamu 8i3yaribHO-38yKogUMU cepedosulaMu 8 MexXax «e/IeKmpOoHHOI cucmemuy U y makuli
criocib bepe y4acmb y 00HOYacHiU i crinbHit npauj, — 0opeyHO Orisi MO3Ha4YeHHSI EOHOCMI, «8033 €OHaHHS
rpocmopy U 4Yacy» HOBIMHIX couiaribHOKOMYHIKaUitHUX MpaKmuK 8uKopucmogysamu mepmiH MediakoH-
MUHYyM — fifiacmuy4Ha rpocmoposo-4acoea Modesib HYymimego-3HaKo8oi peasibHOCI, siKa, y C80t0 Yepey,
iHCripogaHa coujarbHO-KybmypHUM, [HGhopMayitiHO-KOMYHIKaUitiHUM, MeXHO02IHHUM, eKcmepumopia-
TIbHUM, memMriopasibHUM rMomeHuyjianom Hogux media.
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Hoeu3sHa. Y Haykosuli obie 8ee0eHO mepMiH MediakOoHMUHYyM, CmpyKmyposaHutl 8idrosioHo 00 rpo-
CMopoBO-4aco8UX opieHMUpI8 | couiaribHOKOMYHIKaUiliHUX npiopumemig cydyacHoCcmi, 3 ypaxyeaHHsIM IH-
meHcugbikauii mexHornoaiyHUx iHHogauit, Hacu4eHocmi couianbHUMU cMuUciamu mouio.

lMpakmuyHe 3Ha4eHHs1. YC8IOOMIIEHHS ghbaKmy «8033' €OHaHHS MPOCIMOPY i Yacy» cy4YacHOCM, akmya-
ni3ayisi 4yacogozo napamempa Oaromb 3MO2y 8U3Ha4Yumu OCHOBHI rnapamempu pobomu rpoghecitiHo2o
meditiHuka 3 i y hopmami MediakOHMUHYyMy.

Knro4voei crioea: mediaripocmip, macmeditiHul rmpocmip, XpoOHOMor, MeGiakOHMUHYYM.

Mopnynut E. A. ®eHOMeH MeAaKOHTUHYYMa

Lenb uccnedoeaHust — apmuKyuposame MOHSMUE «MeOUaKOHMUHYYM» 8 paKypce couuarbHO-
KOMMYHUKaUUOHHbIX rpuopumemos XXI 8. Peanu3ayusi HameyeHHOU uenu obycriosuna rnocmaHosky u
peweHue criedyrowux 3aday: 1) npoaHanuauposamb CMbIC/IO8Y0 Haz2py3Ky MEPMUHO8 «meduarpo-
cmpaHcmeo», «MaccMedulHoe MPpoCcmpaHCcmMeo» U MPOoU3800HbIX; 2) onpedenums HayqYHy peuenuyuro
MOHAMUU «XPOHOMOI» U «KOHMYHYYM».

Memodonozausi uccrnedoeaHusi. B xo0e uccrnedosaHusi Ucrosib3o8aH psid Memodos: Memol aHarlu-
3a — 05151 8bIOeIEeHUsT CYWHOCMHbIX Xapakmepucmuk kameaopull «MeduanpocmpaHcmeoy, «Maccmeouli-
HOEe MPOCMPaHCMB0», «XPOHOMON», «KOHMUHYYM», Memo0d cuHmesa — Orisl ornpedesieHUsT CMbIC/108bIX
y37108 MEXOUCUUNIUHaPHO20 paKypca uccriedo8aHusi Kameaopull «npocmpaHcmeo» U «8PeMsi»; akcuo-
Mamudeckuli Memo0 — 0711 UConb3o8aHUs psida MoHsSmul, KOHUenuuli Kak ycmoulqusbiX akcuoM U Mno-
cmynamos; Memo0 0edyKuuu — 0719 apmUuKyIuposaHusi UHmezpasbHo20 8UOEHUST KOHUernma mMeduaKkoH-
MUHYyM.

Pesynbmamsi. Onupasicb Ha uccriedosameribckue mpaduuuu mpakmoeKu rMoHIMUSI KOHMUHYYM —
HEMPEePbIBHO-MPOMsiXXKeHHOe 0bpa3osaHue — 8 OuCUUNIUHax CouuarbHO-KOMMYHUKaUUOHHO20 UUKIa,
YYUMBbIBasi aKUEHMUPOBAHUE YYeHbIX Ha CyUecmeeHHOU poru Ho8bIx Medua 8 ModernuposaHuu U ¢hop-
MamuposaHuU rpocmpaHcmea U 8peMEHU CO8PEMEHHOCMU, MPUHUMAasi 80 8HUMaHUeE 06YyCcri081eHHOCMb
8bIbopa NPoOCMpPaHCMBEeHHO-8PEMEHHbIX KOOpOUHam 6bimusi U rnoscedHesHocmu rno3uyueli TUYHocCmu,
Haxodsiwelicss emecme ¢ Opyaumu 8 eOUHOM 8peMeHU-NpocmpaHcmee, umerouel 803MOXXHOCMb Yripas-
NISIMb  8U3YyalbHO-38YKOBLIMU cpedamu 8 rnpedesiax «3/1eKMPOHHOU cucmeMbl» U, makuM 06pa3om,
yyacmeosams 8 00OHOBPEMEHHOM U COBMECMHOM mpyde, — yMecmHo Ha 0bo3HadeHue eduHCmMea, «80cC-
coeOuHeHUe MpocmpaHcmea U 8peMeHU» HO8eULUUX CoUUaribHO-KOMMYHUKaUUOHHBIX MPaKMmUK UCMOb-
308amMb MEPMUH MeOUaKOHMUHYYM — [/iacmuyeckasi MpoCmpaHCMEEHHO-8PeMEHHas MoOesb Yye-
CMBEHHO-3HaKoBOU pearibHOCMU, Komopasi, 8 C80H0 04epelb, UHCIUPUPO8aHa COUUaITbHO-KYTbMYPHBIM,
UHGbOPMAUUOHHO-KOMMYHUKaUUOHHLIM, MEXHOI02UYECKUM, 3KCmMeppumopuasbHbIM, meMroparibHbIM
romeHyuanoMm Hoabix Medua.

HoeusHa. B Hay4HbIli 06ux00 88e0eH mepMUH MedUaKoOHMUHYyYM, CIMPyKMypuposaHHbIli 8 coomeem-
CmeuuU ¢ NpocmMpaHcMeeHHO-8PEMEHHBIMU OpUueHmuUpamu U coyuaribHO-KOMMYHUKaUUOHHBIMU MpUopU-
memamu co8peMeHHOCMU, C y4emomM UHMeHCUGbUKauUU MexXHOI02UYECKUX UHHO8aUUl, HackILeHHoCmu
couuarbHbIMU cMbicriaMmu U m.o.

lMpakmu4eckoe 3Ha4yeHue. Oco3HaHUe ¢hakma «80CCOEOUHEHUs rpocmpaHcmea U 8peMeHU» Co-
8peMeHHOCMU, akmyarnu3sayusi 8peEMEHHO20 rapamempa ro3eossiem onpedernume OCHO8HbIE rapamem-
pbl pabomb! pogheccuoHaibHo20 MedutiuuKka ¢ U 8 ghopmame MedUaKoOHMUHYyMa.

Knroyeenle crnoea: meduarnpocmpaHcmeo, MaccMeduliHoe npocmpaHcmeo, XpOoHOMOr, MeOUaKoH-
MUHYyM.
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