ISSN 2219-8741. [lep>xaBa Ta perionm

YOK 007(075.8).077
DOI https://doi.org/10.32840/cpu2219-8741/2020.4(44).14

I. Pohrebniak

Candidate of Sciences in Social Communications, Associate Professor
Associate Professor of Journalism and New Media

e-mail: i.pohrebniak@kubg.edu.ua, ORCID: 0000-0002-5181-8561
Boris Hrinchenko Kiyv University

street Marshala Tymoshenko, 13b, Kyiv, 04205, Ukraine

INTERNET-COMMUNICATION AS KEY PARAMETERS
OF MEDIA INDUSTRY FORMATION

The article explores the concept of Internet communication as one of the important aspects of me-
dia formation in general. Today, this issue requires more detailed scientific observation, because the
work of employees of online publications is fundamentally different from the work of journalists in tradi-
tional media and poses a number of problems, due to the fact that there is direct communication, re-
ducing the distance in the «journalist — consumer» system. In this context, the concept of communica-
tion is fundamentally changing and the «Internet communication» term appears, which contains cer-
tain inaccuracies in the definition due to the emergence of such a science as online journalism.

The aim of the study is to study the mechanisms of Internet communication as key parameters of
the media industry.

Research methodology: the method of collecting research material, the method of expert evalua-
tions, systematization, interpretation, content analysis, discourse analysis was implemented in the
work.

Results. The communicative needs of today’s society are quite diverse. The evolution and rapid
development of the Internet is not surprising, because it quickly saturates the «information market»,
and this leads to a reconsideration of information demand and public attitudes. Consumers today are
more demanding, demanding «fresh» information. There is some need for reverse communication
processes between journalists and consumers. Internet communications belong to the type of social
communications, because the network is public, does not contain age or other boundaries, extends to
all segments of society, reflects the various directions of life and the functioning of society more pow-
erfully and enough accurately.

Unconditional is the presence of information and communication approach to understanding infor-
mation, which can be schematically displayed as follows: source of information — transmitter — chan-
nel — receiver — information achieving the goal. In the Internet, communication between authors and
consumers occupies a prominent place, a large role in this process is given to forums and chats,
where there are reviews of the material read or seen.

The article presents a questionnaire covering 560 respondents, outlines the attitude of the audience,
and gives reasons for trust in blogs, which currently exceeds the level of trust in traditional media.

Novelty. The article analyzes the specifics of Internet communication as a leading factor in shaping
public opinion, in particular, examines the structure and type of blogging and their impact on the mass
consciousness.

Practical significance. The results of the study help to trace the current communicative and in-
formation content of blogs, and can also be used in further research on Internet communication.

Key words: blogs, Internet communications, mechanisms of thought formation, Internet publica-
tions, Internet journalism.

l. Introduction

The communicative needs of today’s society are quite diverse. The evolution and rapid develop-
ment of the Internet is not surprising, because it quickly saturates the «information market», and this
leads to a reconsideration of information demand and public attitudes. Consumers today are more
demanding, demanding «fresh» information, so there is a need for reverse communication processes
between journalists and consumers. It is worth noting at a new stage in the development of journalism
as a science — online journalism, which is relatively recently presented in the information market of
Ukraine. The work of employees of online publications is fundamentally different from the work of jour-
nalists in traditional media and poses a number of problems, due to the fact that there is direct com-
munication, reducing the distance in the system «journalist — consumer», journalists provide a variety
of content. concepts such as web 2.0, forums, placement of visual aids to obtain information about
events that took place today, multimedia, etc.).

© Pohrebniak I., 2020

98



Cepis: CouianbHi KomyHikauii, 2020 p., Ne 4 (44)

Il. Problem statement and methods

The aim of the article is to study the mechanisms of Internet communication as key parameters of
the media industry.

The task is to study the attitude of the Ukrainian audience to blogs as a form of transmission of
relevant information.

The following methods were used to achieve the set goals and objectives: captive analysis of sci-
entific sources, questionnaires.

lll. Results

In this context, the concept of communication is fundamentally changing and the term «Internet
communication» appears, which contains certain inaccuracies in the definition due to the short period
of emergence of such a science as Internet journalism. The concept of «communication» comes from
Latin. communicatio — unity, transmission, connection, message associated with the Latin verb com-
munico make common, communicate, connect, derived from Latin. communis common.

The term «communication» can be used in the sense of social communication, communication be-
tween people and other social actors; communication by technical means; a certain system that pro-
vides connections between remote objects, such as underground communications, transport commu-
nications, communications [2].

Internet communications belong to the type of social communications, because the network is pub-
lic, does not contain age or other boundaries, extends to all segments of society, reflects the various
directions of life and the functioning of society more powerfully enough accurately.

Unconditional is the presence of information and communication approach to understanding infor-
mation, which can be schematically represented as follows: source of information — transmitter —
channel — receiver — achieving information goal [1, p. 21] In the Internet a prominent place is occu-
pied by communication between authors and consumers, the role in this process is assigned to forums
and chats, where there are reviews of the read or seen material. Criticism in such cases performs a
stimulating function, because it helps the authors to orient themselves in creating material that is inter-
esting and necessary to the audience of users. Authors should consider the needs of readers. Internet
communication, like any other has its own characteristics, such as: the fundamental presence of
communicators; spiritual and intellectual unity between the communicant and the communicator
(common spiritual and intellectual units such as: belonging to the same culture, religion, circle of inter-
ests); common language, writing, interests, needs (possibly a common hobby, occupation), etc.; socio-
psychological ability to communicate (express their thoughts, respond adequately to the information of
interlocutors, the ability to listen and understand).

According to A. Dosenko, «The Internet is a web that has gradually flooded the world and is very
convenient, due to the fact that communication takes place no matter how far the communicators are,
erased spatial and temporal communication barriers, information reaches the goal immediately, the
respondent’s reaction is instantaneous. The speed of e-mail and the ease with which messages can
be sent to a large audience in the world, make it a popular form of communication» [1, p. 22].

The Internet is an inexhaustible source of information that contributes to the rapid spread and dis-
semination in all spheres of life and functioning of modern society. Given the emergence and spread
of the Internet as one of the modern media, there is no doubt about the functioning of the category of
virtual communication in it. According to O. Sotnikova: «The view of the Internet as a space is indis-
putable for many reasons. First, because of the lack of linear temporal orientation: virtual reality has its
own dimension of time — discrete, fragmented, which does not coincide with the physical or social. Vir-
tual reality exists only «here and now», at the time of its actualization through communication, so all
events that have happened and not happened, coexist in it simultaneously — in a single space... Pre-
senting a set of texts or hypertext, which is always in the process of formation, changes, the Internet
contrasts its own «element of texts» with artificially formed texts of other mass media, returning to
communication the ease and playfulness of unedited spontaneous conversation» [9, p. 14].

The ease and ease with which topics are discussed in forums and chats is boundless. The struc-
ture and nature of Internet information differs significantly from traditional media, this is due to a num-
ber of factors: the network presents all types of communication without exception; the presence of in-
teractive interaction in the system «author — consumer», the weight of the media is narrowing, be-
cause specialized information is directly related to the general and interacts with the individual needs
of each reader; the presence of multimedia material significantly increases the ability to cover a variety
of current events; the network presents all manifestations of types of communication such as: forum,
chat, 1CQ, blog, video conferencing.

Konoplytsky S. states that computer-mediated communication is «the realm of the direct semantic
field, not loaded by the process of constructing the image of the interlocutor on the basis of his exter-
nal data, voice tone, manner of behavior, etc.» [7, p. 14]. Communicators on the network are almost
always anonymous, and this gives grounds for the «disappearance of barriers» during communication.
Conversations and discussions are conducted more openly, one’s own opinions are expressed without
fear (sometimes with the use of specific and obscene language, which indicates a lack of culture and
communicative «filter» during communication). Thus, the main quality of Internet communication is
possible anonymity or secrecy.
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One of the means of communication on the Internet is the operation of blogs on the network. Close
to the epistolary style, they provide an opportunity in a monologue to express their views on certain
issues. According to A. Dosenko, «...Blog is an electronic diary of quick publication, which is available
to a wide range of network users. Blogs do not contain restrictions on maintenance requirements, but
contain text and multimedia files, which allows for diverse coverage of the topic» [3, p. 23]. Blogs differ
from traditional media in that they usually have only one author and his personal opinion. In the tradi-
tional media there is always an editorial policy, which sometimes significantly changes the original
meaning of the material or the opinion of the author, and this in turn contributes to the manipulation of
public opinion. The author of the blog independently chooses topics to cover or study (there are no
restrictions — from political events in the country to personal feelings and experiences).

The ideas are presented by the author in his own style, while in the traditional media the material is
processed by specialists. «Correction of the material» sometimes significantly changes the coverage
and vision of the author of the material. In this context, the concept of asynchronous communication
should not be overlooked, instant communication with site visitors, which allows for discussions on a
particular topic

In the traditional media there is an opportunity to buy advertising space (time), and this significantly
reduces the opportunity to cover and discuss information of interest to a particular social group of the
audience. The media’s «silence» of «uninteresting» issues is completely absent from the web, as is
the archive, which makes it easier to find reviews on the Internet, but there is another problem — the
correction of sites, which sometimes leads to maximum destruction of the necessary information on
the network.

Traditional media do not always have the opportunity to cover the latest events in a timely manner,
this is due to the work on the material, the editorial cycle, and this does not completely satisfy the con-
sumers of information. Tags (from English tags) occupy a significant place in Internet communication,
which provide an opportunity to instantly describe the material with the help of short, important, accu-
rate, statement.

Sometimes this helps to reduce the issue that is addressed on the site or blog. A. Dosenko notes
that «...blogs to some extent reflect the communicative function provided by reading blogs and ab-
sorbing information in them. One of the important features is accessibility, the information can be read
at a convenient time» [2, p. 112]. Unlike, traditional media, blogs meet the needs of the time. Readers
and authors have the opportunity to use blogs to communicate with acquaintances, as well as for new
connections, dissemination of news, anonymous communication. This area is characterized by the
presence of nicknames (network names), which does not allow to consider communication on the In-
ternet anonymous.

Internet communication is a debatable concept, as it has been operating quite recently. Kom-
pantseva L. defines the concept of Internet communication as a kind of interactive interpersonal com-
munication, which requires awareness primarily in such aspects.

The first, cognitive-pragmatic, when it is possible to study communicative processes in accordance
with the sign policy (language consciousness of network visitors, as a language-mediated image of the
world); secondly, the linguistic approach [3, p. 112]. According to the researcher, Internet communica-
tion distinguishes between such concepts as hypertext and virtual discourse.

One of the essential units of communication on the Internet, as in traditional media, was and re-
mains the text, because communication is the exchange of texts that contain relevant information.

The text consists of messages, which are the speech realization of the sentence (some structural
schemes); a separate message should be considered as a minimum communicative unit. Zhinkin M.
notes that the problem of the text has not been studied to date. The partner perceives information with
the help of a universal subject code, which is inherent in all concepts. A fragment of the text may be
provided if the denotation that appeared in the person who perceives the information coincides with
the denotation in the speech of the speaker. Individual words sometimes do not contain enough mean-
ing, because there must be a statement that has a certain semantic load. Therefore, the text of the
blog should be interpreted as a whole, and not by certain individual sentences: «...a single sentence
can not be uttered at all, if the speaker does not know where the predicate is» [4, p. 243]. A blog will
be clear and meaningful when the reader understands the main idea, because «an opinion is the re-
sult of the work of the intellect. A remarkable feature of language is that it is arranged so as to ensure
the possibility of transmitting thoughts from one person to another» [2, p. 144].

Sorokin Y. argues that the text is, above all, a communicative concept that focuses on identifying
the specifics of a particular type of activity: only on this basis is possible pluralism in defining the con-
cept of «text», due to the diversity of activities. In other words, text as a set of some characters; as a
process (creation of signs by the communicator and perception-evaluation by the recipient); as a
product of sign and steam sign activity of the communicator and the recipient (for the latter it acts each
time as a restructured product) [10, p. 65].

The transfer of specific material is a polyphonic communicative process that contains a semantic
load, but the text itself and the information in it are not one and the same, they should not be com-
pared or identified. We analyze blog texts from an informational point of view, but when analyzing the
semantic load of entries in electronic diaries, we should not overlook the structure and type of writing.
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There are unconditional differences between the text of the blog and its informativeness. Sorokin Y.
notes: «The information field of the text and the text as a linguistic phenomenon are not identical. If the
text as a set of signs is a linguistic phenomenon, then the information field of the text is a psycholin-
guistic phenomenon: it is for the recipient a means of existence of the content of language signs» [10,
p. 67]. The author’s intellect differs significantly in the texts of blogs, so the use of certain vocabulary
makes it possible to distinguish them not only by type of temperament, but also to give them the «sta-
tus» of upbringing / ignorance and intellectual development of the individual. Zhinkin M believes that
the intellect «does not understand language» [4, p. 332]. The «Great Psychological Encyclopedia»
identifies the concepts of intellect and thinking, because, if the intellect is thinking, then it means a
process, while the word «mind» means a property. And truly endowed with intelligence and, accord-
ingly, intelligence, a person carries out thought processes. This allows us to conclude that the thought
process is the realization of human intelligence, and when intelligence is a property of personal think-
ing, these processes are traditionally considered traits that are unique to man, so a person without
them loses humanity and essence, and this leads to full loss of the inner «I», which ceases to exist in
society as a marker.

The text of an electronic diary or other source of information on the Internet is a very significant
unit, the semantic load of which affects the opinion of society or its particular stratum.

With its help, as well as the text in the traditional media can be carried out manipulative processes
on the audience, manipulation of thoughts, as well as corrected and formed (in the generation of teen-
agers) picture of the world of the individual. V. Postovalova identifies the following criteria for as-
sessing the vision of the world: its adequacy to the real world; optimality of definition of a foreshorten-
ing for reflection of human vital activity; harmonious balance between the world and the person [8,
p. 156].

One of the varieties of the concept of «picture of the world» in psychology was proposed by Leon-
tiev O., who was convinced that the world takes the fifth dimension — the quasi-dimension — the transi-
tion through sensitivity, beyond, through sensory modalities to the amodal world, the objective world.,
semantic field, knowledge system. He believes that the object and subject of perception of a particular
object consists not only of a literal perception (in spatial or temporal dimension), but also in its mean-
ing. The scientist emphasizes: «Values do not appear as those that lie before his eyes, but as those
that lie behind his face — in the objective connections that are known in the objective world, in the vari-
ous systems in which they only exist, only reveal their properties» [6, p. 60]. The researcher’s opinion
was about the problem posed in the mind of the individual should be studied in the scientific world as
«the problem of a multidimensional image of the world, the image of reality» [6, p. 60]. Individuals
build in their activity the image of the world where they live, act, they themselves improve and partially
create; it is also important about how the image of the world functions, mediating their activity in the
objective real world [6, p. 61]. Leontiev O. develops the concept of replenishing the picture of the world
with knowledge, which is presented to the observer in the form of invisible signs of objects. Conven-
tionally, these properties are divided into two categories: the first is a amodal, the second is the hyper-
sensitive. Amodal properties can be found and revealed during experiments, based on the thinking of
the individual, the second group is characterized by the fact that they can be defined as certain func-
tional properties that are not contained in the substrate of the object, they can be represented (found)
only in values. An individual image of the world is created by an individual through the «exhaustion» of
information from the outside world. Leontiev O. emphasizes, that it does not matter by what means the
process takes place, not the main thing how much information it receives, but the main thing that we
get as a result, which is the image of the world, the same objective reality. «The image is more ade-
quate or less, more complete or less... sometimes even erroneous...» [5, p. 22].

We will conduct a non-pilot survey to study the opinion and attitude of Ukrainians to blogs as a
leading form of informing society. The survey involved 560 respondents aged 20 to 56 years. Among
them are 302 women, 258 men.

As we can see, the modern Ukrainian audience trusts blogs, considers them an optimal and relia-
ble source of information, and thus the blogosphere influences the formation of the media environment
and public opinion.

Answers Don'’t

Ne Question Answers YES Answers NO Know

1 Do you trust the information you get from blogs? 88% 22% 0%
Do you consider the information received from the blog- o o o

2 osphere reliable and socially important? 76% 20% 4%
Do you think it is necessary to impose censorship on the o o o
blogosphere? 7% 27% 2%
Can blogs replace traditional media? 44% 62% 4%
Can bloggers be competent in covering socially im- o o o
portant issues? 2% 22% 6%
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IV. Conclusions

The fundamental role in the formation of public opinion is played by the modern mass media of the
second generation — the Internet. A certain role as a means of communication belongs to electronic
diaries — blogs, which are publicly available.

The worldview of an individual can be formed under the influence of blogs and the frequency of an
individual’s visit to the Internet. One of the important communicative units, both on the Internet and in
the traditional media, is and remains the text that contributes to the manipulative processes of public
consciousness in the media.

Blogs occupy a leading position in the communicative link of the Internet, as a means to which
each user can respond «aloud» and comment, try to influence others, start a discussion, create the
illusion of «live communication», thereby expanding the range of media influence and open new hori-
zons for the implementation of the positions of mass communication and their users.

We see the prospects for further research in the need to study blogs as tools for shaping public
opinion and the media field.
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Morpe6bHsik I. B. IHTepHeT-KOMyHiKaLii AK kKno4YoBi NapameTpu opMyBaHHA Mediarany3i

Mema QdocnidxeHHs1 € 8UBYEHHS MeXaHi3Mig iHMepHem-KOMyHIKauii K KIK4oeux napamempie
mediaiHOycmpii.

Memodonoeziss docnidxerHs1. Y xo0di 0ocrnidxXeHHs1 3acmocoeaHo Memod 360py O0CTIOHUULKO20
mamepiasy, Memo0 eKcriepmHuUx OUiHOK, cucmemamu3ayisi, iHmepripemaduisi, KOHmeHm-aHaris, ouc-
Kypc-aHari3.

Pesynbmamu. Y cmammi 0ocnioxeHO NoHAmMmMs iHmepHem-KoMyHikauii sk 00H020 3 8axJ1ueux
acriekmie popmysaHHsi Media 3azanioMm. Ha cb0200Hi OKpecrnieHa rnpobremamuka rnompebye binbw
OemarbHOI Haykoeoi obcepsauiii, adxe poboma npaujieHuUKie iHmepHem-audaHb NPUHYUNO8O 8iOMiHHa
8i0 npayi XypHaricmie y mpaduyitiHux 3MI i cmagumb HU3KY npobriem, OCKinNbKU mym mMarome Micye
be3riocepedHe criifiky8aHHs, 3MEeHWEeHHs1 ducmaHUuii 8 cucmemi «KypHarsicm — crioxueay». Y makomy
KOHMeKcmi MpUHYUno8o 3MiHIEMbLCS 8r1aCHe MOHAMMSs KOMyHiKauii U eUHUKae mepMiH «iHmepHem-
KOMYHIKayisi», Wo Micmume MeeHi Hemo4YyHoOCMi y BU3HAYEeHHI, 3eaxardu Ha rosey iHmepHem-
JKYPHacmuku.

KomyHikamueHi nompebu cb0200HiWHb020 cycrinbcmea 008071 pi3HoMaHImHI. Eeonouis ma
cmpiMKuli po38UMOK IHMepHemy He BUK/IUKarmb odusy, momMy WO 6iH WeUOKO Hacu4yye «iHgop-
MayitiHul pUHOK», a ye npuesodums 00 nepeansady numaxb 3anumy iHghopmauii ma cmaesieHHs1 cyc-
ninbcmea. Crioxueayi cb0200Hi 8UMazaromb «C8IKOI» IHGhopMmauii, makum YuHOM, 8UHUKAE rnompeba
y 380POMHUX KOMYHIKamueHUX Mpoyecax Mix XypHanicmamu ma crioxusadyamu.

IHmepHem-komyHikauii Harnexampe 00 pi3HO8UOY couyiaribHUX KOMYHiKauil, moMy Wo Mepexa € 3a-
2anbHOO0CMYNHOK, He Micmumb 8iKosux abo iHWUX KOPOOHI8, NMOWUPOEMBCS Ha 8Ci 8epcmeu cyc-
ninbcmea, sidobpaxxae pizHOMaHImHi HarnpPsMu Xummsi ma yHKUIOHy8aHHS1 coyiymMy 6inbw nomy»Ho
U docmamHbo mo4yHo. be3ymosHoKw € HasigHicmb iHGbopmayiliHO-KOMyHiKamueHo20 nidxody 0o po-
3YMIHHSI iHGbopMauii, Ky cxeMamu4yHO MOXHa e8i0obpa3umu makum HYUHOM: Oxepeno iHghopmauii —
nepedagay — KaHa/l — ompumyeay — O0CS2HEeHHS iHgbopmauiero nocmaesneHoi memu. Y mepexi IH-
mepHem uinibHe Micye rocidae CrifikysaHHs MiXX asmopamMu ma crioxueadamu, 3Ha4yHy posib y UboMy
npouyeci sidieparomb ¢hopymu U 4amu, Oe nybrnikytoms 8id2yKu Ha npoYumaHul 4u rnobayvyeHul ma-
mepiarnl.

lModaHo pe3ynbmamu aHKemygsaHHS, Wo oxonuno 560 pecrioHOeHmI8, OKPEC/IeHO CMaesieHHS
ayoumopii, HagedOeHo rpu4uHU 0osipu 0o briozie, W0 HUHI Nepesullye piseHb 0o8ipu 00 mpaduyitiHux
3MI.

Hoeus3sHa. lNpoaHanizoeaHo crieyugiky iHmepHem-KoMyHikauii K rnpogidHo20 YUHHUKa ¢hopMyeaH-
HS cycninbHOI yMKuU, 30Kpema OOCiOXKeHO CmpyKmypy ma mur HanucaHHs briozie i ix ennue Ha ma-
cosy ceidomicme.

lMpakmuyHa 3Haqywicmsb. Pe3ynbmamu docnidxeHHs1 0oroMazarome MpocmeXumu cydacHe
KOMYHiKamugHo-iHgbopmauitiHe HarloeHeHHs1 briozie, a makox MOXymb 6ymu eukopucmaHi 8 ro-
Oanbliux 00CHIOKEHHSIX iHMepHemM-KoOMyHiKauji.

Knroyoei crnoea: 6riozu, iHmMepHem-KoOMyHikauyii, mMexaHiamu opmMmyeaHHs OyMKU, iHmMepHem-
8uOlaHHsI, iHmepHem-XypHaricmuka.

MorpebHsik U. B. WHTepHeT-KOMMyHMKaLMM KaK KN4YeBOW napameTp ¢opMUpoBaHuA
Mmeguaobnactu

Lenbro uccnedoeaHus s18/155emcsi U3yHeHUE MeXaHU3M08 UHMEPHEM-KOMMYHUKaUUU KaK Kiltode-
8bIX rapamempos meduauHOycmpuu.

Memodonozusi uccnedoeaHusi. B xo0e uccrniedsaHusi ucrosib3ogaH Mmemod cbopa uccredosa-
mernbCcKo20 Mamepuara, MemolO 3KCrepmHbIX OUEHOK, cucmemamu3auyusi, uHmepripemauusi, KOH-
meHm-aHanu3, OUCKypCc-aHaua.

Pesynbmambi. B cmamebe uccriedyemcsi MoHsimue UHMeEPHEM-KOMMYHUKauUU Kak 00HO20 U3
BaXkKHbIX acriekmos ¢hopmuposaHusi medua 6 ueriom. Ha ce2o0Hs aHHasi npobremamuka mpebyem
bornee demarnbHoU Hay4yHoU obcepsauuu, 8edb paboma compyOHUKO8 UHmMepHem-u3daHul npuHyu-
nuasbHO omnau4aemcs om mpyoda XypHanucmos 8 mpaduyuoHHbix CMW u cmasum psd npobrew,
ecriedcmeue moeo, 4Ymo 30ecb UMEKMm MEeCmOo HerocpedcmeeHHoe obujeHue, yMeHbuweHue Ou-
cmaHuuu 8 cucmeme «KypHanucm — nompebumernb». B makomM KoHmexkcme npuHyunuanbHO MeHs-
emcsi caMo MOHSIMUe KOMMYHUKauyuu U rosiefisemcsi mepMuH «UHMepHem-KoMMyHuKayusi», cooep-
Kauuli  onpedernieHHble HEMOYHoCmMU 8 onpedesieHUU, y4Yumbigasi osiefieHuUe UHmMepHem-
JKYPHanuUCmukKu.

KommyHukamueHble nompebHocmu cospeMeHHO20 obuecmaa 0080/1bHO pa3HoobpasHbl. J80sHo-
uusi U cmpemumernbHoe pasgumue UHMepHema He 8bi3blearom yOussneHus, mak Kak OH bbicmpo
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Hacbiwaem «UH@OPMaYUOHHbIU PbIHOK», @ 3mMo fpueodum K repecMompy 80rpoco8 3arpoca UH-
gopmayuu u omHoweHue obwecmsa. Nompebumenu ce2o0Hs mpebytom «ceexel» UHgopMayuu,
makum obpa3omM, 803HUKaem nompebHocmb 8 obpamHbIX KOMMYHUKamMuUHbIX rpouyeccax Mexoy
JKypHanucmamu u nompebumensimu.

UHmMepHem-KoMMyHUKayuu OMHOCSAIMCS K pa3Ho8UOHOCMU coyuarnbHbIX KOMMYHUKayul, maK Kak
cemb sensemcs obwiedocmyrnHol, He COOepXXum 803PacmHbIX UMU UHbIX 2paHul, pacrpocmpaHsi-
emcs Ha 8ce criou obujecmea, ompaxaem pasfuyHbIe HarpaseHUs XU3HU U (OyHKUUOHUPOBaHUS
couyuyma bonee MOWHO U docmamo4YyHO mMo4YHo. be3ycrnosHbIM sengemcs Hanu4ue UHEopMayUuOHHO-
KOMMYHUKamueHo20 1ooxoda K rMoHUMaHUK UHGbopMayuu, KOmopyo cxeMamu4HO MOXHO ompasumb
cnedyrowum obpa3om: UCMOYHUK UHGopMayuu — rnepedamyuk — KaHasi — nosydamerns — 0ocmu-
JKeHue uHgbopmayuel rnocmasneHHoU yenu. B cemu MIHmepHem anasHoe mecmo 3aHumaem obuje-
Hue mex0y asmopamu u nompebumenamu, 6onbwas posib 8 paccMampusaeMoM rpoyecce omeede-
Ha ghopymam u 4amam, 20e ocmaromcsi 0m3bi8bl Ha MPOYUMaHHbIU Unu yeudeHHbIU Mamepuarl.

lpedcmaeneHbl pesynbmamsl aHKemuposaHus, oxeamuswezo 560 pecrioHOeHmMos8, 0603Ha4eHO
omHowieHue aydumopuu, rpugedeHb! Npu4uHbl 0ogepusi K briozam, Komopsbili cellyac rpesbiliaem
yposeHb 0osepus K mpaduyuoHHbiM CMU.

Hoeu3sHa. [poaHanusuposaHa crieyucbuka UHMepHem-KOMMyHUKayuu Kak eedywe2o ¢hakmopa
gopmuposaHuUsi 0bLECMBEHHO20 MHEHUS, 8 YacmHOCMU uccredo8aHbl cmpyKkmypa u mur Haruca-
Hust 6710208 U UX 8/1USIHUE Ha Maccog80oe CO3HaHUe.

lMpakmuy4eckoe 3Ha4YeHue. Pe3yribsmamei uccriedosaHus nomMozarom rnpocsedums CO8PEMEHHOE
KOMMYHUKamueHO-UHGhopMayUOHHOe HarlofiHeHue 6510208, a makxe Moaym Obimb UCMOb308aHb! 8
OanbHelwux uccredosaHusiXx UHMepHeMmM-KoOMMyHUKauuu.

Knrouyeeble csiosa: b6r102u, UHMeEPHEM-KOMMYHUKaUUU, MexaHu3mbl (hOpMUPO8aHUS MHEHUSI, UH-
mepHem-u30aHus, UHMePHem-KypHaaucmuka.
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